The  Heart  Throbs  in  Music 


Music  always  has  had  a  vital  place  in  the  home.  Now  with  martial  tang  in 
the  current  numbers,  and  the  sentiment  and  sympathy  of  the  American  people 
at  a  high  point  of  response,  music  in  the  home  is  tenderly  effective.  Many 
of  those  remaining  “over  here”  with  their  hopes,  their  fears,  and  in  the 
bravery  of  their  sacrifices  turn  to  music. 

Musical  instrument  advertising  in  Chicago  for  the  first  eight  months  of 
1918  was  directed  to  the  homes,  and  it  reached  the  homes  of  Chicago  vdth 
a  most  satisfactory  response  on  the  part  of  Chicsigo. 

THE  DAILY  NEWS  was  first  among  Chicago  newspapers  in  musical 
instrument  advertising  published  on  the  six  working,  buying  days  of  the  week. 

Its  regular  entree  into  very  neariy  every  worth-while  Chicago  home  pro¬ 
vides  the  means  of  direct  communication  so  necessary  to  successful  advertising. 


'First  in  Chicago' 
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The  Spirit  of  Our  Fighting  Men 
is  OUR  SPIRIT 


Morale  win  win  the  war.  American  morale — that  spirit  that  makes  our 
men  sing  as  they  march,  take  their  discomforts  with  a  joke,  meet  every 
duty  with  their  whole  hearts,  and  tight  like  heroes. 

Whether  it  is  driving  a  truck,  tending  the  old  chow  wagon,  or  fighting  hand  to 
hand  in  blood  and  mud,  our  boys  meet  it  with  American  morale — indomitable 
spirit  that  is  going  to  win  the  war. 

No  task  too  small,  no  sacrifice  too  great — that  is  the  spirit  of  our  boys.  It  is  our  spirit. 

We  shall  save  with  a  song  in  our  hearts,  smile  at  discomfort,  fight  waste  and 
extravagance  as  they  fight  the  Huns. 

Morale — THEIR  morale  and  OUR  morale  together  Will  win  the  war.  With  such 
a  spirit  in  the  American  army  and  the  American  people,  our  fighting  men  will 
be  invincible. 

Buying  Bonds  is  Fighting! 


Buy  Liberty  Bonds  to  Your  Very  Utmost 


Contributed  to  the  winning  of  the  war  by  the  following  patriotic  newspapers  of  New  England 


MASSACHUSETTS 

Boston  American 

Boston  Advertiser  and  American 

Boston  Globe 

Boston  Globe 

Boston  Herald- Journal 

Boston  Traveler 

Boston  Post 

Boston  Post 

Boston  Record 

Boston  Transcript 

Fitchburg  Sentinel 

Lynn  Item 

Lynn  Telegram-News 


Lowell  Courier-Citizen 
Salem  News 
Springfield  Union 
VVorcester  Gazette 

RHODE  ISLAND 
Pawtucket  Times 
Providence  Bulletin 
Providence  Journal 
Providence  Tribune 
Woonsocket  Call-Reporter 

MAINE 

Portland  Express 
Portland  Telegram 


VERMONT 

Barre  Times 
Burlington  Free  Press 

CONNECTICUT 

Bridgeport  Post-Telegram 
Bridgeport  Post 
Hartford  Courant 
Hartford  Times 
Meriden  Journal 
New  Haven  Times-Leader 
New  London  Day 
Norwich  Bulletin 
Waterbury  Democrat 
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The  War  Time  Lift  of  a  Good  Laugh 

It  is  not  a  matter  of  theory — it  is  a  matter  of  fact. 

That  people  NEED  a  flash  of  fun  in  the  midst  of  their 
patriotic  labors  and  sacrifices  is  PROVED  by  the 

fact  that 

More  colored  comics  and  more  comic  strips 
are  now  being  printed  and  eagerly  read  than 
at  any  time  since  comic  pages  and  comic 
strips  came  into  being. 

If  the  soldier’s  nerve  is  saved  by  the  lifting  of  the 
strain  through  a  good  laugh — if  he  “comes  back” 
under  the  cheer  of  a  jolly  “comic”— the  people  on 
THIS  side  of  the  ocean,  who  are  piling  up  help  for 
the  soldier,  need  the  same  tonic  for  THEIR  nerves. 

The  unexampled  popularity  of  the  comic 

proves  that  this  is  true 

In  common  with  every  other  significant  truth  the 
splendid  service  of  the  comic  is  worth  considering 
at  this  important  juncture  in  our  national  life. 

INTERNATIONAL  FEATURE  SERVICE 

729  Seventh  Avenue,  New  York  City 
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^^Concentration  is  the  Nation^ s  Watchword'^ ^ 


PHILADELPHIA 

is  the  strategical  point 
for  you  to  launch  your  campaign  ! 

Before  the  war  its  fame  as  “the  World’s  workshop’’  was  un¬ 
questioned.  Its  700,000  male  and  300,000  female  workers  were 
usually  busy. 

Its  shipyards  made  battleships  for  Uncle  Sam,  for  Japan,  for 
Russia,  for  the  South  American  Republics. 

Its  locomotives  were  ordered  by  far-off  Siberia',  China,  Japan,  the 
countries  of  Europe  and  North  and  South  America. 

Itstrolley  cars  buzzed  through  the  towns  of  Italy,  Po  tugal,  Spain, 

South  Africa,  down  in  the  Argentine  and  where  not. 

Its  carpets  graced  the  floors  wherever  civilization  spread  its 
beneficence,  and  its  textiles  were  called  for  both  near  and  far. 

Today,  now  that  Uncle  Sam  has  taken  on  the  job  of  “cleaning  up 
the  muss’’  over  in  Europe,  i:s  workers,  reinforced  with  about  400,000 
newcomers,  are  busy  making  things  that  America  and  the  Allies  may 
“carry  on.’’ 

Prosperity  is  the  keynote  in  Philadelphia.  If  you  want  a  quick 
market  for  anything  that  can  be  used  in  Philadelphia’s  thousands  of 
homes,  either  on  the  table  or  to  meet  the  needs  of  man,  woman  and 
child,  here’s  your  market,  and  now  is  the  time  to  enter  it. 

Dominate  Philadelphia,  create  maximum  impression  at  one  cost 
by  concentrating  in  the  newspaper  “Nearly  Everybody  Reads’’ — 

The  Philadelphia 

Bulletin 

The  net  paid  average  circulation  of  “The  Pniladelph’a  Bulletin’’  for  August  was 

444,35 /  S 

[Third  largest  circulation  in  the  United  States) 

"The  Bulletin”  is  the  only  Philadelphia  newspaper  that  prints  its  circulation  figures  regularly  every  day. 


New  York  Office 
DAN  A.  CARROLL 
Tribune  Building 


Chicago  Office 
J.  E.  VERREE 
Steger  Building 


Detroit  Office 
C.  L.  WEAVER 
11  Lafayette  Blvd. 
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CANADIAN  PRESS  SENDS  MESSAGE  OF  CHEER  TO 
AMERICAN  PRESS  IN  LIBERTY  LOAN 


W.  J.  Taylor,  President  C.  P.  A.,  Speaking  Through  EDITOR  &  PUBLISHER,  Likens  U.  S. 
Newspapers  to  Heavy  Artillery  "Without  Whose  Violent  and  Increasing  Ham¬ 
mering  No  Advance  Can  Be  Made”— "Objective  Cannot  Be  Reached 
Without  Your  Full  and  Unstinted  Co-operation  —  Go  to  It” 


</t  is  gratifying  to  be  able  to  convey 
to  the  press  of  the  United  States  the 
fraternal  greetings  of  the  press  of  Can¬ 
ada,  as  voiced  by  the  President  of  the 
Canadian  Press  Association  on  the  oc¬ 
casion  of  the  opening  of  the  Fourth 
Liberty  Loan  drive.  The  message  an 
inspiring  one,  and  indicates  the  interest 
with  which  our  friends  to  the  north  are 
watching  the  work  of  our  newspapers  in 
furthering  the  great  campaign. 

From  the  first  days  of  the  great  war 
Canada — Uncle  Sam’s  best-loved  neigh¬ 
bor-nation — has  been  a  mighty  factor  in 
the  struggle.  Her  armies  have  been  al¬ 
ways  under  the  fiery  test,  and  have  won 
imperishable  renoum.  Vimy  Ridge  made 
the  allied  nations  know  Canada  and  the 
Canadian  soldiers — and  made  Germany 
fear  them.  Yet,  In  that  superb  action  the 
Canadians  merely  afforded  a  partial  vis¬ 
ion  of  their  quality — of  their  devotion 
to  the  cause  of  freedom  and  democracy 
which  has  been  tested  anew  and  glo¬ 
riously  vindicated  in  every  Allied  cam¬ 
paign  on  the  western  front. 

Here  in  the  United  States  we  knew 
Canada  before  the  battle  of  Vimy  Ridge 
— knew  the  mettle  of  her  sons  and 
daughters,  shared  their  ideals  as  we  are 
now  sharing  their  service  to  humanity 
in  the  world  war.  Canada,  in  her  war 
effort,  has  travelled  further  than  we 
have  gone.  She  has  organized  her  home 
armies  more  effectually  than  we  have 
yet  done.  In  some  of  her  policies — par¬ 
ticularly  in  that  of  making  the  advertis¬ 
ing  of  her  war  loans  the  nation’s  official 
business — she  has  shoton  more  wisdom 
than  we  have  shown. 

Rut  Canadians  know  that  toe  always 
accomplish  tasks  which  we  undertake, 
and  they  know  that  toe  shall  accom¬ 
plish  the  marketing  of  the  greatest  bond 
issue  in  the  icorld’s  history. — Editor.) 

Written  for  Editor  &  Pi  biisher. 

By  W.  J.  Tatixir, 

l’r«'sl<l*’nt  I'afiAiIUn  J'rcix  .tswHiiiiioii  mul 
<'liairniiii  Victory  Ix»n  Pros  I’lililicil.v. 

HE  Canadian  press  sends  hearty 
greeting's  and  earnest  good  'wishes 
to  their  confreres  of  the  American 
press  on  the  opening  of  the  great  drive 
which  we  know  will  carry  the  Fourth 
Lil)crty  Loan  oyer  the  top  in  true  Amer¬ 
ican  fashion.  As  the  various  Canadian 
publications  are  now  making  compre- 
hen.sive  plans  for  Canada's  Second  Vic¬ 
tory  Loan  campaign,  they  will  follow 
the  progress  of  the  present  drive  with 
a  peculiar  interest.  America  has  set 
her  face  to  raising  $6,000,000,000  in  the 
short  space  of  three  weeks.  It  might 
not  be  possible  to  raise  such  a  sum  in 
such  a  short  time  in  any  other  country, 
but  we,  viewing  the  spectacle  from  this 
side  of  the  49th  parallel,  do  not  enter¬ 
tain  the  slightest  doubt  but  that  you 
will  over-subscribe  that  stupendous 
quota  even  as  you  have  exceeded  your 
objective  in  previous  Liberty  Loans, 

The  press  of  the  United  States  in  this 
great  effort  carries  both  a  tremendous 
respon.sibility  and  an  extraordinary  op¬ 
portunity.  Your  responsibility  lies  in 


the  fact  that  the  nation’s  objective  can¬ 
not  be  reached  without  your  full  and 
unstinted  cooperation;  at  the  same 
time  it  brings  to  you  such  an  opportuni¬ 
ty  for  effective  Hun-crushing  war  work 
as  nothing  else  could.  Your  work  In  the 
previous  loan  campaigns  has  attracted 
the  admiration  of  all  the  Allied  peoples, 
and  nowhere  has  it  been  watched  more 
closely  or  with  more  enthusiastic  inter¬ 
est  than  among  the  pre.s8  men  of  this 
Liominlon. 

The  bond-selling  organization  will  be 
the  infantry  in  your  drive,  while  the 
press  will  play  the  r61e  of  the  heavy  ar¬ 
tillery — without  whose  violent  and  un¬ 
ceasing  hammering  no  advance  can  be 
made.  We,  the  press  men  of  Canada, 
salute  you  as  you  launch  the  great  at¬ 
tack.  And  we  will  be  ready  to  start 
the  cheering  when  the  honor  flag  is 
hoisted  at  Washington  on  October  19. 
Oood  luck  and  success.  Go  to  it! 


Private  Frederick  H.  Hollowel,  a  for- 
rien  member  of  the  New  York  Tribune 
staff,  a  Quaker,  who  went  to  France 
with  the  Friends’  reconstruction  unit, 
was  killed  by  a  shell  while  serving  wi‘’;i 
an  ambulance  unit. 


Editors  and  Advertising  Men 
Boom  Canadian  Loan 

Entire  Publicity  Campaign  Placed  in 
Their  Hands  -  Net  Revenue  of  Press 
Will  Be  About  1175,000 


Toronto,  September  23. — While  the 
United  States  is  on  the  eve  of  launching 
its  fourth  Lilierty  I.ioan  drive,  up  here 
in  Canada  preparations  are  proceeding 
apace  for  the  floating  of  the  Dominion’s 
second  Victory  Loan,  the  fifth  domestic 
war  loan  to  be  attempted  .since  Augu.st, 
1914.  The  Canadian  campaign  is  sched¬ 
uled  to  commence  on  October  28. 

It  will  thus  follow  closely  on  the  heels 
of  the  Liberty  Tx>an  campaign,  giving 
the  workers  the  advantage  of  the  wave 
of  enthu.siasm  which  is  certain  to  sweep 
over  the  Allied  world  when  It  is  known 
that  the  United  States  has  again  gone 
over  the  top. 

Uses  Bond  Dealers 

Compared  with  the  six  billion  dollar 
objective  of  the  American  people,  the 
half  billion  dollars  sought  by  the  Cana¬ 
dian  Minister  of  Finance  may  seem 


small,  but  when  the  relative  populations 
and  wealth  of  the  two  countries  are 
taken  into  consideration,  it  is  no  mean 
task  that  Miss  Canada  has  set  herself 
to  achieve.  All  expectations  were  ex¬ 
ceeded  in  the  case  of  the  first  Victory 
Loan,  and  there  is  every  reason  to  be¬ 
lieve  that  again  the  objectives  will  be 
surpassed. 

The  Canadian  method  of  marketing 
war  bonds  is  based  on  a  plan  under 
which  the  Government  commandeers 
the  services  of  the  bond  dealers  of  the 
country.  From  about  September  1  until 
after  the  loan  is  floated,  these  experts 
are  virtually  Government  employees. 
Their  regular  business  is  suspended. 
Their  office  staffs  are  transferred  to 
provincial  or  district  headquarters,  and 
they  themselves  devote  practically  all 
their  time  to  committee  work  in  con¬ 
nection  with  the  loan. 

At  the  centre  of  the  organization  is 
the  Dominion  Victory  Loan  committee, 
of  which  E.  R.  Wood,  one  of  Canada’s 
most  prominent  financiers,  is  the  head. 
Then  each  province  has  a  provincial 
committee,  the  chairman  of  which  is 
frequently  the  provincial  treasurer. 
Finally  there  are  local  committees  in 
each  county,  city,  town,  or  village, 
whose  task  it  is  to  take  all  necessary 
steps  to  carry  out  the  plans  devised  by 
the  central  organization.  The  latter 
committees  consist  of  public-spirited 
citizens  who  give  their  services  free  to 
the  country. 

Divided  Into  Districts 

For  organization  purposes  certain  of 
the  larger  provinces  are  divided  into 
districts,  each  district  being  entrusted 
to  the  care  of  some  prominent  bond 
dealer.  These  ’are  then  subdivided  into 
countie.s,  with  a  professional  organizer 
for  each  county,  working  under  the 
Instructions  of  the  di.strict  chief.  It  is 
to  these  men  that  the  Minister  of  Fi¬ 
nance  looks  for  results,  for  it  is  on  the 
success  they  have  in  getting  canvas.sers, 
cnli.sting  the  support  of  the  leading  men 
of  the  community,  and  laying  out  the 
campaign  that  everything  depends.  They 
are  nominally  the  servants  and  ad¬ 
visers  of  the  local  committees,  but  in 
the  last  analysis  they  are  responsible  for 
the  success  of  the  campaign. 

Publicity  in  its  various  forms  is  not 
unnaturally  relied  upon  to  achieve  most 
important  results.  This  part  of  the 
work  is  divided  into  two  parts,  that  af¬ 
fecting  the  newspaper  press  and  that 
which  is  concerned  with  all  other 
media,  such  as  posters,  billboards,  stick¬ 
ers,  stunts,  etc.  The  latter  is  in  charge 
of  a  Dominion  publicity  committee,  of 
which  R.  A.  Stephenson,  of  the  bond 
house  of  Harris,  Forbes  &  Co.,  Inc., 
Montreal,  is  chairman.  This  committee, 
which  originates  and  supplies  all  the 
printed  matter  connected  with  the  loan, 
works  through  provincial  and  local  pub¬ 
licity  committees.  The  latter  act  not 
only  as  distributing  agencies,  but  also 
devise  such  schemes  as  they  think  will 
(Concluded  on  page  46.) 
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PHILADELPHIA  IDEA”  FOR  LIBERTY  LOAN  AD 
CAMPAIGN  A  MODEL  FOR  THE  COUNTRY 


Ample  Funds  Raised  in  Advance  for  Meeting  All  Expenses— Striking  Pictorial  Layouts 
and  Text  in  Which  Human  Appeal  Dominates  Make  Series  of  Impressive  Full 
Page  Displays— Great  Credit  Due  to  Newspaper  and  Advertising  Men 
Who  Composed  the  Important  "Copy  Jury” 


designs  should  be  full  of  the  human  ele¬ 
ment  and  treated  In  a  perfectly  natural 
manner.  Kvery  design  must  be  based 
on  fact  or  on  sentiment,  he  said.  More¬ 
over,  the  campaign  should  not  include 
designs  that  might  prove  of  the  pro¬ 
verbial  cartoon  variety.  He  outlined 
his  ideas  to  the  Ethridge  As.sociation, 
and  they  undertook  the  task. 

Best  Work  of  Ethridge  Artists 
The  Ethridge  people  have  had  their 
best  arti.sts  on  this  job  for  months. 
Twenty-five  different  techniques  have 
been  employed.  The  artists  have  created 
notable  advertisements  in  charcoal,  pen 
and  ink,  wash,  grea.se,  crayon,  and  such 
advertisements.  There  is  nothing  in 
Liberty  Loan  copy  anywhere  to  com¬ 
pare  with  the  Philadelphia  lAherty  Loan 
pages  for  newspapers.  But  that  is  an¬ 
other  story. 

In  this  connection  i'.  may  Ik;  interest¬ 
ing  to  note  that  prints  of  the.se  news¬ 
paper  pages  are  to  be  employed  all  over 
town  as  posters,  many  thousands  of  sets 
of  the  ads  having  been  distributed  to 
retailers  and  wholesalers. 

But  what  of  the  space  in  each  paper 
and  the  rate?  you  ask. 

N.  W.  Ayer  &  Son  have  secured  the 
commercial  rate  from  the  Philadelphia 
paper-s.  and  the  contracts  run  about 
45,000  lines  of  display,  to  be  used  before 
Octol)er  20. 

Personnel  of  "Copy  Jury” 

The  ‘‘Copy  Jury”  con.sisted  of  prominent 
newspaper  and  advertising  authorities, 
including  M.  F.  Han.son,  general  m-an- 
ager  the  Record;  J.  J.  Spurgeon,  man¬ 
aging  editor  the  Ledger;  Aldcn  March, 
editor  the  Pre.ss;  Henry  C.  Brown,  as¬ 
sistant  to  the  general  manager  of  the 
Victor  Talking  Machine  Co.,  anl  Jarvis 
•A.  Wood,  N.  W.  Ayer  &  Son.  This 
copy  committee,  presided  over  by  R.  E. 
Norton,  Mgr.  Bond  IH'id  of  i)rexel  &  Co., 
who  is  the  Director  of  Publicity  for  Phila¬ 
delphia,  went  into  session  one  morning 
at  eleven  o’clock  and  finished  the  job  of 
editing  the  copy  at  twelve  o’clock  that 
night.  And  it  is  some  copy!  Design 
and  text  are  full  100  per  cent.! 

The  Philadelphia  committee  is  plan¬ 
ning  to  di.stril)Ute  atwut  15,000,000  pieces 
of  literature,  including  a  dozen  little 
booklets,  designed  to  make  a  strong  ap- 
I>eal  to  siwcial  mental  attitudes. 

There  are  2,500,000  people  in  the 
Philadelphia  trading  territory,  and  the 
Philadelphia  IJberty  lK)an  Committee  is 
planning  to  reach  them  with  a  minimum 
of  expense  through  the  great  primary 
medium  of  communication — the  news¬ 
paper.  The  cost  per  bond  will  be  ridicu¬ 
lously  low.  About  twenty-five  people 
will  be  employed,  in  contra.st  with  six 
and  seven  hundred  and  more  in  other 
cities. 

To  Employ  All  Forms  of  Advertising 
t)f  course,  other  auxiliary  mediums  of 
advertising  will  be  employed.  Contracts 
have  lK;en  made  for  one  thou.sand  hand- 
painted  signs  on  frames  with  live  hun- 
ONE  OK  THE  SERIES  OF  SIXTY  PHILADELPHIA  NEWSPAPER  P.AGES.  ^red  different  .slogan.s,  and  four  thou- 


By  a  Staff  Corrbspondent. 

PHILADELPHIA  has  the  right  idea. 
Whilst  most  of  the  Liberty  Loan 
Committees  throughout  the  country 
were  debating  as  to  the  wisdom  of  a 
paid  advertising  campaign  to  exploit 
the  Third  Liberty  Loan,  Mr.  Norton 
and  his  associates  of  the  Philadelphia 
committee  sent  out  a  call  to  the  leading 
bankers,  merchants,  and  manufacturers 
of  Philadelphia  asking  for  $100,000  with 
which  to  pay  for  advertising  in  the 
newspapers  and  to  defray  other  legiti¬ 
mate  promotion  expenses. 

The  response  to  the  call  was  whole¬ 
hearted  and  immediate.  Within  ten  days 
— and  before  a  stop  order  could  havte 
been  issued — the  coffers  of  the  Liberty 
Loan  Committee  were  simply  bulging 
with  currency  and  checks,  totaling 
close  to  a  quarter  of  a  million  dollars. 

When  all  of  the  expenses  had  been 
paid  it  was  found  that  more  than  $100,- 
000  remained  in  the  Treasury  of  the 
Committee. 

Organized  fur  Fourth  Loan 
Did  Mr.  Norton  and  his  associates 
then  decide  to  rest  upon  their  laurels 
and  return  the  money  pro  rata  to  the 
patriotic  firms  and  individuals  who  had 
contributed  it?  Most  assuredly  they 
did  not!  On  the  contrary,  a  copy  prep¬ 
aration  committee  was  named,  consist¬ 
ing  of  Messrs.  G.  E.  Gable,  of  the  Rec¬ 
ord;  T.  J.  Mulvey,  advertising  manager 
of  Perry  &  Co.,  clothiers,  and  Irvin  F. 
Paschall,  advertising  manager  of  the 
Farm  Journal.  Promotion  plans  were 
perfected  and  selling  arrangements 
made  for  the  marketing  of  Uncle  Sam’s 
Fourth  Loan — the  big  slx-billion-dollar 
issue  that  is  on  sale  to-day.  Such  is 
the  spirit  of  the  younger  element  of 
Philadelphians  who  are  to-day  dominat¬ 
ing  the  mercantile,  financial,  and  manu¬ 
facturing  enterprises  of  the  “City  of 
Brotherly  Love.” 

G.  E.  Gable,  a  clean-cut,  able  young 
man  of  force  and  vision,  who  has  had  a 
wide  experience  in  advertising,  was 
placed  in  charge  of  copy  and  promotion 
plans,  and  things  began  to  happen. 

No  Shackle*  on  Gable 
Be  it  said,  to  the  everlasting  credit 
of  the  Philadelphia  committee,  that 
having  found  a  man  of  capacity,  ability, 
and  integrity,  they  did  not  handicap  him 
with  captions  and  hampering  criticisms. 
That  is  not  the  way  the  Norton  com¬ 
mittee  works.  Mr.  Gable  was  clothed 
with  authority  and  told  to  go  ahead. 
He  was  Instructed  to  get  up  the  copy 
subject  only  to  the  approval  of  the 
“Copy  Jury.”  He  held  the  complete 
confidence  of  the  committee,  and  he 
“made  good”  handsomely, 

Mr.  Gable’s  idea  was  and  is  that  every 
newspaper  in  Philadelphia  should  carry 
a  page  advertisement  every  day  of  the 
campaign,  and  for  some  days  prior  to 
the  opening  of  the  campaign.  He  plan¬ 
ned  to  have  fifty  or  sixty  full-page  de¬ 
signs,  each  design  a  complete  story 
without  copy.  He  determined  that  the 


Gilbert  E.  Gable, 

Philadelphia  Record,  Ass’t  Director. 


Richard  E.  -Norton, 

Drexel  &  Co.,  Director  of  Publicity. 


lKX>k  well  upon  this  face — cruel,  sen¬ 
sual,  malignant— the  face  of  Frederick 
Wilhelm  Victor  Auifust  Ernest,  Crown 
Prince  of  Germany,  chief  of  the  Death's 
Hussars,  and  one  of  the  six  unin¬ 
jured  sons  of  the  Kaiser. 

This  man  with  his  mad  lust  for 
power.inherited  and  fostered  from  infancy 
by  his  father,  has  led  millions  of  his  own 
people  to  their  death  and  plans  some  day 
to  rule  the  world. 

This  war  is  a  Crusade  against  a  faith¬ 


less  and  savage  despotism!  Smash  its 
power  forever!  Avenge  Belgium's  sacred 
“Scrap  of  Paper,”  France’s  outraged  women 
and  murdered  children,  our  own  assassin¬ 
ated  citizens  on  the  open  Ka! 

The  Fourth  Liberty  Ix)an  is  a  lot  of 
money,  but  it’s  a  small  sum  in  the  balance 
of  liberty  and  justice.  Buy  Liberty  Bonds 
— all  you  have  the  cash  to  pay  for,  and  alt 
you  can  possibly  swing  on  installments, 
and  sign  up  on  the  first  day  of  the  cam¬ 
paign,  September  28th. 


LIBERTY  LOAN  COMMITTEE.  THIRD  FEDERAL  RESERtE  DISTRICT 
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M.  F.  Hansox, 

C!fn.  Mst.,  Phila.  Itecord. 


Henry  C.  Brown, 

Sales  Mfcr.,  Victor  Talking  Machine  Co. 


Jarvis  A.  Wood, 
Vice-Pres.,  X.  W.  Ayer  &  Son. 


Alden  March, 
Editor  Philadelphia  Press. 


SO.ME  OF  THE  ME.MBEHS  OF  PHILAnELPHI.\  LIBERTY  LOAX  COMMITTEE’S  COPY  JURY. 


.sjind  fr.-uned  signs  on  oilcloth — size  28x 
25* — in  ten  different  de.signs,  and  twenty- 
live  different  slogans  are  to  be  osed  on 
wagons  and  the  fronts  of  street  cars. 

.V  big  sign  in  oilcloth  is  to  be  erected 
on  the  Snellenburg  Building,  on  Market 
Stn-et.  It  will  1»€  28  feet  high  and  190 
feet  long,  and  will  display  reproductions 
of  oil  paintings,  with  a  table  in  the 
<-entre  shewing  the  number  of  bonds 
that  an  individual  should  buy  who  has 
an  in<-onie  from  |20  to  $100  per  week. 


A  I)  MANAGERS  READY 
FOR  BIG  MEETING 

Prelen’.ious  Programme  Prepared  for 
(Jiicago  Convention  New  ^’orL  Or¬ 
ganization  to  Co-operate  for 
Parly  Christmas  Shopping 

.\ll  but  one  or  two  of  the  big  metro¬ 
politan  dailies  were  represented  at  the 
Advertising  Manager.-*  As-sociation 
bincheon  at  the  Hotel  Mc.-Vlpin  on 
Tue.silay.  H.  .\.  Ahern  advertising 
Manager  Xew  York  Evening  Po.st,  pre.s- 
iii<  nt  of  the  Xew  York  A.s.sociation,  as 
wi-Il  as  chairman  of  the  organization 
I  ornmittee  of  the  Xational  A.s.sociation, 

I  resid*-d. 

It  develoiK-d  in  the  cour.se  of  the  in- 
lonnal  round  table  di.scu.ssioiKs,  that 
.lohn  B.  WfMidward.  of  the  Chicago  Dail.-' 
X«  vv.s,  and  W.  E.  Par.son.s,  of  the  Chi- 
<  .igo  Tribune,  are  arranging  a  rather 
ambitions  programme  for  the  meeting 
of  the  advertising  managers  of  daily 
i.-wsi>apers  in  Chi<-ago  on  Octol>er 
T  and  8,  at  which  time  the  Xational  Daily 
Xew.siajK-r  -Xdvertising  Managers  A.s- 
.'•ociation  is  to  be  formed.  At  least  a 
<’ izen  of  the  Xew  York  ad.  managers 
■-■gnifi*d  their  intention  of  attending  th3 
Chi<ago  meeting. 

B«-njamin  B.  Butterworth,  Xew  York 
T  ime.s.  Howard  Davis.  Xew  York  Amer- 
i*an.  and  W.  McK.  Barbour,  Xew  York 
World,  were  named  a  committee  to  co- 
f  perate  with  the  Retail  Merchants  As- 
.‘-.iK-iatlon  in  furthering  the  plans  of  the 
War  l.ndu.stries  Board  for  an  early 
Christmas  shopping  campaign.  It  was 
pointed  out  that  only  one  box  could  be 
shii>i)ed  to  a  .soldier  or  sailor  and  that 
would  have  to  be  in  the  post  office  by 
Xovember  15. 

It  was  ordered  that  a  general  letter 
of  invitation  lie  sent  to  all  of  the  ad- 
\erti8ing  managers  of  daily  newspapers 


The  lettering  will  be  three  feet  high. 

Another  big  sign  will  be  erected  on 
Broad  Street,  opposite  the  Masonic 
Temple.  It  will  be  8  feet  high  and  262 
feet  long. 

The  Bell  Telephone  Building,  on  the 
Carkway,  within  a  block  or  two  of  the 
City  Hall,  will  have  open-work  letters 
22  feet  high  proclaiming  the  slogan, 
‘‘Ig?nd  as  they  fight." 

The  Statue  of  Liberty  will  be  refin- 
nished  and  fiooded  on  September  28 


within  the  metropolitan  radius  of  fiPy 
Piles  to  attend  the  luncheon  at  the 
Mc.Vlpin  on  Thursday,  Octolier  24.  at 
which  time  Freeman  A.  De  Weese,  of 
♦be  Shredded  Wheat  Co.,  Xiag.ara  Falls, 
will  talk  of  "The  power  and  economy  of 
newspajicr  advertising." 

It  was  al.so  ordered  that  the  invitation 
be  made  to  include  the  advertising  so- 
l:<-‘tor.s  of  all  Xew  York  dailies. 

.Vmong  those  pre.sent  at  the  luncheon 
were  the  following;  H.  A.  Aherii, 
Howard  Davis.  Xew  York  American' 
W.  .McK.  Barbour,  Hal  Fink,  Herald, 
Roger  O’lionnell.  Brooklyn  Standard- 
Union.  J.  M.  Bayle,  Evening  Telegram, 
I'hcd  Freeman,  and  William  Callender 
Evening  Journal,  W.  J.  Woodward, 
.merlcan. 

CABLES  IN'  PLAIN  LANGUAGE 
Tran>lalions  No  Aid  in  Passing  Censor¬ 
ship  Board,  Bound  In  or  Out 

The  Censorship  Board  has  ruled  that 
lieginning  with  October  1  all  confirma¬ 
tions  of  cablegrams  shall  be  couched  in 
plain  language,  whether  .sent  from  this 
country  or  addressed  to  persons  or  con¬ 
cerns  here.  Confirmations  in  code  will 
not  be  pas.sed  by  the  Board  even  when 
accompanied  by  translations.  The  an¬ 
nouncement  of  the  Board  says: 

“On  and  after  October  1,  1918.  no  con¬ 
firmation  of  a  cablegram  shall  lie  allow¬ 
ed  to  leave  the  United  States,  Its  Ter¬ 
ritories,  or  pos.ses.sions  unless  it  be  in 
plain  language. 

“On  and  after  Xovember  1,  1918,  no 
confirmation  of  a  cablegram  shall  be  al¬ 
lowed  to  enter  the  United  State.s,  Its 
Territories,  or  posses.sions  unle.ss  it  be 
in  plain  language. 

“It  is  to  be  noted  that  code  confirma¬ 
tions  will  not  l>e  passed  by  Po.stal  Cen¬ 
sorship  even  when  accompanied  by  what 
purports  to  be  or  actually  Is  a  tran.sla- 
tion  thereof." 


with  6,000,000  candle-power  Illumina¬ 
tion. 

The  Full  Page  Ads 
The  first  adverti.sement  in  the  news¬ 
paper  series  will  be  Old  Kaiser  Bill,  the 
second,  “Like  Father,  Like  Son."  being 
a  drawing  in  forceful  outline  of  the 
di.ssolute  Crown  Prince.  Other  ads  in 
the  series  depict  the  shelling  of  hos¬ 
pital:*,  the  firing  on  Red  Cross  units, 
the  sinking  of  hospital  ships,  the 
cutting  down  of  orchards  in  France, 


CUT  OUT  MUCH  WASTE 
DURING  AUGUST 

Decrease  Was  Pronounced  in  Returns, 

Free  Copies,  Overs,  and  Arrears  - 
Newspapers  Practicing  Economy, 
as  Shown  by  Tonnage 

Stati.stics  furnished  by  the  Federal 
Trade  Commis.sion  on  consumption  of 
njws  print  during  the  month  of  .Yugust 
show  a  pronounced  decrease  in  the  per¬ 
centage  of  returns,  'free  copies,  overs, 
and  arrears  of  publications  using  news 
print.  More  rigid  economies  were  prac¬ 
ticed,  also,  in  the  u.se  of  paper,  as  is  indi¬ 
cated  by  the  figures  for  tonnage. 

Of  615  daily  newspapers  reporting,  a 
total  of  22,152,000  copies  were  printed, 
there  were  98,000  return.s,  239,000  unpaid 
and  .service  copies,  167,000  overs,  177 
copies  sent  to  sub.scribers  three  months 
or  more  in  arrears.  The  average  num- 
lier  of  pages  was  12.1.  Sundays,  239  re¬ 
porting,  printed  13.932,000  copies,  and 
110,000  returns,  123,000  unpaid  and  ser¬ 
vice  copie.s,  112.000  overs,  and  65,000 
were  sent  to  delinquent  .subscribers.  The 
average  number  of  pages  was  31.7. 
VVeeklie.s,  151,000  reporting,  printed  6,- 
275,000,  and  5,000  returns,  163,000  un¬ 
paid  and  service  copies,  42,000  overs,  and 
224.000  were  sent  to  delinquent  subscrib¬ 
ers. 

The  dailies  printed  595,000  inches  of 
reading  matter  and  470,000  inches  of 
column  Inches  of  advertising;  the  Sun¬ 
days.  705,000  column  Inches  of  reading 
matter  and  473,000  column  inches  of  ad- 
verti.sing;  the  weeklies,  166,000  column 
inches  of  reading  matter  and  41,000  col¬ 
umn  inches  of  advertising.  The  total 
tonnage  used  was  about  96,878  tons. 

Sell  the  surplus  equipment  through 
Editor  &  Pi-busher’s  cla.s.sifled. 


the  submarine  barbarities,  and  the  wan¬ 
ton  destruction  of  churches. 

Some  of  the  ads  simply  lift  you  right 
out  of  your  seat.  The  picture  of  the 
Mother,  for  instance;  and  that  of  the 
aviator;  Pershing,  and  the  spirit  of  the 
boy  who  has  made  the  supreme  sacri¬ 
fice!  The  appeal  is  strong  and  impel¬ 
ling. 

The  impulse  is  to  tell  you  all  about 
the  copy — but  time  and  space  conditions 
will  not  permit  more  now. 


Asks  Hunlington  Journal 
to  Suspend  During  War 

Donnelley  Concedes  Right  to  Continue, 

But  Urges  Patriotic  Duty  In  View 
of  News  Print  Shortage 

HuNTiNGTON,  W.  Va.,  September  .24.— 
Huntington’s  youngest  newspaper,  the 
Evening  Journal,  has  been  requested  by 
Thomas  B.  Donnelley,  chief  of  'he  pulp 
and  paper  section  of  the  War  Industries 
Board,  to  suspend  publication  for  the 
duration  of  the  war.  The  Evening  Jour¬ 
nal  is  owned  by  the  Huntington  Herald 
Company,  publishers  of  the  Herald-Dis¬ 
patch.  The  paper  was  issued  first  on 
June  3.  It  has  a  circulation  of  about 
4,000  copies. 

In  his  letter  to  the  Herald  Company 
Mr.  Donnelley  said; 

“On  August  24  we  Issued  regulations 
that  newspapers  could  not  be  started 
during  the  period  of  the  war,  but  if  you 
were  established  prior  to  that  period 
technically  you  have  the  right  to  con¬ 
tinue  your  publication.  The  print  paper 
situation,  however,  is  becoming  more 
and  more  acute  on  account  of  the  lack 
of  coal  and  shortage  of  transportation, 
and  it  Is  necessary  for  the  War  Indus¬ 
tries  Board  to  curtail  Its  use  In  every 
possible  respect. 

“If  it  would  be  possible  for  you  to 
suspend  the  publication  of  your  Evening 
Journal  you  would  be  doing  a  patriotic 
act  both  to  the  public  and  newspaper 
interests." 

The  company  indicated  its  intention  to 
comply  with  the  request.  Publication  will 
be  resumed  at  the  end  of  the  war,  it 
was  stated. 

If  you’re  not  using  it.  but  could  use 
the  money  it  would  bring,  advertl.se  it  in 
Editor  S:  Pi'bi.isiier’s  classified. 


WlllllllM 


The  Chicago  Tribune 
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lo  the  two  hundred  and  torty-tdiir  Tril)une  men  in  serviee 
we  pledge  our  utmost  etforts  to  make  an  overwhelmin^>f  sueeess 

The  Fourth  Liberty  Loan 


^l)xya^)Cr  O^rxFxux^ 

®THE  WORLD'S  GREATEST  NEV^PAPTl^/f\ 
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Gold  Medal  of  Honor  to  Be  Awarded  to 
Newspaper  Publishing  Best  Editorial 
on  Fourth  Liberty  Loan 

Editor  &  Publisher  Announces  a  Patriotic  Competition,  Open  to 
Every  Newspaper  and  Editorial  Writer  in  America 


The  editor  &  publisher  win  award  a 

GOLD  MEDAL  to  the  newspaper  which  pub¬ 
lishes  the  BEST  EDITORIAL  on  the  Fourth 
Liberty  Loan.  The  medal  will  be  awarded  to  the  newspaper 
in  which  the  winning  editorial  is  published,  and  an  engrossed 
certificate,  setting  forth  the  facts  of  the  award,  will  be  pre¬ 
sented  to  the  writer  of  the  editorial. 

The  Committee  of  Judges,  to  be  announced  later,  will 
pass  upon  the  merits  of  all  editorials  submitted  in  this  nation¬ 
wide  competition.  These  judges  will  consider,  as  factors  of 
value  in  such  editorials,  their  appeal  to  their  readers  to  pur¬ 
chase  bonds  of  the  Fourth  issue  to  the  utmost  limits  of  their 
resources,  even  to  the  point  of  actual  personal  sacrifice;  the 
clarity  and  force  with  which  readers  are  reminded  of  the 
individual  service  to  the  nation  required  of  them  in  loaning 
to  the  Government  their  savings  and  their  surplus  earnings ; 
and  the  effectiveness  of  such  editorials  in  furthering  a  spirit 
of  friendly  rivalry  among  our  people  in  reaching  and  in 
exceeding  the  quotas  of  subscriptions  allotted  to  their  com¬ 
munities. 


The  purposes  of  this  patriotic  competition  are  to  stimu¬ 
late  the  editors  of  the  country  to  redoubled  efforts  to 
serve  the  nation  with  their  pens  in  the  greatest  period 
of  the  nation’s  life;  and  to  fitly  recognize  and  commemorate 
the  service  of  the  newspaper  in  carrying  to  its  readers  the 
strongest  possible  editorial  appeal  in  behalf  of  the  Fourth 
Liberty  Loan. 

This  Gold  Medal  will  visualize  in  the  present  and  in  the 
years  to  come  the  highest  measure  of  service  rendered  to  the 
nation  through  its  editorial  columns  by  any  American  news¬ 
paper  during  the  period  of  the  Fourth  liberty  Loan  cam¬ 
paign.  It  w'ill  be  a  symbol  of  service  to  be  treasured  and 
handed  down  to  future  generations  of  editors  and  publishers 
of  the  newspaper  which  shall  win  it.  The  CERTIFICATE 
OF  HONOR  which  will  be  awarded  to  the  writer  of  the 
winning  editorial  will  be  a  trophy  of  which  that  editor’s 
children’s  children  will  be  proud. 

Additional  special  certificates  of  distinguished  merit  will 
be  awarded  to  the  newspapers  and  to  their  editorial  writers 
whose  contributions  are  of  such  high  character  as  to  deserve 
them.  The  number  and  character  of  these  special  awards 
will  be  decided  by  the  judges  of  the  competition. 


DITOR  &  PUBIjISHER  does  not  believe  that 
editorials,  however  brilliant  and  compelling,  can 
obviate  the  necessity,  or  even  limit  the  need,  for 
striking  display  advertising.  EDITOR  &  PUBIASHER 
believes,  and  has  long  contended,  that  the  bond-sell¬ 
ing  campaigns  and  all  other  Government  activities  should 
be  advertised  adequately  in  the  advertising  columns,  and  that 
this  advertising  should  be  paid  for  by  the  Government,  just 
as  other  legitimate  governmental  expenses  are  paid. 

However,  under  ANY  Governmental  policy  of  advertis¬ 
ing — a  policy  of  asking  private  individuals  to  buy  tiie  space 
or  the  better  one  of  having  the  space  bought  by  the  Ciovern- 
ment  itself — we  shall  still  need,  and  we  shall  still  have,  tlie 
enlightening  and  interpretative  service  of  EDITOR  I  AIvS. 
These  carry  a  special  appeal,  hacking  up  the  aiipeal  of  tlie 
advertising  with  the  full  power  of  the  newspaper’s  voice. 

Editorials,  in  spite  of  a  minority  opinion  to  the  contrary, 
still  exert  an  influence  upon  public  thought  quite  as  potent 
as  in  the  days  of  the  editorial  giants— Greeley,  Raymond, 
Dana,  Medill.  They  give  shape  and  direction  to  opinion; 
they  interpret  for  the  lay  mind  the  meaning  of  events;  they 
clarify  public  questions;  they  make  people  think.  The 
editorial  writer  has  not  abdicated  in  favor  of  the  news  editor 
— but  he  works  in  closer  co-operation  with  him  than  in  the 
old  days. 


That  attention  may  be  directed  to  the  great  service  the 
newspapers  are  performing  through  their  editorial 
columns,  and  that  the  work  of  individual  editorial 
writers  may  have  deserved  recognition,  EDITOR  &  PUB¬ 
LISHER  has  decided  to  inaugurate  this  patriotic  competi¬ 
tion  in  connection  with  the  Fourth  Ijilierty  lioaii  campaign. 

No  greater  theme  could  be  imagined  for  great  editorials. 
No  greater  opportunity  could  offer  for  useful  service  to  the 
nation. 

Every  newspaper  in  America,  daily  and  weekly,  is  invited 
to  compete  for  this  Gold  Medal  of  Honor.  There  will  he  no 
limit  as  to  the  number  of  editorials  submitted  by  each  news¬ 
paper.  With  each  editorial  sent  in,  however,  the  name  of  the 
newspaper,  the  name  of  the  writer  and  the  date  of  publica¬ 
tion  should  be  noted.  Editorials  may  he  submitted  immedi¬ 
ately  after  their  publication,  and  others  may  be  .sent  in  up  to 
and  including  the  last  day  of  the  campaign. 
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MAKING  ’™  News-Courier 


Convincing  the  Bake  Shop  Man  that  He  Should  Advertise  Progressively.  A  Long-Neglected  Field  that 
Has  Its  First  Real  Opportunity  to  Step  Out  in  a  Thoroughly  Modern  Stride.  The  Food  Administration 
and  the  Problem  of  Wheat  Substitutes.  — \V.  Livingston  Larned. 


A  “Cookie  Ad”  pure  and  simple,  children  can  be 
encouraged  to  eat  more  of  the  wholesome,  economical, 
bake-shop  cookies.  Why  not  build  up  a  reputation 
on  this  very  line. 


^ OW  much  space  has  the  French  Bakery 
I — I  Shop  used  during  the  past  six  months?” 
inquired  the  Managing  Editor. 

The  Ad-Man  consulted  a  sheaf  of  paper  on  his 
desk. 

“A  mighty  poor  .showing,”  he  an.swered;  “it  ave¬ 
rages  up  pitifully  .small  .  .  .  here  and  there  a 

double  column — and  always  stupid  stuff.”  “Let’s 
see,”  reflected  the  Managing  Editor,  “we  ran  a  read- 
ing  article  a  month  ago  alx)ut  their  new  lunch  room; 
that  property  has  been  bought  and  psiid  for  and 
Martinez  has  put  up  a  flfteen-thousand-dollar  house 
on  Crest  Hill.  That  Shop  is  making  money,  i.sn’t  it?” 

“Alway«  has  pro.spered,”  replied  the  Ad-Man,  “but 
Martinez  is  as  tight  as  the  bark  on  a  tree.  He  takes 
the  attitude  that  newspapers  are  for  news  only  and 
that  we  are  simply  trying  to  get  blood  money  when 
we  solicit  adverti.sing.  He  humiliates  any  one  who 
talks  it  over  with  him.” 

“How  many  other  bakeries  are  there  in  to>vn?” 

“At  least  a  dozen — most  of  them  good  ones.” 

"All  ad-slackers,  eh?” 

“It's  hard  work  to  get  them  in.  I'll  have  to  admit.” 

“What’s  the  answer?” 

“They  never  seem  to  feel  the  necessity  of  adver¬ 
ti.sing.  Arguments  approximately  the  same  .  .  . 
margin  of  profit  too  small.  They  have  their  wagons 
and  regular  cu.stomers.  People  buy  bread  and  pastry, 
anyway.” 

“But  there’s  competition,  isn’t  there?”  interrogated 
the  Managing  Editor. 

“Not  as  much  as  you’d  think.  Trade  is  divided 
into  tight  little  communities  of  purchase.  It’s  my 
opinion,  however,  that  Martinez  could  clean  up  the 
slate  if  he  went  about  it  right.  I  have  often  thought 
that - ” 

The  Managing  Editor  threw  his  feet  on  the  chair 
opposite  and  drew  a  row  of  question  marks  on  the 
edge  of  his  writing  pad. 

“That  if  we  could  get  them  wrangling  for  business 
it  might  work  for  their  own  good,  and,  incidentally 
teach  them  to  resi)ect  the  i)ower  of  Advertising?” 

Educating  the  Merchants 

The  Ad-Man  nodded  enthusiastically. 

“Precisely,”  .said  he;  “those  are  my  sentiments.  I 
am  convinced  that  comparatively  few  of  our  mer¬ 
chants  really  understand  advertising.  They  take  it 


as  they  would  medicine — not  because  they  KNOW 
it  will  do  them  good,  but  because  they  think  it 
MIGHT.  That’s  an  important  and  delicate  distinc¬ 
tion.  They  are  either  coaxed  or  frightened  into  ad¬ 
vertising.  We  have  not  done  enough  educational 
work.  We  have  allowed  these  conditions  to  con¬ 
tinue,  year  after  year,  without  even  a  superficial 
attempt  tc  relieve  them.  That’s  why  it’s  as  difficult 
to  .sign  up  advertising  contracts  to-day  as  it  was 
ten  years  ago — and  it  should  be  fifty  per  cent, 
easier.” 

“I’m  not  sure  these  merchants  WANT  to  be  edu¬ 
cated,”  reflected  the  Managing  Editor. 

“On  the  contrary,  I  find  they  are  unusually  re¬ 
ceptive,”  .said  the  Ad-Man,  "and  here’s  proof  in 
point;  our  Advertising  Club  arranged  for  a  lunch 
and  talk  la.st  Thur.sday.  We  had  a  gentleman  come 
down  from  New  York  to  discuss  the  various  prob¬ 
lems  of  merchandi.sing  in  their  relation  to  the  print¬ 
ed  page.  Twenty-five  merchants  were  invited  to 
attend,  and  they  all  turned  up.  There  were  lantern 
slides  showing  reproductions  of  certain  successful 
ad.s,  sandwiches,  and  fraternal  good-will.  It  went 
over  in  great  shape.  I  want  to  do  MORE  of  that. 
They  have  all  promised  to  attend  two  weeks  from 
(late,  when  the  Advertising  Manager  of  a  chain  of 
drug  .stores  has  agreed  to  talk  to  us.  I  am  going 
to  send  our  local  merchants  to  advertising  school.” 

“I  rather  approve  of  the  idea,”  smiled  the  Man¬ 
aging  Editor.  “How  do  the.se  fellows  take  it?” 

"Inten.s(:ly  interested.  They  asked  hundreds  of 
questions,  and  questions  are  a  barometer  of  prog¬ 
ress.  It’s  the  man  who  doesn’t  understand  Adver¬ 
tising  who  is  forever  doubting  it  or  refusing  to  em¬ 
ploy  it.  The  moment  a  man  gains  an  insight  into 
the  science  of  Advertising,  he  spends  to  his  last 
dollar.  I  have  had  talks  with  our  Bakery  friend. 
He’s  as  stubborn  as  they  make  ’em.” 

“What  does  he  say?” 

“I  wanted  him  to  run  a  half-page  announcement 
of  the  opening  of  his  side  line  .  .  .  the  coffee- 
room.  I  even  offered  to  have  a  photographer  go 
there  and  make  pictures  of  the  tables,  reception- 


A  quite  simple  display  of  fresh  breads,  rolls,  buns, 
etc.,  with  a  gentle  hint  that  there  are  regular  hours 
for  bakings.  For  reproduction  in  two  or  three  col¬ 
umns. 


An  advertisement  for  four  or  two-column  space 
for  the  baker  who  wishes  to  make  a  drive  on  pas¬ 
tries  for  special  occasions. 


room,  etc.  I  was  quite  out  of  patience  with  him 
when  he  handed  me  the  same  old  stupid  argument. 
He  had  spent  .so  much  on  his  fittings.  Everybody 
knew  about  the  bakery  and  the  lunch-room.  It 
was  just  like  throwing  money  away.  He  had  the 
quality  trade  of  town  and  could  keep  it  without 
advertising.” 

“Martinez  is  a  fool.  The  next  time  he  wants  a 
half-column  notice  I’ll  send  him  in  a  bill  for  it.” 

“No,”  interrupted  the  Ad-Man,  “leave  the  old  duf¬ 
fer  to  me.  I  have  a  scheme  in  operation  right  now. 
I’ll  tell  you  more  about  it  a  week  from  date.” 

And  that  week  was  certainly  productive  of  sur¬ 
prising  results. 

At  the  lower  end  of  Main  Street,  perhaps  three 
blocks  from  the  French  Bake  Shop,  was  situated  a 
neat  little  Bakery.  It  had  only  been  established  for 
four  months  and  was  operated  by  a  Swi.ss  woman 
and  her  daughter.  Both  were  experts  in  the  fine 
art  of  delicate,  tooth.some  pastry.  The  shop  windows 
were  daily  dres.sed  with  these  inviting  cookies  and 
cakes  and  Jelly  rolls  and  alluring  cream  puff.s. 

An  Ad  That  "Got  Over” 

There  suddenly  appeared  in  the  columns  of  the 
News-Courier  an  illu.strated  advertisement  for  the 
new  Bakery.  It  was  double  column,  seven  Inche.s, 
and  “.stood  out”  admirably.  At  the  top,  part  of  a 
birthday  dinner,  three  delightful  little  girls  in  their 
fluffy  best,  .smiled  out  at  the  reader.  Doliciou.s 
cookies,  cakes,  and  assorted  pastries  were  being 
served.  There  was  a  profusion  of  them.  And  the 
caption  directly  beneath,  read:  “SPECIAL  OCCA¬ 
SION  I’ASTUIES.”  Following  the  text  came  de¬ 
tailed  pen  drawings  of  some  of  the  more  elaborate 
French  goodies,  topped  off  by  a  wonderful  birthday 
cake,  candles  and  all.  It  made  one  hungry  to  even 
LOOK  at  the  advertisement. 

The  lK)dy  of  the  text  went  on  to  tell  that  Mrs.  X. 
was  a  specialist  in  these  delicious  confections  and 
that  from  this  date,  it  was  her  intention  to  cater 
particularly  to  Mothers  who  wished  “something 
special”  for  .special  occasions.  On  twelve  hours’ 
notice,  wonderful  pastries  would  be  made  up. 

That  oi)ening  advertisement  created  a  smalt  sen¬ 
sation  in  town.  It  was  amiizingly  progressive  for 
a  mere  bake  shop.  Nothing  like  it  had  ever  been 
(lone  lx*fore  by  any  local  bakery.  And  it  was  inter- 
e.sting  to  the  Mothers  of  the  locality,  that  this  ser- 
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Food  Administration  has  e^ed  up  a  bit  on  its  wheat 
edict,  stiil  substitutes  are  necessary  and  certain  In¬ 
gredients  are  exceedingly  scarce.  Besides — you  are 
busier  now  than  you  ever  were.  There  are  more 
important  things  to  do.  There’s  the  Red  Cross,  and 
knitting,  and  special  Thrift  Stamp  work — and  all 
the  rest  of  it.  Why  not  permit  us  to  do  your  baking 
for  you.  We  realize  that ’you  know  how  to  make 
excellent  cookies  and  cakes.  You  have  done  it  In 
the  past.  They  were  pure,  clean,  well-prepared 
cakes — the  sort  you  are  not  afraid  to  give  to  your 
children.  And  children  MUST  have  pure  things 
to  eat. 

“But  we  have  made  a  special  study  of  edibles  for 
children.  We  believe  we  understand  how  necessary 
it  is  to  prepare  such  pastries  with  exceeding  care. 
The  way  YOU  would  do  it  YOURSELF.  You  will 
find  the  lastries  at  this  shop,  made  specially  for 
children,  the  best  and  the  most  economical  that 
money  can  buy.  Temporarily,  at  least,  we  can  at¬ 
tend  to  your  pastry  needs.  Keep  the  cookie  jar  al¬ 
ways  well  stocked.  Children  WILL  eat  between 
meals — they  are  ravenously  hungry  when  they  come 
home  from  school.  You  will  want  cookies  and  cake 
in  the  lunch  box — just  a  piece  or  two.  A  different 
.selection  sent  each  day.” 

Old  Martinez  was  furious  again  when  he  began 
to  see  business  booming  in  another  field,  at  the 
Swiss  shop. 

But  these  two  advertisements  had  started  the 
others. 

Working  in  collaboration  with  the  News-Courier, 
another  large  bakery  across  the  tracks  began  to 
wade  out  into  deeper  water,  although  it  had  never 
employed  larger  space  than  single  column,  eight 
Inches  before. 

Catching  the  Advertising  Spirit 

This  bake  shop  prided  Itself  on  it’s  daily  bakings 
and  the  promptness  of  deliveries.  It  was  a  dependi- 
ble  source  of  strictly  FRESH  bread.  The  Ad-Man 
of  the  News-Courier  suggested  that  a  special  piece 
of  copy  be  arranged  on  this  subject.  An  illustration 
was  drawn  up  showing  a  clock  ticking  off  the 
minutes,  and  a  wonderfully  attractive  display  of  all 
kinds  of  breads,  around  it  and  down  the  sides  of 
the  space.  The  copy  emphasized,  also,  that  at  this 
bakery,  the  public  could  have  such  an  excellent 
SELECTION  of  breads.  It  was  unnecessary  to  or¬ 
der  the  same  identical  loaf  every  morning,  year  in 
and  year  out.  Why  not  try  out  some  of  the  tempt¬ 
ing  new  shape.s,  flavors,  and  bakings? 

This  was  followed  by  a  purely  patriotic  advertise¬ 
ment.  Some  of  the  shops  in  town  were  not  alto- 
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Bbsad  Bakino. 


It  is  jus!  as  well  to  remind  the  public  orrasionallf 
that  bread  is  made  in  accordance  with  Food  Admin¬ 
istration  Instructions  but  text  should  emphasize 
the  toothesomeness  of  the  product,  despite  this  rul¬ 
ing. 


Letting  the  public  know  that  the  bakery  conforms, 
first  of  all,  with  Government  Food  regulations. 


gether  succe.ssful  in  juggling  the  grain  substitutes 
and  mixtures.  There  had  been  complaints.  Bread 
was  soggy  or  uni)alatable.  A  three-column  adver¬ 
tisement  de.scribed  how,  through  careful  experimen¬ 
tation,  a  really  delicious  “Victory  bread”  had  been 
discovered.  It  was  as  GOOD  to  eat  as  any  whole 
wheat  loaf  and  it  was  just  as  nourishing.  There 
was  science  in  successful  bread  baking.  Not  every 
baker  had  mastered  this  fine  art.  The  illustration 
w’as  a  rather  unusual  view  of  a  loaf  of  bread, 
sliced,  to  show  the  symbolic  stars  and  stripes  in  a 
fanciful  manner. 

In  the  meanwhile,  the  little  Swiss  bakery  had 
seen  the  necessity  of  showing  its  own  patriotism, 
for  the  community  was  one  that  held  Mr.  Hoover  in 
high  esteem,  and  sympathized  with  his  fight  to  feed 
the  fighting  men  and  our  allies. 

Mrs.  X.  ran  an  advertisement  on  a  Saturday  that 
stirred  the  town  and  made  many  new  friends  for 
her  .shop.  There  were  streams  of  transports  and 
cargo  boats  bearing  supplies  across  the  danger-zone 
waters,  and  a  fat  loaf  elsewhere  in  the  design,  bear¬ 
ing  the  significant  label:  “For  Uncle  Sam’s  Boys 
Abroad.”  The  text  stated  briefly  that  in  EVERY 
possible  way,  this  bakery  assisted  the  Food  Admln- 
l.stration  and  was  proud  of  the  opportunity  to  do  so. 

It  was  this  same  progressive  woman  who  ran  an 
advertisement  again  calling  attention  to  her  pas¬ 
tries — the  cream  puffs  and  the  chocolate  6clalres, 
etc.,  with  a  pretty  girl,  all  smiles,  over  the  flavor 
of  them  and  the  suggestive  caption:  “PASTRIES 
THAT  MELT  IN  THE  MOUTH!” 

By  this  time,  much  to  the  amusement  of  the  Ad- 
Man.  Old  Martinez  had  changed  his  opinion  regard¬ 
ing  publicity.  He  api)eared  in  person  at  the  News- 
Uourier  office  one  morning  with  a  dozen  or  more 
photographs  of  his  new  lunch-room,  the  attractive 
windows  of  his  bakery,  and  even  interior  of  the 
production  department. 

“I  want  to  do  some  advertising,”  said  he,  just  as 
if  that  had  always  been  one  of  his  pet  theories, 
“here  are  some  pictures.  How  much  will  a  half 
page  cost  me?” 

“But  are  you  sure  it  will  be  profitable?”  asked 
the  Ad-Man,  never  changing  expression. 

Martinez  looked  up  quickly. 

“It  is  that  you  are  kidding  me,”  he  retorted: 
“that  fat  Swi.ss  woman  will  have  all  my  trade  if 
.she  keeps  on.  To  read  what  she  prints,  people 
must  think  everything  she  bakes  is  better  than 
everybody  else.  She  has  taken  some  of  my  fine 
customers.  They  are  eating  printer’s  ink,  instead 
of  cakes  and  bread,  but  all  my  talk,  it  does  no  good. 
I  must  adverti.se,  too.” 

"I  tliought  you’d  come  to  it,”  grinned  the  Ad-Man, 
“sit  down,  and  spread  out  your  photographs.  We’ll 
have  that  lunch-roorn  so  crowded  in  a  week  that 
you’ll  have  to  seat  the  overflow  in  the  main  bakery.” 


vice  W'as  rendered.  Not  alone  birthdays,  but  all  par¬ 
ties  and  dinners  and  jamlx)rees  came  under  the  same 
jurisdiction.  A  Fern  Road  ho.stess,  for  example,  was 
agreeably  surprised  to  learn  that  she  could  have  the 
initials  of  her  little  girl  w'ritten  in  white  and  rose- 
colored  frosting  on  fifty  chocolate  pa.strie.s. 

The  Ad-Man  “happened”  to  be  in  the  vicinity  of 
the  French  Bake  Shop  tea-room  at  noon  that  after¬ 
noon.  and  he  stopped  in  for  a  warm  cup  and  some 
.sandwiche.s.  Martinez  was  boiling  over,  like  a  tea¬ 
kettle. 

What  right  had  fat  Mrs.  X.  to  do  such  a.  thing! 
She  W’as  no  artist!  She  could  not  live  up  to  the 
promi.ses  made  in  that  advertisement.  Only  a 
Frenchman  could  make  French  pa.stry.  It  was  ri¬ 
diculous  for  any  other  bakery  in  town  to  assume 
the  rcspon.sibility !  They  would  all  laugh  at  Mrs.  X. 
She  was  attempting  something  she  could  not  do.  It 
was  all  very  ill-timed  and  impudent! 

“But  I  happen  to  know  that  Mrs.  X.  received  a 
dozen  advance  orders  for  party  pastries  from  the 
in.sertion  of  that  one  advertisement,”  commented 
the  Ad-Man  of  the  New.«-Courier,  “very  progressive 
for  a  woman.  She  had  been  willing  to  pay  for 
the  drawing  and  plates.  She  intended  to  run  the 
same  advertisement  several  more  times  and  follow 
it  up  with  others.” 

There  was  a  shrug  of  the  shoulders. 

“She  will  -■  on  get  enough!”  .sniffed  Martinez. 

Th^  illustrated  advertisement  was  run  again  on 
Saturday,  and  it  brought  .splendid  returns  for  Sun¬ 
day  delivery.  Witiiin  two  weeks  the  Swiss  bakery 
had  managed  to  create  a  beneficial  atmosphere  for 
its  pa-stry  department  that  it  had  never  boasted 
liefore.  It  came  to  be  looked  upon  as  headquarters 
for  “special  occasion”  goodie.s. 

.\nd  in  proportion  to  the  success  of  that  modest 
campaign  did  Martinez’s  di.sdain  and  anger  increase 
al.so.  He  failed  to  understand  it.  His  windows  were 
filled  to  overflowing  with  delicious  French  pastry. 
He  made  up  at  least  twenty  different  types.  He  was 
known  as  a  caterer  of  long  experience.  Yet  some  of 
his  olde.st  customers  were  purchasing  from  Mrs.  X. 

And  then  Mr.s.  X.  exploded  another  shrewd  adver¬ 
tising  shell. 

School  had  l)een  .started  a  short  while  only  when 
a  new  piece  of  copy  ai)peared  every  day  for  a  full 
week.  Pictorially,  it  was  rather  simple.  It  visual¬ 
ized  a  happy  youngster,  .standing  on  a  chair  and 
dipping  a  fat,  eager  hand  into  a  cookie  jar.  The 
display  caption  ran:  "('OOKIES  FOR  KIDDIES.” 

A  Talk  to  Mothers 

.\nil  here  was  the  general  trend  of  the  text: 

’’.Mothers — you  find  it  increa.singly  difficult  to  bake 
cake:!,  cookie.s,  t)read  and  pastries.  Although  the 
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Even  in  war  time,  pastries  ran  be  made  within 
the  Food  Administration  rulings.  Here  is  a  seldom- 
advertised  sperial  that  ran  be  made  highly  profitable. 
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FRANK  R.  WILSON,  LABERT  ST.  CLAIR,  AND  RALPH  W.  EMERSON. 

NEWS  PUBLICITY  SERVICE  FOR  LOAN 
BETTERED  GREATLY 


New  York  Press  Bureau  Furnishes  Exclusive  Matter  to  News¬ 
papers  When  Bequested — Waste  Due  to  Useless  Duplication 
Avoided — Results  of  Policy  Already  Evidenced 

System IZATION  of  energy  to  a  maximum  of  efficiency  at  a  minimum  of  ex- 
IK-nditure  by  the  directing  mind.s  of  the  Publicity  Bureau  of  the  liberty  Loan 
Committee  of  the  Second  Federal  Reserve  District  is  giving  to  the  news¬ 
papers  of  the  di.strict  a  Liberty  Ix>an  news  service  of  a  practicable  kind. 

Unlike  that  rendered  in  previous  loan  campaigns  the  service  in  the  fourth 
Lil^erty  Loan  drive  caters  to  the  particular  wants  of  each  newspaper  in  the  dis¬ 
trict,  as  expres.se<l  by  the  editors  them.selve.s.  This  method,  devi.sed  by  John  I’rice 
Jone.s,  A.s.sistant  Director  of  Publicity,  and  (J.  Selmer  Fouler,  Manager  of  the 
Press  Burc'au,  under  the  suiH-rvision  of  Guy  Emerson,  Director  of  Publicity,  has 
so  far  resulted  in  the  use  of  95  per  cent,  of  the  news,  cartoons,  editorials,  daily  and 
Sunday  features  and  photographs  sent  out  by  the  Publicity  Department.  As  the 
campaign  progres.ses  this  achievement  is  expected  to  attain  the  100  per  cent.  mark. 

Meeting  the  Needs  of  Particular  Newspapers 


VI 

THEY  HEAD  PUBLICITY 
FOR  LIBERIY  LOAN 

.All  Three  Have  Had  the  Wide  News¬ 
paper  Experience  That  Fits  Them  for 
Most  Important  Work  in  Con¬ 
nection  with  the  War 

Chicago,  September  25. — It's  pretty 
fafe  to  .say  that  no  other  publicity  or¬ 
ganization  ever  attempted  any  “job" 
Pppmaihing  that  undertaken  by  the 
Trea,sury  Dei>artment  bureau  in  the 
forthcoming  Litierty  I.oan  camr«ign. 

It  is  al.so  true  that  no  organization 
ever  went  before  the  jicople  with  a  bet¬ 
ter  proposition,  stronger  bax'king,  or 
greater  hoiH*  of  success.  Newspaper¬ 
men  throughout  the  country  have  ex- 
pres.sed  interest  in  the  men  at  the 
head  of  the  IJbcrty  Ix>an  Ihiblicity 
Bureau,  and  the  Eiutor  &  Pt  bus  her 
herewith  formally  introduces  them. 

Frank  R.  Wilson  is  director  of  pub- 
liiity,  I.al)ert  St.  Clair  is  assi.stant  di¬ 
rector  and  chief  of  the  news  diviaon, 
and  Ralph  W.  Emerson  is  chief  of  the 
division  of  publication.s. 

Mr.  Wilson  succeeded  Osc-ar  Price  as 
director  of  the  bureau  when  Secretary’ 
McAdoo  took  the  latter  over  to  the  Rail¬ 
road  Admini.st ration  as  his  private  sec¬ 
retary.  Mr.  Wil.son  comes  from  Iowa. 
He  l>egan  his  newspaper  career  on  the 
Sioux  City  Journal,  and  later  was  with 
the  Clover  I>“af  League,  liecoming  gen- 
f  ral  manager  of  the  Sioux  City  Daily 
New.s.  He  purchased  that  paper  and 
published  it  for  five  years. 

When  the  F'ederal  Farm  Imati  act  was 
put  into  effect  he  became  manager  of 
the  educational  campaign  conducted  by 
the  Trea-sury  Department,  and  toured 
the  country  arranging  hearings  for  the 
Board  in  every  State.  He  was  the  au¬ 
thor  of  the  "Farm  Ixian  Primer”  He 
“went  ahead"  of  Secretary  McAdoo  on 
the  latter's  .speaking  tours  for  the  first 
and  .second  IJberty  Ijoans. 

“Sprint”  St.  Clair  joined  the  Treasury 
staff  at  the  ojicning  of  the  second  Lib¬ 
erty  Ixtan  campaign,  having  been  chief 
of  the  house  staff  of  the  Associated 
ITes-s.  He  began  his  career  as  a  “devil” 
on  a  country  weekly  in  his  home  town, 
Veederslturg,  Ind.  In  1905  he  joined 
the  staff  of  the  Danville,  Ill.,  Daily 
Democrat  After  working  on  the  Chi- 
<-ago  Inter-Ocean,  St.  Clair  joined  the 
.\.s.so<-iated  Press  and  worked  in  the 
I'leveland,  Chicago,  Kan.sas  City,  New 
York,  Washington,  San  Francisco,  and 
Alb.any,  N.  Y.,  offices.  He  was  man¬ 
ager  of  the  Alliany  Bureau  during  the 
Sulzer  impeachment  trial.  St.  Clair  made 
four  transcontinental  trips  for  the  A.  P. 
with  political  candidates. 

Mr.  Emerson  was  well  known  as  a 
news  writer  before  he  entered  the  a<l- 
vertlsing  field  in  1911.  During  1903-4  he 
worked  on  the  Chicago  Inter-Ocean,  then 
joined  the  Chicago  Tribune  staff,  and 
became  one  of  that  paper's  traveling 
fondgn  correspondents.  He  represented 
the  Tribune  in  Africa  during  the  Moorish 
upri.sing  in  1907-8,  and  in  Central  .Amer¬ 
ica  during  the  Zelayan  revolution. 

Since  1911  Emerson  has  devoted  him¬ 
self  to  advertising  and  publicity.  He  is 
in  charge  of  the  purchase  and  distribu¬ 
tion  for  the  Government  of  the  posters, 
buttons,  emblem.s,  and  other  lithographed 
matter  issued,  by  the  Trea-sury  Depart¬ 
ment. 


The  cla.s.sified  columns  of  Editor  A 
Pi  Bi.iSHra  are  for  the  SERVICE  of 
oar  readers.  Through  their  aid  you 
may  sell  used  things  that  you  no  long¬ 
er  need  or  find  a  man  capable  of  filling 
that  vacant  place  in  your  organization. 


In  the  department  furnishing  the 
new.spapers  and  periodicals  outside  of. 
Greater  New  York  with  Liberty  Ig>an 
material  is  kept  a  card  index  listing 
every  publication  in  the  district  and  de¬ 
tailing  the  particular  kind  of  matter  de¬ 
sired  by  each.  This  department,  under 
supervision  of  Gustavus  A.  Y'ounger, 
aims  particularly  to  furnish  .matter 
while  It  is  still  "hot,”  whether  that  mat¬ 
ter  be  .served  in  the  form  of  stereotype 
plate.s,  ready  for  the  lockup  in  country 
weeklies,  stereotyped  cartoons  and  fea- 
ture.s,  matrices  for  those  newspapers 
which  maintain  their  own  stereotyping 
plants,  or  “hard  copy”  for  those  pub¬ 
lications  which  prefer  to  set  their  Lib¬ 
erty  Loan  news  and  feature  stories  in 
the  type  peculiar  to  their  ow’n  style  of 
composition  and  make-up. 

Moreover,  practically  every  new.spaper 
is  given  a  service  exclusive  in  Its  own 
field.  That  Is,  no  two  similar  stories  are 
sent  to  any  two  newspapers  circulating 
in  the  same  territory.  Then,  too,  news¬ 
papers  of  different  localities  are  furnish¬ 
ed  with  matter  of  peculiar  interest  to 
the  various  fields  in  which  they  are  read. 


and  in  this  manner  Liberty  Loab  propa¬ 
ganda  grips  these  localities  to  a  degree 
that  would  be  impo.ssible  through  ma¬ 
terial  making  a  less  local  appeal. 

Besides  this  service,  the  Publicity  Bu¬ 
reau  has  anticipated  the  wants  of  the 
various  new.spapers  of  the  district  in  the 
matter  of  features  and  news  stories  re¬ 
garding  the  big  "stunts”  of  the  Fourth 
Liberty  Loan  campaign — the  two  "war 
relics”  trains,  laden  with  the  spoils  of 
American  victories  in  France,  and  the 
famous  French  Military  Eland,  which  will 
tour  the  entire  Second  Federal  Reserve 
District  in  the  interest  of  bond  sales.  To 
each  of  these  publications  has  been  sent 
out  photographs  and  stories  replete  with 
data  regarding  the  trophies  on  exhibi¬ 
tion  and  reciting  the  history  of  Foch’s 
famous  musical  organization. 

How  the  Work  Is  Divided 

The  .service  to  the  new.spapers  and 
periodicals  covers  all  of  the  State  of  New 
York,  including  periodicals  of  New  York 
city;  Fairfield  County,  Conn.,  and  twelve 
counties  of  New  Jersey,  all  embraced  in 
the  Second  Federal  Reserve  District. 


It  is  divided  into  two  main  classes, 
news  and  feature.  The  news  section  con¬ 
sists  of  "hard  copy”  of  general  interest 
to  all  newspaper  readers  and  special  in¬ 
terviews  and  stories  bearing  on  the  loan 
of  peculiar  interest  to  the  localities  to 
which  they  are  sent. 

Every  effort  is  made  to  have  only 
"timely”  news  sent  out,  this  being  true 
also  in  the  .stereotyped  plate  service  fur¬ 
nished  the  weekly — and  some  daily — 
new3pap<Ts  preferring  this  kind  of  ser¬ 
vice  to  .setting  their  own  matter. 

The  feature  service  is  furni.>jhed  to 
every  daily  and  weekly  newspaper  in  the 
district,  some  in  stereotyped  form,  some 
in  matrices.  This  service  is  divided  into 
four  sub-classes — cartoons,  war  pictures, 
pictures  of  leading  personages  in  public 
life,  and  mi.scellaneous  reading  matter, 
such  as  boxe.s,  short  -stories,  and  the  like. 

Arrangements  have  been  made  where¬ 
by  all  stereotyped  plate  matter  and  ma¬ 
trices  are  sent  out  by  the  Western 
New.spaper  Union,  guided  by  Mie  card 
index  .system  maintained  by  the  Pub¬ 
licity  Bureau,  thus  insuring  delivery  and 
u.se  of  the  matter  before  it  has  become 
"cold." 

In  addition  there  is  furnished  to  Sun¬ 
day  newspapers  throughout  the  district 
special  photographs  for  u.se  in  their 
rotogravure  sections,  and  these  invaria¬ 
bly  have  found  instant  popularity. 

Special  service  likewise  is  maintained 
for  such  cities  as  Rochester,  Buffalo, 
Albany,  Syracuse,  Newark,  N.  J..  which 
have  Liberty  Loan  Publicity  Bureaus  of 
their  own.  Matter  for  newspapers  in 
these  cities  is  sent  to  these  publicity 
committees  direct,  and  by  them  is  fur¬ 
nished  to  the  newspapers  as  received, 
or  else  the  stories  and  features  are  re¬ 
written  by  them  to  suit  the  peculiar 
wants  of  the  newspapers  they  serve. 

WAR  EXTRA! 

To  Meet  an  Obvious  Need,  we  are 
Issuing  A  Short,  Daily,  New  Feature, 
“A  PRAYER  FOR  VICTORY.” 

It  is  a  reverent,  non-sectarian, 
original  Prayer,  for  use  when  the 
Noon  Bells  Call  the  People  to  Pray. 
Protestants,  Catholics,  Jews  and  even 
Commercial  Bodies,  like  the  Rotary 
Clubs,  support  the  Daily  Prayer 
Minute. 

This  Feature,  meant  to  Promote 
deepest  Patriotism,  is  especially  suited 
for  use  on  The  Editorial  Page,  or  with 
The  Casualty  Lists. 

First  Release,  October  13.  A  Flat 
Rate  of  One  Dollar  A  Week,  For 
Papers  Big  and  Little.  Wire  Now  for 
Local  Rights. 

The  following  is  A  Sample  Prayer: 

X  DAILY  PRAYER  FOR  VIFTORY 

As  we  bow  in  prayer  to  Thee  for 
victory.  Eternal  Father,  onr  hearts 
iipleap  In  thankfulness  for  the  heroism 
and  idealism  of  our  boys  in  the  Ser¬ 
vice.  We  thank  Thee  for  what  they 
mean  to  ns,  and  for  what  they  mean  to 
France.  Still  keep  them  brave  and 
true,  saving  them  from  loneliness  and 
from  misgivings  concerning  us  at 
home.  Enable  us  all  to  live  up  to  the 
high  level  of  the  holy  Cause  that  en¬ 
gages  our  powers:  and  to  tind  our  best 
selves,  and  highest  destiny,  in  finding 
Thee.  Amen. 

THE  ELLIS  SERVICE 

♦  *  '  cS\varthmora,Pu. 

Offering  Two  Weekly  Features 

1  •  A  ‘‘Differenf'Sundatf  School  Lesson 

7  •  The  Religious  Rambler 
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MORE  THAN— 

6,300  COLUMNS 

—OF  PAID  ADVERTISING 

GAINED  BY 

The  Baltimore  Sun 

IN  the  first  eight  months 
of  this  year  (January  1 
to  August  31,  1918)  The 
Sun  (all  issues)  carried 
1,900,000  lines  of  adv  rtis- 
ing  more  than  during  same 
pe.iod  last  year. 

During  the  last  four 
months  (May,  June,  July 
and  August)  The  Sun  (all 
issues)  published  more  than 
half  of  the  total  advertising 
that  appeared  in  all  Balti¬ 
more  newspapers. 


Service 

Department 

The  manufacturer  who 
is  about  to  place  his  prod¬ 
uct  before  the  Baltimore 
public  v\  ill  do  well  to  write 
our  service  department  for 
information  regarding  the 
Baltimore  market.  We 
will  be  glad  to  outline  the 
Baltimore  situation,  offer 
suggv  stions  and  give  the 
co-operation  necessary  to 
make  the  sales  and  adver¬ 
tising  campaign  a  success 


Circulation 

Growth 

The  average  paid  circu¬ 
lation  figures  for  August, 
1918,  when  compared  to 
same  month  a  year  ago 
show 

A  GAIN  OF 
15,000  Daily 
12,400  Sunday 

Circulation 
179,000  Daily 
114,000  Sunday 

August  Average  Paid 


These  striking  gains  in  advertising  (local,  national  and  classified) 
emphasize  the  supremacy  of  THE  SUN  in  the  Baltimore  field. 


The  Baltimore  Sun 

JOHN  B.  WOODWARD  GUY  S.  OSBORN 

Times  Building  Tribune  Building 

NEW  YORK  CHICAGO 
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'  UNDER  &  OVER”  ARMY 
TO  BE  ORGANIZED 


First  Unit  of  Semi-Military  Urbanization 

of  Men  Outside  Draft  Aftes  Enlisted 
at  Fort  Worth-  ^May  Become  Na¬ 
tional  in  Scope 

In  Fort  Worth,  Tex.,  to-day  there  will 
be  organized,  in  a  tentative  way,  the 
flr.st  unit  of  the  Under  and  Over  Army, 
which,  in  the  opinion  of  its  originators, 
is  destined  to  become  ti  national  force  of 
a  semi-military  charau:ter. 

The  idea  was  conceived  on  Uegist  ra¬ 
tion  Day  by  A.  L.  Shuman,  advertising 
manager  and  trea-surer  of  the  Fort 
Worth  Star-Telegram  Mr.  Shuman  was 
impressed  deeply  with  the  fact  that  so 
many  men,  like  himself,  were  over  the 
age  limit  for  registration,  yet  fully  capa¬ 
ble  and  patriotically  anxious  to  serve 
their  country  in  this  great  struggle. 

Of  course,  Mr.  Shuman  recognized 
that  every  individual  has  the  oppor¬ 
tunity  to  serve  here  at  home;  but  he 
visualized,  too,  the  advantages  of  or¬ 
ganized  service,  under  regulations  only 
a  little  less  rigid  than  those  of  the  mili¬ 
tary  establishment. 

He  saw  the  wide  range  of  service  pos¬ 
sible  to  an  organized  national  force, 
made  up  of  men  and  women  alike — but 
particularly  of  men  above  the  draft  age 
and  boys  below  it.  Such  a  force,  he  be¬ 
lieves,  could  be  relied  upon  to  put  over 
every  patriotic  war  activity  in  each 
community  in  which  it  operated — to  sell 
Uiberty  Bonds,  War  Savings  Stamps, 
promote  the  war-chest  plan,  the  Bed 
Cross,  and  other  drive.s. 

Mr.  Shuman  discuased  the  plan  with 
his  associates  and  friends  in  and  out  of 
the  Star-Telegram  organization,  and 
found  them  enthusiastic  about  its  pos- 
.sibilities.  He  thereupon  .started  the  en¬ 
listment  campaign  by  .signing  up  him¬ 
self,  and  Louis  J.  Wortham,  editor  of 
the  Star-Telegram,  became  the  second 
volunteer.  The  work  of  enrolling  the 
first  company  was  at  once  set  in  mo¬ 
tion,  and  it  is  hoped  that  by  to-day,  in 
connection  with  the  opening  of  the  drive 
for  the  great  Loan,  the  first  unit  will 
have  been  fully  recruited. 

It  is  the  plan  to  take  up  the  matter 
of  the  form  and  status  of  the  organiza¬ 
tion  with  the  officials  of  the  Govern¬ 
ment,  and  to  formulate  a  plan  for  its 
extension  to  every  part  of  the  country. 


Mr.  Shuman,  in  outlining  the  move¬ 
ment  for  Editor  &  Publisher,  urges 
that  no  particular  credit  be  accorded 
to  him  for  the  idea,  as  there  is  no  per¬ 
sonal  equation  involved  in  it.  He  is 
glad  that  the  thought  came  to  him; 
glad  that  it  has  met  with  such  instant 
support  in  his  community,  and  natural¬ 
ly  anxious  that  it  should  be  passed  on 
to  newspaper  men  everywhere,  in  order 
that  those  who  see  in  it  possibilities  for 
organized  effort  for  the  nation’s  cause, 
by  those  unable  to  carry  guns,  may  fur¬ 
ther  the  extension  of  the  movement  un¬ 
til  it  shall  become  truly  national. 

Germans  Print  Weekly  Paper 
for  U.  S.  Soldiers’  Reading 

FI  ies  at  Americans  and  Tells  Them  How 
to  Get  to  Amusements  in  Frank¬ 
fort  in  Time 


The  latest  German  propaganda  is  a 
weekly  newspaper,  American  Europe, 
writes  Herbert  Bailey,  in  the  New  York 
Sun,  published  in  the  interests  of  good 
fellowship  among  all  nations.  All  com¬ 
munications,  it  says,  Uiould  be  addre.ss- 
ed  to  the  America  in  Europe  Company, 
Frankfort.  On  one  of  the  paper’s  pages 
is  an  advertisement  of  the  amusements 
in  Frankfort,  although  how  American 
.soldiers  can  arrive  there  in  time  to  see 
these  performance.s,  which  change 
weekly,  is  a  problem. 

The  paper  is  produced  cleverly,  in 
good  English.  I  have  seen  two  issues, 
one  with  a  cartoon  depicting  John  Bull 
pouring  out  money  to  the  great  anti- 
German  newspapers  all  over  the  world, 
and  the  other  repre.senting,  in  crude 
characters,  John  Bull  instructing  Lloyd 
George  to  fool  Uncle  Sam  and  to  tear 
up  the  Monroe  Doctrine. 

Throughout  the  pages  of  the  paper 
arc  quotations  of  all  kinds  from  the 
Allied  newspapers,  used  in  such  a  way 
as  to  try  to  cause  trouble  between  the 
United  States  and  Great  Britain,  which 
appears  to  be  the  supreme  object  of  the 
publication,  t'opies  are  regularly  sent 
over  the  American  lines  in  tiny  balloons. 

The  German.s,  however,  in  this  new 
propaganda,  underrate  the  intelligence 
of  the  American  soldier,  much  as  they 
did  before  the  St.  Mihlel  offensive  be¬ 
gan. 


AN  APPEAL  TO  PATKIOTIC  UUTY 

These  are  no  days  to  urge  that  we  have  gone  the  limit  and  can  do  no 
more. 

Sane  treatment  of  the  situation  confronting  our  country  and  involving 
the  lives  of  millions  of  our  young  men  at  the  battle-front  or  in  process  of  go¬ 
ing  “over  there”  demands  more  of  us  than  we  are  now  doing. 

Two  thousand  of  our  2,600  daily  newspapers  print  less  than  thirty  columns 
a  day  of  news. 

If  we  must  cut  down  our  use  of  print  paper  below  that  required  “to  do 
business  as  usual”  we  must  further  reduce  the  quantity  of  both  reading  and 
advertising  matter. 

Our  newspapers  have  enthusiastically  shown  millions  of  young  men  that 
it  was  their  duty  “to  make  the  supreme  sacrifice,”  and  it  is  now  coming  up  to 
Us  to  do  the  same. 

Our  public  duty  ends  with  the  publication  of  the  daily  news  report  and  our 
editorial  matter  furnished  to  the  purcha.sers  of  our  newspaper  at  one,  two, 
three,  or  five  cents  per  copy. 

If  war  requirements  cut  us  to  50,  25,  even  10  per  cent,  of  our  pre-war  use, 
we  should  patriotically  take  our  medicine  as  we  demand  of  our  boys  In  France. 

Short  of  this  we  fail  in  our  duty  to  our  Government,  to  our  communities, 
to  our  families,  and  to  ourselves. 

We  mu.st  pre.sent  the  same  sort  of  a  purpo.seful  united  front  to  “Win  the 
War”  as  our  army. 

Of  what  avail  is  it  for  us  to  regret  our  failure  to  give  wholeheartedly  our 
space  without  limit  to  push  Liberty  Bonds,  Thrift  Stamps,  the  Red  Cross,  etc., 
etc.,  if  we  should  lose  the  war? 

The  sooner  everybody  gets  on  his  toes  to  the  single  purpose  of  winning  the 
war  the  sooner  it  will  be  over. 

Better  months  of  sacrifice  and  lo.se  of  profits  than  generations  of  slavish 
tribute  to  the  despicable  Hun.  Jason  Rogers. 


MAY  GO  INTO  DEFERRED  CLASS 

Gen.  Crowder  Recognizes  Necessity  of 
Continuing  Work  of  Press  Associations 

Provo.st  Marshal-General  Crowder  has 
ruled  that  employees  of  press  associa¬ 
tions  actually  engaged  in  the  collection 
and  transmission  of  news  by  wire  to 
newspapers  are  in  necessary  occupa¬ 
tions  and  entitled  to  file  claims  for  de¬ 
ferred  clas.siflcation  under  the  Selective 
Service  act. 

“Persons  so  claiming  deferred  classi¬ 
fication,”  Gen.  Crowder  .says,  “should  be 
prepared  to  present  to  district  boards 

(1)  proof  of  the  claim  as  set  forth,  and 

(2)  proof  that  they  themselves  are  ne¬ 
cessary  to  the  operation  of  the  particu¬ 
lar  enterprise  in  which  they  are  en¬ 
gaged. 

“Such  claim  should  be  noted  on  the 
que.stionnaire  in  accordance  with  the 
direction  given  in  the  insert  relating  to 
the  presentation  of  claims  for  deferred 
classification  on  the  ground  that  they 
are  engaged  in  essential  industries.” 


PRUDENTIAL  WORKS  FOR  LOAN 


Insiuranre  Company  Puts  2.'>,000  Sales¬ 
men  in  Field  Selling  Bonds 

The  Prudential  Insurance  Company,  of 
Newark,  N.  J.,  is  advertising  the  Liberty 
Loan  in  from  two  to  six  papers  in  every 
city  where  the  company  has  a  superin¬ 
tendent,  taking  full-page  space  in  some 
and  500  lines  in  others. 

Besides  this,  to  boom  the  loan  and 
make  it  a  great  success,  the  Prudential 
has  made  an  arrangement  with  its  25,000 
field  representatives  to  push  a  bond-sell¬ 
ing  campaign  among  the  millions  of 
Prudential  policyholders,  their  efforts 
continuing  during  the  full  three  weeks 
of  the  drive.  To  furnish  them  with 
printed  material  for  their  work  the  big 
printing  establishment  of  the  Prudential 
is  devoting  most  of  Its  time  to  produc¬ 
ing  Liberty  Loan  literature. 

The  Prudential  holds  $30,000,000  bonds 
of  previous  loans,  and  it  is  intimated  that 
its  subscription  to  the  fourth  loan  will 
approximate  this  large  figure.  The  of¬ 
ficials  are  working  in  close  touch  with 
the  Liberty  Loan  Campaign  Committee. 


Brazil’s  Editors  See  Victory 
Rio  Janeiro,  Brazil,  September  '24. — 
journalists  of  Brazil,  in  their  congress 
here,  unanimou.sly  adopted  a  resolution 
expressing  confidence  in  an  Allied  vic¬ 
tory.  The  .solid  support  of  the  Entente 
pre.ss  was  cited  and  praised. 


Associated  Business  Paper 
Will  Meet  Oct.  21  and  22 


Will  Devote  Convention  .Attention  to 
Problems  Caused  by  War  Condi¬ 
tions— Informal  Supper  Replaces 
Usual  Dinner 


The  annual  meeting  of  the  As.sociateJ 
Business  Papers,  Inc.,  will  be  held  at 
the  Hotel  Astor,  New  York,  Oct.  21,  and 
22.  It  will  be  devoid  of  many  of  the 
characteristics  of  the  ante-bellum  typo 
of  convention.  Instead  it  is  planned  to 
present  a  programme  that  will  justify 
bringing  together  the  leading  publish¬ 
ers  of  business  papers  for  a  serious,  def¬ 
inite,  over-the-table  discussion  of  the 
war  problems  of  industry  and  publish¬ 
ing. 

Following  out  this  policy,  the  for¬ 
mal  annual  dinner  will  give  way  to  an 
informal  supper  at  6:30  Monday  night, 
Cf-'t.  21.  This  will  be  one  of  the  most 
important  sessions  of  the  convention 
for  here  will  be  discussed  a  series  of 
question  box  topics  of  the  most  practi¬ 
cal  and  pertinent  character. 

A  few  of  the  subjects  already  decid¬ 
ed  upon  are:  The  new  importance  of 
Government  industrial  control  and  it.i 
relation  to  buslne.ss  paper  publi.shing, 
Washington  as  the  industrial  news  cen¬ 
tre;  Maintaining  business  during  the 
war — the  oversold  argument;  The 
changing  retail  conditions  and  their  ef¬ 
fect  upon  busine.ss  paper  publishing; 
limitations  in  styles,  sizes,  and  varie¬ 
ties  of  products — the  effect  on  indus- 
tiy  and  business  papers;  After  the  war 
problems;  How  to  njt.it  circulation 
problems  under  present  conditions; 
Rresent  Government  regulations,  and 
POs.sible  future  ones;  The  problem  of 
using  expenses;  The  effect  of  present 
conditions  on  editorial  policies;  The 
Government  service  of  business  papers; 
1'  uture  necessities  of  Government  ser¬ 
vice;  Plans  for  association  work. 


.Albany  Journal  Gives  War  Bonus 
The  Albany  (N.  Y.)  Journal  is  giving 
a  war  bonus  to  all  its  employees,  begin¬ 
ning  September  21.  Per.sons  receiving 
less  than  $20  per  week  will  be  paid  a 
war  bonus  of  10  per  cent.;  those  re¬ 
ceiving  more  than  $20  per  week  and  less 
than  $30  per 'week,  a  war  bonus  of  7% 
per  cent.,  and  those  receiving  more 
than  $30  per  week,  a  war  bonus  of  5  per 
cent. 


Put  the  “pay”  into  patriotism. 


The  people  of  Philadelphia 
who  know  it  best  say 

THE 

PHILADELPHIA 

RECORD 

is 

Always  Reliable 
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M  Astounding  Scoop* 

News  leadership  in  your  field  TODAY  will  establish  your  paper’s 
standing  for  the  next  ten  years. 

Farsighted  publishers  realize  this  and  are  building  for  the  future. 

These  publishers  know  that  to  insure  NEWS  leadership  for  their 
paper  they  must  use  UNITED  PRESS. 

I  Always 

i  _ _  ite”  ‘iS". that  the  Amen-  t 


J..c.enteteathe| 

I  The  greateat  new.  •^^',iday  that  the  Amen-  | 

I  «arwa.the  »nno«»cem^^.,  great  oB«*  ejy  | 

t  “"XeS* «  i!:ow”“aV.  i””:ompay-  1 


First— AGAIN 
With  the  BIG  News 


%  American  t  to  expect  ^jees  are  for.  .V 

I  I 

X  other  new.pap  earned  the  ^ 

I  *'“pr“e.ident  WiUo”  >>..  | 

5;  frem  tt><;U"’‘tf«  M^reh,  in  Wa.hmgton.  ^ 

t  Chief  of  Sta  ,  Press.  .  Onited  Press. 

i  news  from  the  scoops  in  nevrs- 

?  ”  Congress  go^  its  ^.toun  Jng  ^OPP  . 

Uwasoneofttm  h  ^ 

%  paper  hiitory.  ' 

'  (TdlPsr—' 


FTRST^m^^P  great  American  drive  ivhs  told 

1  IKM  in  St.  Paul  yesterday  in  The  Daily  News. 

iiioming  Until  2:30  in  the  after- 

street  wUhrte^orr* 

Then  the  home  edition  came  out.  Idie  Daily  News  home 
edition  had  the  graphic,  detailed  report  of  Fred  S.  Ferguson 
AT  THE  FRnv^^  correspondent  with  the  American  froops’ 

n-t  wonderful  news  through  to  us  bv  usinn- 

LINES.  tLps  Vo'Ta? 

lnited  PRESS. enterprise..  ^ 

The  Daily  News  has  the  EXCLUSIVE  leased  wire  serv 
■ce  of  the  United  Press.  C/  ry'?A7  T>L  ."'I 


W’.  W.  Hawkins,  Gan’i  Mgr., 
United  Preaa, 

How  York. 

I  want  to  congratulate  you 
v;'.  thd  fact  that  you  ars  en¬ 
abling  us  to  publish  today 
toaerrow's  edition  as  far  as 
ocme  other  papers  are  con¬ 
cerned. 

Felix  Agnus, 
Publisher, 
Baltimore  Star, 


S ‘Yp”  Si  'y/«l  wi'-y  .rrr.  ' 

Ln.ted  P,e.s.  Pgu!  Oo^tJ  /YzUTS  | 

UNITED  PRESS  ASSOCIATIONS 


GENERAL  OFFICES 


NEW  YORK 
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JURY  OF  2,000  READERS  PASSED  ON 
SPACE-SAVING  QUESTION 

Syracuse  Post-Standard  Asked  Opinions  of  Subscribers  As  to 
How  Sunday  Edition  Could  Effect  Paper  Economy — 
General  Condensation  the  Verdict 

WHEN  the  Pulj)  and  Par»er  Section  of  the  War  Industries  Board  issued 
regulations  for  the  curtailment  of  text  matter  in  Sunday  newspapers  by 
20  per  cent.,  effective  September  1,  the  Syracuse  Post-Standard  determined 
to  submit  to  the  readers  of  the  paper  the  que.stion  of  what  should  be  eliminated 
and  what  should  be  preserved. 

The  editors  of  the  Post-Standard  were  surprised  by  the  degree  of  interest 
shown  in  the  question  by  readers,  more  than  two  thousand  of  whom  took  the 
trouble  to  write  critical  letters  on  the  subject. 

Putting  Problem  Before  the  Readers 


NOTABLE  EXAMPLES  OF  FULL  PAGE  ADVERTISE- 
MENTS  FOR  THE  LOAN 

IN  this  issue  of  Editor  &  Pi.'busher,  published  on  the  date  of  the  opening  of 
the  fourth  Liberty  Loan  drive,  there  appear  a  number  of  impressive  full- 
page  advertisements  of  the  loan  bought  and  paid  for  by  advertisers. 

These  ads,  for  the  most  part,  are  reproductions,  in  reduced  size,  of  display 
designs  prepared  for  the  newspapers  by  the  Philadelphia  Liberty  Loan  Com¬ 
mittee,  a  description  of  whose  work  in  this  campaign  is  given  in  a  news  feature 
elsewhere. 

These  advertisements  are  classics.  The  illustrations  tell  the  story — yet  the 
text  matter,  in  every  case,  strengthens  the  appeal,  measuring  up  in  spirit  and 
style  to  the  drawings. 

Editor  &  Publisher  extends  thanks  to  the  Philadelphia  Committee,  and 
particularly  to  G.  E.  Gable,  who  has  charge  of  advertising  and  promotion 
plans  of  the  Committee,  for  their  courtesy  in  making  available  for  our  use 
this  notable  series  of  ads. 


"What  would  you  eliminate,  and  what 
would  you  retain  if  you  were  the  pub¬ 
lishers  of  the  Po.st-btandard?”  were  the 
queries  a.skcd  of  the  readers  on  Sun- 
day,  August  25,  in  the  story  that  mark¬ 
ed  the  Uginning  of  the  conte.st.  To 
the  judgment  of  tho.se  who  read  the 
Po.st-Standard,  lK)th  daily  and  Sunday, 
was  left  the  deci.sion  as  to  whether  the 
20  per  cent,  of  white  paper  should  be 
cut  from  the  news,  magazine,  society, 
.sport.s,  pictorial  gravure,  or  the  comle 
.sections.  Everybody  who  read  the  Po.st- 
Standard  was  invited,  nay,  urged,  to 
temi>orarily  don  the  robes  of  publisher 
and  critic,  and  send  in  suggestions  of 
how  the  Sunday  Po.st-Standard  could 
.still  plea.se  its  rc^ader.s,  and  yet  comply 
with  the  demands  of  the  Government. 

For  those  who  did  not  care  to  write 
letters  a  coupon,  with  the  following 
questions  was  provided: 

Do  you  buy  the  Sunday  Post-Stand¬ 
ard  for  the  news  it  contains,  or  the  fea¬ 
tures  its  carries? 

Do  you  like  the  Sunday  Post-Stand¬ 
ard  in  its  present  form  of  make-up, 
with  one  section  of  the  paper  devoted  to 
national  news,  and  the  other  .section 
devoted  to  local  news? 

Would  you  prefer  the  Sunday  Post- 
Standard  in  one  section,  like  the  Daily 
Po.'^t-Standard? 

Do  you  like  the  Magazine  Section  of 
the  Post-Standard? 

Would  you  favor  di.scontinuing  it? 

Do  you  like  the  Pictorial  Gravure  Sec¬ 
tion? 

Would  you  favor  discontinuing  it? 

Do  you  like  the  Comic  Section? 

Would  you  favor  di.scontinuing  it? 

Would  you  favor  cutting  the  Maga¬ 
zine  Section  from  eight  to  four  pages, 
and  cutting  the  Gravure  Section  from 
eight  to  four  pages? 

Intere.st  in  the  conte.st  was  cumula¬ 
tive.  Letters  poured  into  the  Post- 
Standard  office  by  the  hundreds,  prov¬ 
ing  that  the  readers  of  the  Sunday  pa¬ 
per  were  eager  and  riady  to  defend 
their  favorite  .sections. 

News  Placed  Fir>t 

The  Alpha  and  Omega  of  every  com¬ 
munication  was:  "Tile  news  is  the 
thing!” 

“Give  us  the  news,"*  wrote  the  farm¬ 
er,  the  artist,  the  mother,  the  merchant, 
the  business  girl,  and  the  university 
profe.ssor.  “.\nd  by  news  we  mean  the 
war  new.s.  We  want  to  know,  first  of 
all,  what  is  happening  to  our  sons,  our 
fathers,  and  our  .swe«*f hearts,  and  after 
that  we  want  to  know  what’s  going  on 
with  our  friend.s’  .soldier.s.  Tell  us  all 
about  this  dreadful  war." 

From  first  to  la.st,  without  exception, 
the  news  sections  proved  themselves 
the  unrivaled  winners  of  the  laurels  of 
popularity  among  the  reader.s. 

Punning  clo.se  seconds  with  the  news 
were  the  pictorial  gravure  and  m.iga- 
zine  sections.  Of  the  two,  the  former 


appeared  to  have  become  more  firmly 
entrenched  in  the  hearts  and  homes  of 
the  Post-Standard  readers. 

"Save  the  comics  for  the  kiddies," 
wrote  everyone.  "We  do  not  care  for 
the  funnyi.sms,  but  it  would  be  wrong  to 
deprive  the  children  of  what,  to  them, 
means  the  Sunday  paper.” 

What  Could  be  Spared 

Sporting  and  society  news,  screen  and 
theatre  write-ups  were  the  targets  for 
much  adver.se  criticism  on  the  part  of  a 
large  number  of  the  Post-Standard  read¬ 
er.s.  There  was  almost  a  unanimity  of 
opinion  current  that  a  half  a  page,  or 
even  a  column,  would  be  ample  space 
for  these  non-e.ssentials  of  journalism. 

When  the  letters  and  coupons  were 
considered  before  the  Court  of  Decision, 
the  di.scovery  was  made  that  it  was  con- 
den.sation,  not  elimination,  which  was 
the  solution  of  the  problem,  and  U.  L. 
Simons,  a  farmer  living  at  Mexico,  won 
the  twenty-five-dollar  prize  by  sending 
in  some  "peppy"  suggestions  concerning 
the  condensation  of  the  paper. 

“Print  the  News”  the  Demand 

Mr.  Simons  wrote  in  part: 

“I’rimarily,  the  function  of  the  news¬ 
paper  is  news,  and  while  we  want  our 
news  new,  we  al.so  want  it  true.  So  it 
follows  that  the  be.st  and  most  accurate 
continued  .service  in  securing  and  pub- 
If.shing  real  news  will  mean  the  most 
permanent  and  .satisfied  of  reaaers. 

“Certainly  it  must  continue  Its  main 
purpo.se.  the  distribution  of  new.s,  but 
without  lo.ss;  there  can  be  condensation 
of  the  .subject-matter,  and,  a  little  dif¬ 
ferent  arrangement  of  the  magazine 
section. 

“I  am  convinced  that  little  of  the 
comic  section  appeals  to  the  grown- 
ui)s.  although  where  is  the  person  so 
o.ssified  as  to  resi.st  the  return  of  Huclc 
Finn  in  pictures?  Anyway,  we  must 
leave  the  comic  supplement  to  children. 
It  may  lack  refinement,  but,  after  all, 
its  fun  is  harmless,  and  its  survival  of 
many  year.s.  in  face  of  much  contra¬ 
dictory  criticism,  proved  that  the  other 
fellow  wants  it  if  we  do  not. 

"Finally,  whatever  you  do,  leave  the 
sections  separate,  so  that  while  dad  is 
reading  the  late.st  war  news,  mother 
can  b-'  dreaming  about  her  boy  in  the 
picture  from  acro.ss  the  .seas,  and  Jim¬ 
mie,  stretched  at  full  length  on  the 
floor,  can  go  fishing  with  Huck  Finn." 

And  that  is  how  the  Sunday  Po.st- 
Standard  appeared  on  September  1, 
without  the  elimination  of  any  particu¬ 
lar  section  or  type  of  article. 

The  .secret  of  how  it  was  done  Is 
merely  careful  condensation,  and  a  more 
compact  arrangement  of  the  magazine 
.section,  with  the  society  news  on  the 
back  page,  the  condensation  of  the  King 
cartoon,  and  the  placing  of  theatre  and 
screen  write-ups  in  the  magazine  sec¬ 
tion. 


Dallas  League  Has  War  Committee 
The  Dallas  (Texas)  Advertising 
League,  at  the  request  of  W.  C.  D’Arcy 
of  St.  Louis,  president  of  the  Associated 
advertising  clubs  of  the  world,  has  ap¬ 
pointed  a  committee  on  war  activities 
whose  duties  are  to  cooperate  with  the 
various  branches  of  the  Government  In 
conducting  the  war.  W.  R.  Patterson 
was  appointed  chairman  of  the  war 
committee. 


Calvert  in  Charge  of  Oregonian 
R.  G.  Calvert,  assisting  managing  edi¬ 
tor  of  the  Portland  Oregonian,  will  be 
in  charge  of  the  editorial  end  of  that 
newspaper  during  the  absence  of  the 
editor,  Edgar  B.  Piper.  Mr.  Piper  is  a 
member  of  a  party  of  American  editors 
who  have  gone  to  Europe  on  invitation 
of  the  British  Mini.stry  of  Information. 


Buy  over  here  to  win  over  there. 


Insure  your  business 

against  Prussian  Piracy 

Buy  a  ‘‘Liberty”  Policy 

You  have  fire  insurance — life  and  accident  insurance — 
indemnity  insurance — to  safeguard  your  business. 

But  there  are  other  policies  you  must  have  for 
your  own  protection — policies  of  insurance  against  the 
Kaiser,  whose  power  is  the  greatest  peril  and  the 
greatest  force  of  destruction  in  the  world  today. 

Liberty  Bonds  are  the  best  policy 

Every  Liberty  Bond  you  buy  is  a  policy  of  insurance 
against  the  destruction  of  your  freedom,  your  happi¬ 
ness,  your  home,  and  your  livelihood. 

You  cannot  have  too  much  of  that  kind  of  insur¬ 
ance.  France  and  Belgium  and  Serbia  and  Poland 
show  what  Prussian  militarism  would  do  to  the  United 
States  if  we  should  fail  to  crush  it. 

Lend  to  your  Utmost  for  Victory 

Money  is  the  vital  factor  in  the  winning  of  this  war. 
You  must  lend  more  than  before.  The  Fourth  Loan  is 
larger ;  the  obligation  on  each  of  us  is  greater. 

Lend  to  your  Utmost! 

Buy  Liberty  Bonds! 

Contributed  to  the  winning  of  the  war  by 

JOHN  B.  GALLAGHER  COMPANY 
Main  Office,  Ninth  P'loor,  Dexter  Building,  Boston,  Mass. 
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About  Backing  ^Em  Up 

The  strings  to  our  dollars  of  Liberty  Loans  are  put  there  by  the  Govern- 
ment— we  are  urged  to  invest  in  the  soundest  interest-bearing  securities  ever 
offered — United  States  Liberty  Gold  Bonds.  But  ours  are  the  hands  that 
regulate  the  strings  to  the  pocketbook ;  and 

— we  must  dig  deep — open-handedly  dollar-back  those  boys  who  are 
over  there  fronting  practised  bayonets  in  a  cause  that  would  still  be  dear  to 
each  of  us,  even  were  it  not  so  vitally  near*. 

Be  ready  to  answer  the  call  of  the  Fourth  Liberty  Loan! 

An  excuse  on  the  lip  is  going  to  he  a  whole  lot  less  popular 
than  a  Liberty  Loan  Button  on  the  lapel 


H  el  pY  our  Advertisers  **Back^Em  Up**  in  their  Regular  Advertisements 
By  Providing  this  New  Win-the-War  Linotype  Material 


Buy  Liberty  Bonds 


:BUY  WAR  SAVINGS  STAMPS 
8  Pt.  Slid*  No.  109t 


IBUY  LIBERTY  BONDSI 
8  Pt.  Slid*  No.  1000 


EiSQ3 


Lend,, 

:  tht^sythty 

I  Fijifii 


[^uy  Bonds! 
ft/MrUTNOST] 


Buy  Liberty  Sowds  ' 


MERGENTHALER  LINOTYPE  CO.,  New  York,  U.  S.  A. 


CHICAGO 


SAN  FRANCISCO 


NEW  ORLEANS 


Canadian  Linotype  Ltd.,  TORONTO 
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TO  PUT  LOAN  DISPLAY 
IN  1,000  PAPERS 


Second  District  Will  Concentrate  Adver¬ 
tising  in  Up-State  Sections — Astound¬ 
ing  Opportunities  OfiFered  by  Patriot¬ 
ic  Citiaens  for  Outdoor  Work 

The  Liberty  Loan  Committee  of  the 
Second  Federal  Reserve  District  expects 
to  expend  about  $2,000,000  for  display 
space  in  newspapers  and  periodicals 
during:  the  present  drive.  This  Is  ap¬ 
proximately  the  same  amount  that  was 
at  the  disposal  of  this  committee  for 
the  last  drive;  but  the  Third  Loan  drive 
covered  a  period  of  four  weeks,  while 
this  one  will  continue  for  but  three 
weeks. 

The  advertising  department  has  ar¬ 
ranged  for  more  liberal  use  of  newspa¬ 
per  space  In  the  up-State  section  of 
New  York,  in  an  effort  to  support  the 
local  boards  and  gain  a  distribution  of 
bonds  in  the  country  districts  greater 
than  was  got  in  the  other  drivea 
The  Committee  will  have  dl.splay  ads 
in  800  weeklies  and  200  dailies  through¬ 
out  the  district.  In  Greater  New  York 
alone  forty  publications  will  be  used,  all 
dailies  carrying  at  least  a  page  a  day 
for  the  period  of  the  drive. 

Two  hundred  salesmen  are  at  work 
soliciting  space,  or  contributions  to  pay 
for  space,  and  their  work  lies  almost 
exclusively  among  non-advertlsera  The 
newspapers  have  treated  the  Committee 
most  generously  in  the  matter  of  rates, 
though  no  request  has  been  made,  it  was 
said  at  the  headquarters  of  the  Com¬ 
mittee,  for  a  rate  lower  than  the  business 
offered  earned.  In  nearly  every  case  the 
lowest  possible  rate  was  made  by  pub¬ 
lishers. 

Outdoor  advertising  will  be  very 
heavy.  The  Committee  has  at  its  dis¬ 
posal  7,000  billboard  sites  for  24  sheet 
posters,  places  for  256  painted  display 
sites,  and  5,600  special  sign  locations  for 
announcements  that  may  be  moved  from 
place  to  place.  Poster  displays  will  be 
made  In  18,000  factories,  and  sites  for 
8,000  smaller  posters  have  been  offered. 

Arrangements  have  been  made  to 
place  displays  in  90,000  homes  which 
have  windows  on  the  ground  floor.  Post¬ 
ers  will  be  placed  In  60,000  store  win¬ 
dows,  and  besides  there  will  he  45,000 
window  displays  booming  the  loan. 


New  Publishing  Corporations 
Albany,  N.  Y.,  September  25. — The 
following  publi.shing  corptorations  have 
been  chartered  at  the  office  of  the  New 
York  Secretary  of  State: 

The  Oneonta  Press,  Inc.,  of  Oneonta, 
to  publish  the  Oneonta  Press,  capital 
$26,000.  Directors:  Chester  A.  Miller 
and  Mary  A.  Holmes,  of  Oneonta,  and 
Floyd  J.  Beach,  of  Binghamton. 

Motor  Truck  Publishing  Corporation, 
capital  $2,500.  Principal  office.  Bor¬ 
ough  of  Manhattan.  Directors:  George 
H.  Kemp  and  T.  D.  Pratt,  of  1790 
Broadway,  and  Lester  C.  Burdett,  of  233 
Broadway,  New  York. 

The  Doyle  Publishing  Corporation, 
capital  $2,000.  Principal  office.  Borough 
of  Manhattan.  Directors:  Giacomo  Sic- 
cvdl,  Plainfield.  N.  J.;  E.  C.  Rouse, 
Bast  Orange,  N.  J.,  and  Christopher  Ji. 
Dq>-le,  93  Plneapjlli  Street,  Brooklyn.  *  ■ 

Ads  Stronger  Than  Ministers  - ' » i » 
"Advertisers  have  more  Influence  for 
good  or  for  evil  than  ministers  in  a  com¬ 
munity.  for  they  are  talking  to  all  of 
the  people  all  of  the  time,"  Dr.  Arthur 
Holms,  president  of  Drake  University, 
said  in  his  speech  to  the  Des  Moines 
Advertising  Club. 


SOME  man  who  knew  the  field  very  well  once  referred  to  W.  A.  Johnson,  feature 
editor  of  the  New  York  Sunday  World,  as  an  idea  man  of  amazing  fecundity. 
It  is  understood  that  the  phrase  was  repeated  to  Mr.  Johnson,  and  he  never 
denied  it.  That’s  because  his  mind  doesn’t  run  towards  the  negative,  the  destruc¬ 
tive,  but  rather  towards  the  positive,  the  con.structlve.  He  always  did  let  his 
mind  run  towards  new  things,  even  as  a  lad.  When  he  was  a  boy  in  the  prep, 
school  of  the  University  of  Pittsburgh  he  evolved  so  many  ideas  for  the  college 
paper,  the  University  Courier  that  he  got  a  regular  Job  on  it  at  the  usual  salary. 
Only  a  college  boy  knows  what  that  salary  l.s,  though  every  one  who  enjoys  it 
does  his  best  to  tell  his  friends  its  exact  terms.  For  the  last  two  years  of  his 
college  course — he  was  graduated  A.B.  in  ’91 — he  had  the  distinction  of  being 
managing  editor  of  the  Courier. 

Johnson,  while  he  was  an  undergraduate,  devised  the  college  yell  that  is 
even  to-day  in  use;  a  concatenation  of  explosive  vocalisms  calculated  to  stimulate 
the  enthusiasm  of  the  students  to  the  very  highest  pitch,  though  they  sound 
to  outsiders’  ears  like  a  flock  of  ducks  celebrating  a  Fourth  of  July  parade.  He 
was  treasurer  of  his  college  football  team,  and  one  of  the  founders  of  the  U.  of 
P.  Dramatic  Club. 

Mr.  Johnson’s  family  had  ambitions  for  him  to  become  a  great  lawyer,  and 
sent  him  from  the  U.  of  P.  to  the  Law  School  of  the  University  of  Virginia,  but 
the  lad  had  his  own  idea  about  that,  too,  and  never  finished.  Then  he  went  to 
Europe  on  a  long  jaunt  to  gather  a  .set  of  ideas  of  the  people  across  the  water. 
On  his  return  he  got  the  idea  of  starting  a  weekly  paper,  the  Independent,  in 
W'ilkinsburg,  P.,  toning  it  up  with  a  fine  lot  of  half-tones.  "I  ran  the  paper  for 
a  year,”  he  says,  "and  it  ran  me  for  a  year.  Then  I  .sold  out  and  had  enough 
money  left  to  pay  carfare  to  New  York,  where,  I  had  an  idea,  I  could  make  a 
living.” 

That  was  in  the  la.st  days  of  the  Morning  Journal,  before  Mr.  Hcarst  bought 
it  Johnson  found  a  place  on  the  paper  and  held  it  until  a,fter  the  Hearst  regime 
was  well  under  way,  when  he  took  his  hat  and  coat  off  their  hook  and  went  out 
into  the  world  as  a  writer  of  fugitive  verses  and  other  free-lance  stuff.  He  wearied 
of  this  and  went  to  the  Press,  where  he  remained  about  a  year.  Then  he  went 
to  the  Herald,  on  which  paper  he  declares  he  held  seventeen  jobs,  finally  winding 
up  as  night  city  editor.  He  likes  change  of  work,  but  thought  so  many  shifts 
presaged  something  he  might  not  care  for  so  well,  and  so  transferred  to  the 
World,  where  he  was  made  assistant  night  city  editor,  with  free  transfers  to  the 
city  editor’s  desk,  the  telegraph  desk  and  various  other  places,  including  practi¬ 
cally  all  the  executive  po.sitions  on  the  Evening  World,  winding  up  at  his  present 
de.sk. 

Mr.  Johnson  has  started  a  great  many  excellent  features  for  the  World.  One 
of  them  was  the  World  Field  Days,  in  which  about  60,000  school  boys  participate 
every  year.  There  are  80,000  men. now  at  the  American  fighting  front  in  France 
who  have  qompeted  in.^h^  field  days,  12,000  qf  whom  arc  posse.ssors  of  the  medals 
the  World  gives  to  th,e  winners  in  the  contests.  He  suggested  the  Pulitzer  $10,- 
000  prize  for  the  Curtiss  airplane  flight  from  Albany  to  New.  York,  and  originated 
the  S4fe  and  Sane  Fourth  movement,  and  a  lot  of  others,  credit  for  which,  he 
says,  he  is  ready  to  share  with  any  other  men  who  can  prove  up.  He  has  written 
four  books  that  siell  well,  and  a  large  number  of  magazine  stories. 

Mr.  Johnson’s  one  particular  fad  is  building  up  an  acquaintance  with  men 
outside  of  the  new.spaper  business  who  are  valuable  to  reporters  and  editors. 
He  knows  somebody  in  every  line  of  busine.ss  and  in  every  profession  practiced 
in  New  York,  and  is  the  .saurus  when  it  comes  to  telling  city  editors  or  others  to 
whom  they  may  send  to  get  a  line  on  a  different  phase  of  a  difficult  story. 


Cleveland  Ad  Men  in  Local 
Bond  Work 


Sixteen  Members  of  the  Club  Have  a 

Part  in  Handling  Advertising,  Fea¬ 
ture  Publicity,  and  News 

The  Cleveland^  (Ohlo>,  Advertising 
Club  is  well  represented  in  the  public¬ 
ity  department  of  the  Cleveland  and 
(^lyahoga  County  Liberty  Loan  Com¬ 
mittee.  Sixteen  of  its  members  have  a 
part  in  handling  advertising,  feature 
Iiubiicity,  and  news  connected  with  the 
coming  loan  campaign. 

Francis  R.  Morrison  Is  director  of 
I)ubliclty,  and  a  member  of  the  execu  • 
tive  committee.  A.  H.  Madigan  Is 
chairman  of  the  advertising  commit¬ 
tee.  Charles  W.  Mears,  J.  W.  McClure, 
George  E.  Lees,  F.  D.  Conner,  Fred  R. 
Fuller,  George  Chrisholm  and  L.  W. 
Ellis  will  work  with  him,  and  S.  A. 
Weissenburger  is  secretary.  All  these 
gentlemen  are  members  of  the  Adver¬ 
tising  Club,  as  are  George  C.  Benham, 
Warren  Wick  and  M.  A.  Vinson,  secre¬ 
tary  of  the  feature  publicity  commit¬ 
tee.  With  them  in  the  planning  of  exe¬ 
cution  of  parades,  exhibitions  and  va¬ 
rious  stunts,  will  work  Captain  H.  P. 
Shupe,  W.  A.  Schulte,  W.  E.  Lusk.  L 
Englander,  H.  B.  Grimm  and  Captain 
r.  B.  Hollenback. 

Of  the  advi.sory  committee,  consist¬ 
ing  of  R.  Y.  McGray,  T.  A.  Robertson, 
I.’.  C.  Hopwood  and  Victor  Morgan, 
the  flr.st  three  are  members  of  the  club. 
The  pre.ss  committee  consists  of  C.  T. 
Henderson,  I.  S.  Metcalf,  and  J.  L.  E. 
Jappe. 

The  publicity  department  was  or¬ 
ganized  weeks  ago,  and  is  already  bu.sy 
with  the  policies  and  details  of  the 
campaign  for  the  fourth,  and  largest  of 
the  Liberty  loans.  It  is  located  for  the 
campaign  at  214-16-18  Hlckox  build¬ 
ing. 


DR.  KING  SETS  TYPE  AT  93 


Eighty  Years  Ago  Was  Printers’  Devil 
In  Indiana 

Redi.aniw,  Cal.,  Sept.  23.  —  Dr.  An¬ 
derson  Whitney  King  celebrated  his 
ninety-third  birthday  by  setting  type 
in  the  Facts  office.  Seventy  years  ago 
Dr.  King  abandoned  the  printing  trade 
for  the  medical  profession,  and  since 
his  retirement  has  had  nothing  to  do 
with  the  printing  business.  His  ex¬ 
perience  gained  in  the  old  "hand-set” 
days,  however,  has  not  been  forgotten, 
and  he  climbed  to  a  stool  in  front  of  a 
type  case,  picked  up  a  "stick,”  and 
set  the  following  with  such  rapidity 
that  Charles  Joachim,  veteran  of  the 
Facts  force,  turned  green  with  envy, 
and  is  still  wondering  “how  do  they  do 
it.”  The  following  i.s  what  Dr.  King 
set: 

Killtor  Fact*: 

I  thank  yon  for  your  coiirfeay  In  permitting 
me  to  aet  up  a  atlok  of  matter  for  your  paper 
on  this,  my  ninety-third  birthday.  It  carries 
me  back  to  1S38,  when  as  a  carrier  and  printer's 
devil  In  the  oflice  of  the  Indiana  Monitor,  pub¬ 
lished  by  Dr.  Charles  Hay,  father  of  the  late 
.Secretary  of  State  John  Hay,  I  manipulated  the 
bard  roller  that  Inked  the  form  on  the  old-time 
Khmafle  printing  press. 

And  now,  Mr.  Editor,  In  memory  of  those 
halcyon  days  and  the  wonderful  years  follow- 
,lng.  to  yiny  offlee  force- and- Tegd|rs.  I  eztgfil 
my  earnest  and  cordial  salutations. 

Pen  and  Pencil  Clab  Has  British  Nig^ 

Provipencb,  R.  I.,  September  24. — The 
Pen  and  Pencil  Club  of  Rhode  Island 
started  its  sea.son  with  a  "British  Night” 
to-night.  This  was  the  first  in  a  series 
of  "Allies’  Smokers.”  French,  Italian, 
and  American  nights  are  planned  in  con¬ 
tinuation  of  the  series. 
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is  driving  diem  back 


I'l' 

Cantigny,  Chateau  Thierry, 
Fismes,  Soissons,  Voormezeele— 
these  and  scores  of  other  names 
will  live  forever  in  the  memory  of 
all  Americans.  The  vaunted  Teuton 
is  doomed.  The  Huns  derided 
the  “lightning- trained 
Yankee  army”— hut  our 
lightning  is  blinding 
them  with  astonish¬ 
ment,  rage,  despair! 

Pile  up  the  support. 


pile  up  the  munitions,  fill  the  cart 
ridge  belts,  fill  the  sky  with  airplanes, 
and  the  fields  with  tanks,  to  show 
the  boys  you,  too,  are  there  with  the 
American  punch!  Buy  enough  bonds 
to  earn  yourself  a  share  in  the  Victory 
they  are  going  to  win. 

Buy  Bonds  on  install¬ 
ments  and  buy  them  .  . 
with  cash.  No  man  has  ir  ' 
done  enough. ..who  .has  .sa 
not  done  his  very  most! 


There  is  immediate  and  urgent 
need  for  every  dollar  you  can 
spare.  You  are  only  lending, 
not  giving  your  money.  Your 
Government  guarantees  the  re¬ 
turn  of  your  money  with  in¬ 
terest  at  45495. 

THE  TIME  TO  ACT  IS  NOW! 


This  Space  Contributed  to  the  Winning  of  the  War  by 
INTERNATIONAL  NEWS  SERVICE,  World  efdg..  New  York 


It  Is  understood  that  Mr.  Burleson 
contemplates  the  appointment  of  a  su¬ 
perintendent  of  press  wires,  and  the 
Standing  Committee  of  Correspondents 
will  confer  with  him  on  this  programme. 


Burleson  to  Take  Up  Matter  Soon- 
Some  Messages  Returned  After  Long 
Wait  Because  Lines  Are  Busy 


Sees  Danger  of  Political  Dissension  and  Destruction  of  Present 
Liberty  Loan  Agencies  if  Bars  Are  Let  Down 
for  Any  Locality 


CULLEN  RESIGNS  FROM  THE  MAIL 

John  E.  Cullen,  who  has  been  manag¬ 
ing  editor  of  the  New  York  Evening 
Mail  since  May  1,  1917,  has  resigned  to 
accept  a  position  as  assistant  to  the 
president  of  the  United  Railways,  of 
Baltimore.  Mr.  Cullen  goes  to  Balti¬ 
more,  which  is  his  old  home  city,  to  aid 
the  head  of  the  street  railways  there 
in  certain  executive  work  with  which 
he  is  familiar.  It  is  quite  possible  that 
he  will  rejoin  the  staff  of  the  Mail  with¬ 
in  a  few  months  in  another  capacity. 

Mr.  Cullen’s  first  newspaper  experi¬ 
ence  was  gained  on  the  Baltimore  Sun, 
on  which  paper  he  served  as  reporter, 
political  editor,  and  as  city  and  manag¬ 
ing  editor,  successively,  on  the  evening 
edition.  Feeling  that  a  newspaper  man 
should  have  an  all-round,  practical 
knowledge  of  newspaper  making,  he 
left  the  managing  editorship  of  the  Bal¬ 
timore  Evening  Sun  to  Join  the  busi¬ 
ness  department,  where  he  acted  as 
counsel  to  the  advertising  manager,  and 
had  contact  at  close  range  with  all  of 
the  executive  departments  of  the  paper. 
He  came  to  New  York  as  advertising 
counsel  and  promotion  man  for  the 
Evening  Malt  about  three  years  ago, 
and  was  made  managing  editor  on  the 
recommendation  of  Charles  H.  Grasty, 
his  former  chief  on  the  Baltimore  Sun. 

On  the  day  that  Dr.  Rumely  was  in- 
dieted,  United  States  District  Attorney 
Harper  stated  that  great  credit  was  due 
to  Mr.  Cullen  for  having,  as  managing 
editor,  prevented  the  use  of  the  Mall  as 
a  vehicle  for  German  propaganda. 


Postmaster-General  Burleson  will 
con.sider  suggestions  for  improvements 
of  exi.sting  wire  facilities  ror  new.spa- 
pers  after  the  question  of  compensa¬ 
tion  for  the  telegraph  and  telephone 
companies  has  been  adjusted. 

Mr.  Burleson  and  his  assl.stants  in 
the  wire-control  admini.stration  have 
about  completed  their  task  of  fixing  the 
compensation  to  stockholders  of  the 
companie.s,  during  the  period  of  Govern¬ 
ment  operation,  and  he  is  prepared  to 
take  up  the  extension  of  press-wire 
service,  out  of  Washington,  New  York, 
and  other  cities. 

Conditions  are  bad  in  Washington  at 
present,  and  correspondents  are  experi¬ 
encing  great  difficulty  in  getting  wires 
to  handle  their  daily  file  of  copy.  In 
.some  Instances  both  companies  have  re¬ 
fused  to  accept  press  copy,  the  mes¬ 
senger  departments  flatly  declining  to 
send  boys  to  correspondents’  offices,  and 
in  many  other  cases  copy  has  been  re¬ 
turned  many  hours  after  it  was  filed, 
with  curt  notices  that  wires  were  not 
available. 

The  New  York,  Chicago,  and  Phila¬ 
delphia  papers,  which  maintain  large 
bureaus  in  Wa.shlngton,  have  leased 
wires,  and  a<-cordingly  are  not  subject 
to  the  wire  troubles  which  correspon¬ 
dents  for  other  cities  encounter  daily, 
but  they  seldom  arc  able  to  obtain  out¬ 
side  wires  when  the  run  of  news  is 
too  heavy  to  be  carried  on  the  leased 
wires. 


Washington,  September  26. 

The  ’Treasury  Department  has  taken  a  definite  stand  against  a  modification 
of  its  opposition  to  a  campaign  of  paid  advertising  by  the  Government  in 
connection  with  the  fourth  Liberty  Ix)an,  and  has  refu-sed  to  urge  the  War 
Industries  Board  to  permit  loan  publicity  matter  in  the  daily  newspapers  to  be 
excluded  from  the  reading  matter  entering  into  the  news  print  con.servation 
regulations. 

Although  the  Treasury  Department  has  not  replied  specifically  to  the  inquiry 
raised  by  the  correspondence  of  Victor  Lawson,  chairman  of  the  Publishers’  War 
Service  Committee,  as  printed  in  Pimem  &  I^busher  last  week,  its  attitude  has 
been  outlined  in  two  specific  cases. 

Squarely  Before  Publicity  Committee 

H.  S.  McKee,  of  the  Liberty  Loan  rious  phases  of  the  question  of  paid  ad- 
Committee  in  Los  Angeles,  brought  the  vertising. 

matter  squarely  before  the  Liberty  It  is  insisted,  first,  that  the  example 
Loan  Publicity  Bureau,  of  which  Frank  of  Great  Britain  is  not  applicable  to  this 
R.  Wilson  13  iZlhairman,  and  Mr.  Wil-  country,  for  the  reason  that  the  British 
son  has  sent  the  following  reply  to  the  have  few  newspapers  in  compari.son 
suggestion  that  newspaiiers  be  permit-  with  America,  and  the  question  of  cost 
ted  to  exclude  Liberty  Loan  matter  and  di.stribution  is  “vitally  different." 
from  their  calculations  in  attempting  in  the  matter  of  cost.  Treasury  offl- 
to  meet  the  15  per  cent,  curtailment:  dais  contend  that  if  a  paid-advertising 
“Regret  impossible  to  deviate  from  campaign  were  started  in  the  newspa- 
paid-advertising  principle.  Would  sub-  per  field  it  would  follow  that  the  street- 
Ject  us  to  political  pull  and  pressure  car  card.s,  the  moving-picture  slides, 
which  all  would  regret.  Billboard,  and  other  methods,  including  the  bill- 
moving-picture,  and  street-car  adver-  boards  and  the  poster  displays,  would 
ti.sing  all  donated,  and  it  would  not  be  ciaim,  with  some  Ju.stification,  a  .share 
fair  to  make  exceptions.  in  such  an  appropriation.  They  say 

“You  must  appeal  to  the  patriotism  that  it  might  lead  to  the  necessity  of 
of  newspapers  to  help  an  enterprise  payment  for  services  of  thousands  of 
conducted  as  much  for  their  interests  workers  who  now  volunteer, 
as  yours. 

“Fifteen  iier  cent,  conservation  of 
white  paper  distributes  fairly  a  sacri¬ 
fice  absolutely  necessary  which  other¬ 
wise  would  fall  on  the  weak  newspa¬ 
pers.”  - 

St-  Louis  Finds  Difficulty 
Another  telegram  bearing  on  the 
same  subject  was  sent  by  Mr.  Wilson 
to  the  St.  Louis  Liberty  Loan  Commit¬ 
tee,  in  response  to  a  message  from 
Chairman  Gardner,  of  that  Committee. 

Mr.  Gardner  said: 

"Newspapers  in  this  district  antici¬ 
pating  difficulty  in  running  Liberty 
Loan  advertising  owing  to  War  Indus¬ 
tries  Board  cutting  consumption  of 
news  print  15  per  cent. 

“Is  it  not  possible  to  get  a  ruling 
from  the  War  Industries  Board  which 
will  permit  Liberty  Loan  advertise¬ 
ments  to  run  without  applying  on  the 
papers’  85  per  cent?” 

Mr.  Wilson  replied  as  follows: 

“We  are  opposed  to  asking  the  War 
Industries  Board  to  exempt  Liberty 
Loan  adverti.slng.  War  Savings,  Labor 
Department,  and  other  Government 
departments  would  seek  similar  con- 
cesslona  and  conservation  programme 
would  be  defeated." 

Will  Not  Change  Attitude 
These  telegrams  answer  both  of  the 
suggestions  made  by  the  Los  Angeles 
CJommlttee,  and.  while  Secretary  of 
the  ’Treasury  McAdoo  has  not  re-stated 
his  views,  the  attitude  of  Mr.  Wilson 
Is  known  to  represent  the  poation  of 
the  Treasury  Department.  The  Depart¬ 
ment  will  not  ask  the  War  Industries 
Board  for  exemption  of  Liberty  Loan 
publicity,  and  will  not  commit  itself  to 
a  programme  of  paid  advertising,  such 
as  has  been  successfully  followed  in 
Great  Britain  and  Canada. 

From  authoritative  sources,  the  Edi¬ 
tor  ft  Publisher  has  obtained  a  rather 
definite  outline  of  the  position  held  by 
the  Treasury  Department  on  the  va- 


Submits  Advertising  Plan 

Mr.  Harvey,  of  the  Christian  Science 
Monitor,  submitted  within  the  last  few 
days  an  outline  of  an  adverti.slng  cam¬ 
paign  to  the  Liberty  Loan  Bureau.  It 
was  stated  that  his  programme  would 
call  for  an  expenditure  of  $2,600,000. 
which  sum  was  said  to  have  been  great¬ 
er  than  the  total  cost  of  floating  pre¬ 
vious  loan.s. 

Close  advi.sers  of  Secretary  Mc.\doo 
declare  that  it  would  be  far  ea.sier,  and 
certainly  a  more  popular  step,  for  him 
to  yield  to  the  demand  for  a  campaign 
of  paid  adverti.slng,  and  that  he  holds 
out  against  it  for  the  reason  that  he  be¬ 
lieves  it  would  destroy  virtually  all  of 
the  exi.sting  agencies,  and  would  lead 
to  a  political  di.scussion  that  would  be 
Immeasurably  harmful  to  the  Liberty 
I.ioan  campaign!?.  I.s.sues  would  be  rai.sed 
by  politicians,  it  is  contended,  of  favorit¬ 
ism  to  some  newspapers  to  the  preju¬ 
dice  of  others,  and  a  con.stant  row  be¬ 
tween  the  small  and  the  large  publish¬ 
ers  would  result. 

Officials  of  the  'Treasury  Department 
are  emphatic  in  their  contention  that 
newspapers  will  obtain  far  more  reve¬ 
nue  through  the  purchase  of  space  for 
Liberty  Ixian  displays  by  merchant.s, 
clubs,  and  other  large  advertisers,  who.se 
contributions  are  solicited  by  the  local 
Liberty  Ixian  Committees.  They  say  that 
almo.st  every  newspaper  in  the  United 
States  ■will  average  a  full  page  daily  of 
paid  Liberty  Loan  adverti.slng  during 
the  forthcoming  campaign,  and  declare 
that  this  amount  of  space  would  not  be 
pos.sible  if  the  Government  entered  the 
field.  It  is  a  matter  of  record  that  the 
newspapers  admit  this,  and  would  be 
content  with  less  profit  for  patriotic 
reasons. 

On  the  question  of  the  di.stribution  of 
Government  advertising,  the  Treasury 
officials  offer  the* argument  that  nation¬ 
al  friction  between  publishers  and  edi¬ 
tors  would  result 


-Shi])  Workers  Cashing  Pay  Checks — A  Typical  Scene  in 
Florida  Metropolis — A  Good  City  to  Begin  “Try  Out’’ 
Campaigns. 

The  Florida  Times-Union 

Jacksonville,  Fla. 

Represented  in  the  Foreign  Field  by 

BENJAMIN  &  KENTNOR 

5  Fifth  Ave.  Mailers  Bldg. 

New  York  Chicago 
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Shouldei*  to  Shoulder 


Now,  then,  all  together!  This 
war  is  the  concern  of  ALL  of  us! 
We’re  brothers  in  arms!  The  man 
at  home  who  can’t  fight  can  help! 
The  boys  at  the  front,  on  the  decks 
of  destroyers  and  cruisers — how 
proud  we  are  of  them!  They  are 
doing  THEIR  part — we  must  do 
OURS!  While  they  fight,  we 
must  save  and  buy  Liberty 
Bonds  to  back  up  their 
splendid  courage 
Have  YOU  bought  Bonds 
until  it  hurts?  Have  YOU 


subscribed  for  a  hundred  or  a 
thousand,  when  to  be  worthy  of 
them  you  should  buy  what  you 
know  to  be  your  limit? 

This  is  a  matter  tor  every 
American’s  conscience. 

Do  your  FULL  duty,  if  you  want 
to  stand  shoulder  to  shoulder  with 
OUR  BOYS! 

Buy  Liberty  Bonds  with 
all  the  cash  you*  have  and 
then  buy  more  on  install¬ 
ments  for  all  you  can  save 
in  the  months  ahead. 


Thfrr  in  immediate  and  urgent 
need  for  every  dollar  you  can  apare. 
You  are  only  lending,  not  giving 
your  money.  Your  (Government 
guarantee)!  the  return  of  your 
money  with  intereat  of  V/4'A. 

THE  TIME  TO  ACT  IS  NOW! 


This  space  contributed  to  the  Winning  of  the  War  by 

THE  NEW  YORK  COMMERCIAL 

The  National  Business  Newspaper 
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BRAINARD  SAYS  BRISBANE  TRIED 
TO  BUY  WASHINGTON  HERALD 

Tilt  Between  Publishers  Interests  Newspaper  Men — Arthur 
Brisbane  Resents  Accusations  of  Pro-Germanism  and 
States  His  Attitude  in  Message  to  Public 

PENDING  the  investiBation  hy  a  special  committee  of  the  Senate  of  the  ac¬ 
tivities  of  the  brewers  in  seekinp  to  influence  public  opinion  through  the 
press,  Arthur  Brisbane  has  issued  a  statement  defending  himself  and  his 
newspaper,  the  Washington  Times,  again.st  the  intimations  made  in  some  quar¬ 
ters  of  pro-Germani.sm. 

In  his  flr.st  editorial  in  the  Times  in  regard  to  the  loan  made  to  him  by  the 
brewing  interests,  Mr,  Brisbane  took  occa.sion  to  refer  to  Clinton  T.  Brainard, 
owner  of  the  Washington  Herald  and  pre.sident  of  Harper  &  Bros,,  as  being 
“{>wne<i”  by  .1.  P.  Morgan.  He  al.so  stated  that  Mr.  Brainard  had  been  making 
unsuccessful  efforts  to  sell  the  Herald  to  him.  * 

Mr.  Brainard  Replies  to  Mr.  Brisbane 


Mr.  Morgan  wired  Mr.  Brainard  ex- 
pre.ssing  hi.s  deep  regret  that  he  did  not 
“own”  him.  as  he  believed  that  he  would 
“be  an  excellent  property.”  Mr.  Morgan 
authorized  Mr.  Brainard  to  receive,  on 
his  behalf  and  that  of  H.  P.  Davison, 
any  communication  which  Mr.  Brisbane 
may  have  to  make  to  either  of  them. 

Mr.  Brainard.  in  the  Washington 
Herald,  addressed  an  open  letter  to  Mr. 
Brist)ane,  in  part,  as  follows: 

“I  with  miirh  Intorc^st  y<wrr  <n11- 

torlal  *»f  Septpmhor  IS.  arwl^niy  only  roanon  for 
writiiij?  to  tho  Tlmf«  retrardina  it.  \n  beratvK* 
you  make  o<‘rt»!n  iitatcim^iitA  In  your  o<lltorl«l 
which  I  know  to  Ik»  faW. 

“Will  you  ylve  th«  foMowlnjt  an  much  pnmii- 
nonco  In  your  pai»cr? 

•VI.)  MR.  r.  T.  RRATNARP  MANACRS 
HARPKR  A  FOR  J.  riKRPOVT  MOR¬ 

GAN'.  TIIK  OWNER. 

•'Ntltlicr  Mr.  Mortnin  nor  any  of  hla  partnert. 
mrt*  any  one  conneetc*!  with  tlie  firm  own  one 
ahare  of  tlw*  atork  of  Harper  A  Rroa.  Jfuch  re- 
1atlf»n«hlp  that  exlata  la  well  known.  Almoat 
twenty  yeara  arf»  Air.  Harper,  In  financial  atreaa, 
m*ent  to  the  late  Mr.  Morsnn  and  aeked  him  for 
a  loan.  Mr.  Mor^'an.  while  maklny  It  clear  that 
lie  W4»ir(X  take  no  lnter**at  what«^oeTer  tn  the 
t>iialfi4aa.  made  the  loan  to  Mr.  Harper,  and  ttiere- 
hy  aaj'lewsl  In  preaerrlny  tl»e  *rood-wll1  and  prea- 
tltec  of  tile  oldest  piihUshtnc  hfiiaae  In  America. 

•V2.1  HE  MANAGES  A-ND  EDITS  THE 
WASiIIN<;TON  HERAEH  WITH  A  HUIL- 
MAN'GV  ANIt  JM'OGESS  PT'NrTUATEP  Dt'R- 
I\i;  niE  PAST  YEAR  AND  A  HADE  EY 

rNS|T<'V%*«SFrX>  efforts  Ti>  SEED  THE 

PAPER  TO  ME. 

•*I'am  liidet»t«*d  to  you  for  your  flattering  ex- 
preiwloD^  aa  to  my  handling  of  the  M’aahlngton 
IleraM.  hut  of  courne  you  know  that  It  la  not 
true  that  I  hare  made  the  allghteat  effort  to 
fM'Il  tlie  pap»r  to  you.  May  I  recall  to  you  that 
on  nior4‘  than  one  oCf’aalon  you  have  aought  me 
out.  to  fiml  whether  I  would  aell  tlie  pai>er  to 
you.  aa  you  di‘aire<l.  you  said,  to  have  a  morn¬ 
ing.  aa  well  aa  an  evening  paper,  for  purport* 
of  ecoiuimy. 

“The  fact  that  I  did  not  aee  fit  to  offer  you 
terma  ai‘4*eptabie  to  you  la  to  the  dlacreillt 
neither  of  >ou  nor  of  niyetdf.  Tlwre  la  no  rea- 
iwm  tliat  I  kmiw  why  you  ahoiild  not  tie  ambi¬ 
tions  to  oum  a  morning  paper  of  the  standing 
and  wide  circulation  of  the  Waahlugtfm  Herald, 
hut  why  you  aliould  have  imlirated  that  It  wae 
my  ambition  to  aell  you  the  papier,  ratlK>r  than 
your>>  to  purchaae  It.  wiiich  latter  ia  the  fact. 

I  cannot  altogether  underatand,  hut  that  phase 
U  Mit  of  great  importance  one  way  or  the  ether. 

Mr.  Brisbane’s  Letter 

"You  wrote  me  a  letter  from  the  office 
of  the  editor  and  owner  of  the  Washing¬ 
ton  Times  dated  July  25,  1917,  first 

broaching  the  subject  of  the  purcha.se  of 
the  Washington  Herald,  which  I  give 
word  for  word  as  you  Introduced  the 
subject : 

tam  writ jng^ DOW  to  aek  a  qij<;Httun  for  my 
to  iDfym^Uvn.,  •tyoiiUl,  jiim.,_cynidiVKr  a«-Il- 
:ii>  Ijlgrajdjt,  kk'qw.  aa  f#ii  per. 

knoWpiia,:ny,.ie(VD<l»,.nuti.  tkiaik  It  •«>'<slt>!e 
I  t4i.aMa<  t«  .4lt-  wt'  tiaiaeittair  rre.>a 

'I'i'*  Tba.-w  Iw  aalne -Vety  weir.  Th^ 
clmilatllon  liaa  »<>ne  from  at. IKK)  when  I  eot  If 
leaa  than  a  month  aim,  to  58,000.  I  think  I 
could  get  It  aa  hlirh  aa  may  Ik.  dealml. 

“A  morning  ami  eri-iiing  paiier  comhiiied,  firm 
tlie  p.'rfeot  arrangement  nowadaya.  My  notion 
— wbh'ii  I  give  yon  in  coiifldenee  (tiila  confidence 
you  youracir  tir<dici — would  be  to  run  a  morn¬ 
ing  and  erenlng  paper  and  charge  one  adrcrtla- 
ing  rate  for  Ixith.  to  ever  ttie  whole  town.  I 


woiiM  ratlicr  Itiiy  an  e-stab'IslH.!  morning  |>ap<‘r 
If  I  con’d.  «o  a.  to  have  a  different  character  in 
the  morning,  if  I  could  get  It  at  a  rcaaonahle 
price.  Tlie  Tlniea  could  be  made  an  all-day 
palter,  with  an  early-morning  nlltlon  carrying 
om-  wt  of  fe.iliirea  and  later  eilltlona  carrying 
another.  But  If  I  decide  to  carry  out  tlie  all¬ 
day  Idea.  I  aboulil  very  much  pr.'fer  to  buy  a 
aeiiarate  morning  paiier  If  I  could. 

“I  have  no  deelre  to  hrllw  you  out  of  the  field, 
and  if  you  stay  iu  I  aba'l  ta-  very  glad  indeed 
to  caiiterate  with  you  Id  any  way  to  help  your 
pap<-r  and  mine  at  the  aanie  time.  But  if  you 
are  thinking  <>y  any  chance  of  aelling  your 
morning  Herald,  I  ahall  lie  very  glad  to  hare 
your  lowest  price  on  It  for  my  Information. 

Yount  alncerely, 

(Signed)  AKTIH’R  BRISBANE.” 

“The  .statement  in  your  editorial  in 
the  Times  of  the  18th  Is  verbatim  as  fol¬ 
lows: 

‘HE  IMAX.Vr.ES  ANII  EDITS  THE  WASH- 
IXCTdX  HERAt.l)  WITH  A  HRH,U.VX(  Y  AND 
SUCI(  E.S.S  I*t;X<TUATEIt  IH  RI.XII}  THE  LAST 
YEAR  AND  A  HAIiP’  BY  UXSlKV’PiSSFI'L  EF¬ 
FORTS  TO  SEU.  THE  I’AFER  TO  -ME.’ 

**(>m>  or  the  oilier  of  iia  la  telling  the  truth. 

••Cl.)  MR.  BRAIXARH  S  WASHI.XOTOX 
HKRAI.H  EXl'RE.SSE.S  I.\TERK.ST  IX  THE 
OWXElUiHH*  OF  'HIE  WA.SHI.XOTON  Tt.UES 
AND  WANTS  TO  KNOW  IF  IT  fS  OWNED  BY 
THE  BREWERS. 

“The  Washington  Herald  has  never  expressed 
Uie  slightest  interest  in  the  ownership  of  the 
Wasliington  Times.  The  statement  wan  recently 
made  hy  the  Allen  'Property  Cuatudian  that  a 
well-ku<nvu  Washington  iH-visiiaiier  had  bis-n 
bought  hy  tile  brewers  and  the  Washington  Her- 
ahl  called  uiion  the  Alien  1‘roiierty  Custodian 
to  give  the  name  of  the  ucwspaiter. 

“Again  I  repi'at,  one  or  the  other  of  us  la 
telling  tbs  truth. 

"(■».)  IF  I  HAVE  ANY  FIRTHER  RKa’LY 
TO  M-VKE  lO  .MR.  KRAlXAlUl,  1  WILL  .MAKE 
IT  TO  .MR.  MOlMiAX,  WHO  OWNS  .MR. 
BRAI.NARD,  OR  TO  MR.  H.  P.  D.VVISOX,  WHO 
MANAop^S  MR.  MOlMiA.N. 

“To  luy  siiK-ere  regret,  bccamie  I  lielleve  him 
to  be  a  puhlie-aplrlttHl  cUiseii,  1  have  only  the 
slightest  iKiasitilc  acquaintance  with  .Mr.  Morguii, 
hariug  met  him  on  y  two  or  three  times  in  all 
my  life." 

In  Mr.  Brisbane's  statement  to  the 
public,  is.sucd  this  week,  he  says: 

Denies  Accusations  of  Pro-Germanism 

“In  my  statement  recently  published 
1  have  told  the  facts  in  regard  to  my 
purchase  of  the  Washington  Times. 
Since  then  various  statements,  surmises, 
and  inuendos,  which  are  entirely  false, 
have  appeared  in  a  number  of  news¬ 
papers.  I  wish  to  correct  the  more  im¬ 
portant  of  these  allegations. 

"The  thing  that  1  am  chiefly  concern¬ 
ed  about  is  the  false  accusation  that  I 
and  my  paper  are  or  have  been  at  any 
time  in  any  way  pro-German. 

“A  Mitchell  Palmer,,  the  Alien  Prop¬ 
erty  CjiiiSedinri,  -rtiadc  public  a 
wjiUttfin  by  Ateximdw  i«it^r 

*fcj***-  cohn^ctfo'n  with  my 

itJjvcr'tJf  with,  m'yBelf.  I  was  introduced 
to  Alexander  Konta  eight  or  nine  years 
ago  by  Mr.  Butes,  the  private  secretary 
of  Ijord  Northcliffe  and  previously  pri¬ 
vate  secretary  of  Joseph  Pulitzer, 

“I  have  not  seen  nor  heard  from  Alex¬ 
ander  Konta  for  at  least  eight  years.  I 
know  nothing  whatever  of  bis  senti¬ 


ments  and  he  knew  nothing  of  mine,  and 
his  letter,  written  two  years  before  I 
bought  the  Washington  Times,  makes  no 
reference  direct  or  indirect  to  me  or  to 

The  service  to  the  newspapers  and 
my  paper. 

“Geoffrey  Konta,  of  120  Broadway, 
stcp.son  of  Alexander  Konta,  is  the  Mr. 
Konta  who  is  my  attorney.  I  have  nev¬ 
er  had  the  .slightest  business  connection 
or  a-ssociation  with  Alexander  Konta. 

“It  is  not  difficult  for  me  to  establish 
the  facts  as  to  my  sympathies  and  ac¬ 
tivities  in  this  war.  After  war  broke 
out  in  I>ecember,  1914,  I  was  ill  in  the 
ho.spital  in  Atlanta. 

“My  one  desire  was  then,  and  has  been 
ever  since,  to  see  the  quickest  possible 
defeat  of  Germany. 

Bought  Hydraulic  Machinery  for  Allies 

“I  called  to  Ixird  Northcliffe  my  be¬ 
lief  that  the  use  of  American  hydraulic 
mining  machinery  against  the  German 
trenches  would  be  effective  by  flooding 
and  undermining  them. 

“I  then  expended  several  thousand 
dollars  in  securing  a  number  of  so-called 
hydraulic  giants  of  the  different  sizes, 
which  I^sent  to  Lord  NorthcllfTe  by  ex¬ 
press  for  experimental  purposes. 

“As  to  my  newspaper  attitude,  my 
writings  in  the  Washington  Times  con¬ 
cerning  the  war  are,  of  course,  open  to 
everybody.  The  paper  has  been  read  by 
the  most  Important  offlclals  of  the  Gov¬ 
ernment,  from  whom  I  have  had  fre¬ 
quent  letters  of  commendation  because 
of  my  attitude  on  the  war. 

“From  the  day  that  I  became  owner 
of  the  Washington  Times  I  defy  any 
new.spaper  critic  to  quote  one  line  or  one 
word  on  the  subject  of  Germany,  written 
by  me  or  published  In  that  paper,  that 
was  not  a  denunciation  of  Germany,  of 
Pru.ssia,  of  the  Kaiser  and  his  methods. 

Urged  Air  Warfare 

“Before  anybody  else  In  the  United 
States  1  wrote  conspicuous  editorials  for 
Mr.  Hear.st’s  newspapers  urging  the 
building  of  thousands  of  flying  machines 
as  the  best  and  quickest  method  of 
bringing  the  Kaiser  to  his  knees  by 
widespread  dynamiting. 

“These  editorials  I  wrote  before  the 
nation  was  at  war,  because  of  my  sym¬ 
pathy  with  the  Allies,  and  I  have  writ¬ 
ten  constantly  upon  the  subject  since 
then.  , 

“I  have  never  written  one  line  In 
favor  of  Germany,  and  I  have  written 
hundreds  of  columns  in  denunciation  of 
Germany  and  her  methods  and  pur- 
po.ses  in  this  war. 

“I  do  not  think  there  is  any  paper 
in  the  United  States  or  any  editor  In 
the  United  States  who  has  been  as  bit¬ 
terly,  as  violently,  and  as  persl.stently 
pro-Ally  and  anti-German  as  I  have 
been. 

“And  I  know  that  the  accusations 
made  again.st  me,  therefore,  are  not  only 
untruthful  but  wholly  insincere.  I  be¬ 
lieve  that  every  unprejudiced  newspaper 
editor  In  the  country  will  know  that  this 
is  a  fact." 

WIRED  BREWERS’  AD 
TO  NEWSPAPERS 

Fpor-Cplumn'  Anfiotinrement,  Denying 

Charge  of  'Pro-Germaniim,'  Prepared 
OB  Last  Saturday',  ‘A^icared  in  ,.*» 
Hundreds  of  Sunday  Papers 

On  Sunday,  September  22  newspa¬ 
pers  from  New  York  to  Son  Francisco 
carried  a  four-column  announcement, 
un.signed,  setting  out,  in  detail,  the  po¬ 
sition  of  the  brewers  of  the  country. 

It  was  an  answer  to  the  various  edi¬ 


torial  expre.sslon.s  contained  In  the  news¬ 
papers  of  the  country,  based  on  the  A. 
Mitchell  Palmer  charges  that  the  Wa.sh- 
ington  Times,  edited  by  Arthur  Bris¬ 
bane,  was  bought  with  money  furnish¬ 
ed  by  brewers,  who  wanted  to  own  a 
newspaper  in  Washington  to  flght  pro¬ 
hibition. 

The  way  this  ad  was  “put  over”  is 
a  story  of  mechanical  ingenuity  and  co¬ 
operation  that  is  worth  tdllng. 

On  Friday,  the  20th,  a  committee  of 
three  brewers  met  Irf  conference  in  the 
office  of  the  United  States  Brewers’  As¬ 
sociation,  50  Union  Square,  New  York, 
and  conferred  as  to  meeting  the  charges 
of  pro-Germanism  that  stemed  to  per¬ 
sist  so  tenaciously  throughout  the  press 
of  the  country,  and  devise  means  of 
meeting  them  promptly  and  effectively. 

Obviously  the  charge  of  pro-German¬ 
ism  must  be  met  on  Its  own  ground- 
in  the  newspapers.  No’w,  if  there  was 
any  truth  in  the  idea  that  such  a  large 
part  of  the  press  Is  owned  by  the  brew¬ 
ing  interests,  that  would  have  been  a 
comparatively  easy  matter,  but  the.se 
men  realized  that  they  are  not  In  a  po¬ 
sition  to  dictate  to  the  newspapers  of 
the  country,  and  that  they  must  have 
newspaper  space,  and  that  it  must  be 
bought  at  advertising  rates. 

So,  Friday  afternoon  these  three  men, 
who  are  unnamed,  at  their  own  request, 
jointly  drew  up  the  advertisement, 
which  wa.s  di.splayod  throughout  the 
country  in  Sunday  and  Monday  news¬ 
papers. 

On  Saturday  morning  this  advertise¬ 
ment  was  placed  In  the  hands  of  the 
Frank  Seaman  Agency,  with  instruc¬ 
tions  to  get  It  into  the  Sunday  morn¬ 
ing  and  Monday  evening  newspapers 
throughout  the  country.  The  selection 
of  media,  the  style  of  composition,  and 
the  details  of  getting  the  matter  into 
the  hands  of  the  newspapers  were  left 
to  that  agency. 

The  first  thing  to  do  was  to  have  the 
advertising  set.  That  was  done  in  one 
of  the  new.spaper  offices  of  New  York 
city,  and,  when  the  proof  had  been  cor¬ 
rected  and  made  ready,  a  telegram  was 
w'ritten,  giving  minute  type  and  layout 
instructiona  This  telegram  contained 
some  875  words,  and  was  sent  out  to 
some  two  hundred  newspapers  through¬ 
out  the  country. 

This  “copy”  did  not  rer.ch  the  West¬ 
ern  Union  Telegraph  Company  until 
around  nine  o'clock  Saturday  evening. 

It  was  nece.saary  to  make  duplicate 
copies  of  the  message,  one  master  copy 
being  made  on  wax,  and  then  a  suf¬ 
ficient  number  run  off  on  a  neo.style, 
so  that  there  were  enough  for  every 
address. 

Then  came  the  matter  of  “building 
wires,”  for  it  wa.s  getting  late,  and  speed 
was  necessary. 

Aa  soon  as  the  dispatcher  got  a  wire 
“built”  operators  were  supplied  and  the 
me.ssage  was  transmitted. 

Over  fifty  telegraph  operators  were 
detailed  for  this  work  In  the  New  York 
office  alone,  and,  with  sometimes  one, 
sometimes  as  many  as  a  dozen  mes¬ 
sages  going  out  at  one  "sending,”  the 
mass  of  advertisements  were  clicked  to 
the  far  corners  of  the  country,  each 
carrying  comprehensive  instructions  a.s 
to  type  faces,  type  sizes,  punctuatlon.s, 
paragraphs,  ahd  all  details  to  make  It 
as  nearly  uniform  as  po.sSlble. 

What  this  advertisement  cost  Is  a 
problem.  There  were  no  special  rates 
asked  for,  but  flr.st-sectlon  position  was 
requested  In  all  Sunday  papers. 

The  message  went  out  as  a  fast  day 
me.s.sage,  meaning  that  full  rates  were 
paid  on  every  word,  and  the  telegraph 
expense  alone  was  something  tre¬ 
mendous. 
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B(»n)s 

BUILD 


BOATS 


Think  of  the  millions  of  tons  the 
Hun  vipers  of  the  sea  have  sent  to  the 
bottom,  from  great  passenger  Lusi- 
tanias  to  unoffending  little  fishing 
smacks! 

But  America  and  American  Labor 
have  sprung  to  the  breach — we  are 
launching  ships  every  day! 

We  have  thrilled  the  world  with  our  beginning 
and  stricken  the  sneet  from  the  lips  of  the  beast  at 
Berlin.  You  must  help  keep  it  up!  Bonds  will  buy 
the  steel,  the  wood,  the  concrete.  Bonds  will  lay 
the  keels  and  drive  the  rivets.  Bonds  will  set  our 
flag  at  the  mast-head  of  the  greatest  merchant 
fleet  that  ever  rode  the  seas. 

Well,  then,  don’t  put  it  off  ’till  tomorrow;  buy 
Bonds  today  with  every  cent  you  can  get  together. 
Then  pledge  to  buy  more  bonds  on  the  installment 
plan  with  all  you  can  save  in  the  months  to  come. 

This  space  contributed  to  the  Winning  of  the  War  by 

THE  BELL  SYNDICATE,  INC. 

!s^  727  World  Building,  New  York 


Th«re  ii  Immediate  and  urcent 
need  for  every  dollar  you  can 
spare.  You  are  only  knJing,  not 
■rivins  your  money.  Your  Govern¬ 
ment  guarBnlce)i  the  return  of  your 
money  with  interest  at  . 

THB  TIME  TO  ACT  IS  NOW! 


-  /  J’ll  1  1 
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FRANK  L.DINGLEY,  FIFTY  YEARS  AN 
EDITOR,  DIES  IN  HARNESS 

Founder  of  Lewiston  Journal  ^  rote  Story  of  Battle  of  Bull 
Run  for  His  Newspaper — Ranked  As  a  Leader 
in  New  England  Journalism 

Frank  L.  DINOLErr,  founder,  and  for  fifty  years  editor  of  the  Lewiston 
(Me.)  Journal,  died  at  his  home  in  Lewiston  Sunday  night,  September  22. 
Mr.  Dingley  was  seventy-eight  years  of  age,  and  was  one  of  the  oidest  edi¬ 
tors,  from  the  standpoint  of  continuous  service,  in  the  country. 

He  was  a  brother  of  Congressman  Nelson  Dingley,  who,  as  Chairman  of  the 
Ways  and  Means  Committee  of  the  House  of  Representatives,  fathered  the  fa¬ 
mous  Tariff  law  bearing  his  name. 

Half  Century  of  Notable  Service 


Frank  L.  Dingley  was  bom  in  Unity, 
Maine.  He  graduated  at  Bowdoin.  With 
the  exception  of  a  period  of  one  year 
he  has  been  in  direct  editorial  charge 
of  the  Lewiston  Journal  since  he  found¬ 
ed  the  paper,  half  a  century  ago. 

When  Frank  A.  Munsey  purchased 
the  Boston  Journal  from  Stephen 
O'Meara  and  his  associates,  he  engaged 
Mr.  Dingley  as  editor,  at  a  large  salary. 
Mr.  Dingley  preferred  to  work  on  his 


writing  and  the  supervision  of  the 
newspaper  steering  gear. 

A  Story  of  Lincoln 

“I  accompanied  the  first  Maine  regi¬ 
ment  to  Washington,  went  into  camp 
with  the  regiment  at  Malvern  Hill,  and 
reported  for  the  Lewiston  Journal,  the 
daily  routine  of  camp  life  which  pre¬ 
ceded  Bull  Run. 

"A  few  days  before  the  battle  of 


FRANK  L.  DINGLEY. 


own  newspaper,  however,  and  after 
the  expiration  of  his  contract  returned 
to  Lewiston. 

He  was  a  leader  of  public  opinion  in 
New  England  all  his  life,  and  made 
the  Journal  not  only  a  highly  pros¬ 
perous  newspaiier  but  one  of  great  in¬ 
fluence  and  prestige. 

He  is  survived  by  a  son,  Bret  Harte 
Dingley,  and  by  four  daughters.  In 
politics  he  was  a  Progressive. 

In  the  issue  of  Editor  &  Publisher 
of  December  21,  1907,  Mr.  Dingley  wrote 
his  personal  reminiscences  of  “Czar” 
Reed,  in  the  course  of  which  he  re¬ 
counted  some  of  his  own  early  exper¬ 
iences  in  newspaper  work  in  a  most  in¬ 
teresting  way.  His  newspaper  life,  he 
explained,  began  on  the  day  that  Ma.s- 
sachusetts  troops  were  fired  on  in  the 
streets  of  Baltimore,  in  April,  1861.  He 
related  the  Incident  in  these  words. . 

“I  wrote  war  dispatches  at  the  dic¬ 
tation  of  a  telegraph  operator;  edited, 
telegraph  news;  reported  war  excite¬ 
ment  in  the  streets;  paragraphed  'Lin¬ 
coln's  work  in  the  'White  House;  acted 
as  exchange  editor,  make-up  man,  anil 
mail  clerk.  Meanwhile,  to  Nelson  Ding¬ 
ley  fell  the  serious  work  of  editorial 


Bull  Run  there  was  a  review  of  two 
army  corps,  led  by  General  Scott.  The 
reviewing  stand  was  on  the  'White 
House  grounds  and  it  was  there  that  I 
first  set  eyes  on  Abraham  Lincoln.  It 
was  part  of  the  programme  that  Pres¬ 
ident  Lincoln  should  raise  a  flag  over 
the  reviewing  stand.  At  the  appointed 
time  the  President  took  the  flag,  pulle<l 
ilie  cord  to  which  it  was  attached,  but 
the  banner  caught  in  the  structure  and 
for  several  minutes  was  suspended  be¬ 
tween  the  framework  of  the  stand  and 
the  summit  of  the  mast.  Finally,  Lin¬ 
coln  gave  a  supreme  pull  and  up  the 
banner  went,  but  when  it  fioated  in  the 
breeze  it  was  in  two  pieces.  The  stars 
were  all  right,  but  the  stripes  were  in 
trouble.  The  moment  was  awesome, 
but  the  100,000  people  who  filled  the 
area,  cheered  with  great  enthusiasm 
-when  the  President  said,  in  an  exul¬ 
tant  voice:  'It  is  up  there,  gentlemen!' 

“Returning  to  my  work  on  the  Lewis- 
ten  Journal  just  before  Bull  Run,  I 
'wrote  the  story  of  that  great  disaster 
from  the  wires  in  the  office  of  the  pa¬ 
per.  From  that  day  on  T  have  been 
steadily  in  the  harness  of  daily  Jour¬ 
nalism.” 


MANY  EDITORS  PAID 
FOR  ”PAS10R’S”  AD 

Russell  Had  Elaborate  System  by  Which 

Religious  Propaganda  Was  Sold 
to  Some  Papers  and  Run 
Free  in  Others 

By  WiLLi-VM  T.  Ellis. 

“Pastor”  Russell  and  his  crowd  used 
to  boast  that  the  “Pastor’s”  writings, 
cither  as  sermons,  or  camouflaged  as 
Sunday  School  lessons,  appeared  weekly 
in  more  than  a  thousand  newspapers  in 
America. 

He  had  an  elaborate  system  of  let¬ 
ters  to  the  editors  from  his  followers; 
and  he  could  even  guarantee  a  certain 
number  of  new  subscribers  to  papers 
carrying  his  stuff — the  subscriptions  be¬ 
ing  paid  for  out  of  Russellite  funds,  and 
mailed  to  the  faithful;  so  that,  for  ex¬ 
ample,  a  Pennsylvania  German  farmer,  a 
Russellite,  might  be  in  regular  receipt 
of  more  daily  newspapers  than  any 
statesman  in  Washington! 

It  was  a  great  system,  while  it  lasted. 
The  beauty  of  it  was  that  it  was  en¬ 
tirely  self-supporting — or,  at  least,  so 
“Pastor”  Russell  claimed.  No  direct 
connection  with  the  Prussian  war  chest 
has  been  proven,  we  believe,  by  the  De¬ 
partment  of  Justice. 

So  many  papers  paid  for  the  Rus¬ 
sellite  features,  not  suspecting  that  they 
were  sheer  propaganda,  that  the  profits, 
after  operating  expenses  had  been  paid, 
were  used  to  place  these  self-same  arti¬ 
cles  as  advertisements  in  New  York  and 
other  metropolitan  dallies!  The  guile¬ 
less  and  confiding  American  editor  has 
seldom  been  more  completely  “sold”  than 
by  these  apostles  of  the  “Millenial 
Dawn.” 

Now,  as  everybody  knows,  “Pastor” 
Russell  is  dead,  and  the  leaders  of  his 
outfit  are  in  Federal  Jails,  convicted  of 
conspiracy  against  the  American  Gov¬ 
ernment. 

What  is  the  moral?  There  are  sev¬ 
eral  morals,  the  first  and  most  obvious 
being  the  danger  to  newspapers  that 
resides  in  slick  and  unscrupulous  sales¬ 
men.  Probably  not  a  single  editor  in 
America  printed  the  Russell  stuff  on  his 
own  initiative,  and  because  he  thought 
it  readable  and  attractive — for  it  really 
was  dreary  and  technical.  The  honeyed 
words  of  the  Russell  missionary-sales¬ 
men,  who  did  not  balk  at  the  most  bare¬ 
faced  misrepresentations,  in  the  interest 
of  what  they  among  themselves  called 
“the  truth,”  are  what  sold  the  Russell 
writings.  They  deliberately  claimed  the 
genuine  Sunday  School  constituency  of 
twenty  million  persons  as  their  own,  by 
the  simple  expedient  of  calling  their 
articles  “Sunday  School  Lessona”  How 
could  editors  know  that  all  the  Sunday 
School  leaders  and  religious  denomina¬ 
tions  entirely  repudiated  Russell  and  his 
teachings? 

Editors  should  be  able  to  get  com¬ 
petent  and  diidnterested  opinion  upon 
the  acceptability  of  any  new  feature 
they  may  contemplate  taking  on.  Sure¬ 
ly,  the  advent  of  a  regular  department 
in  any  daily  paper  is  of  sufficient  public 
importance  to  warrant  this  much  pre¬ 
liminary  Investigation.  An  active  and 
broad-minded  church  worker  prefer¬ 
ably  a  laymen,  is  a  valuable  friend  for 
every  newspaper  man  to  have. 

The  ‘'Crowd”  Illusion 

Another  moral  from  the  Russell  case 
is  that  editors  should  trust  their  own 
Judgment  above  the  representations  of 
promoters  whose  personalities  and  past 
they  do  not  know. 

If  an  article  is  interesting  to  an 
editor  it  will  doubtless  be  found  inter¬ 


esting  also  by  bis  readers.  If  he  deems 
it  dull,  so  also  will  they.  There  is  no 
kink  in  the  brain  of  even  church  people 
that  makes  them  prize  tuigid,  technical 
and  ossified  language.  From  sports  to 
religion!  every  article  that  appears  in  a 
newspaper  should  be  crystal  clear  in  its 
meaning  to  everybody.  This  business 
of  printing  heavy,  unpopular  stuff  in 
newspaper  departments,  which  the  staff 
themselves  will  not  read,  all  in  the  hope 
that  “the  sporting  crowd,”  or  “the 
church  crowd,”  or  “the  fraternity 
crowd,”  or  “the  women”  will  find  it  in¬ 
teresting  has  gone  to  absurd  lengths  in 
our  American  newspapers.  Everything 
printed  should  be  found  readable  by 
everybody — including  the  editor. 

As  for  the  religious  side  of  the  Rus¬ 
sell  experience,  it  should  merely  wake 
up  newspapers  to  the  facts  in  the  case, 
and  increase  their  carefulness.  There  is 
news — good  news,  big  news,  general 
news — in  the  realm  of  religion.  Perhaps 
no  other  department  of  Journalism  has 
been  so  neglected,  or  else  so  perfunc¬ 
torily  treated.  Even  a  fisherman  from 
Palestine  to-day  would  recogmize  the  in¬ 
adequacy  and  uninterest  of  the  trivial 
“church  notes”  which  many  papers 
print  as  their  sole  religious  news. 

There  is  also  a  place  for  the  religious 
essay — if  it  be  written  by  an  honest 
man,  who  knows  what  he  is  talking 
about,  and  who  will  not  stoop  to  sec¬ 
tarian  propaganda.  All  the  elemental 
human  questionings  about  life  and  death 
and  a  Supreme  Being  have  been  thrust 
newly  into  mankind’s  thinking  by  the 
war.  The  person  or  the  publication  that 
can  deal  with  these,  sanely,  reverently, 
and  in  the  language  of  our  own  time, 
will  grip  the  deepest  Interest  of  the 
greatest  number  of  persons. 

QUOTA  ON  FIRST  DAY  ITS  AIM 

Oregon  Directed  All  Its  Advertising  to 
Go  Over  Top  Quickly 

Portland,  Ore.,  September  24. — Port¬ 
land  advertising  men  and  artists  have 
a  particularly  important  part  in  the 
Oregon  Liberty  Loan  campaigTi,  as  the 
managers  of  the  drive  in  that  State  put 
it  on  a  different  basis  from  the  rest  of 
the  nation.  In  an  effort  to  put  Oregon 
“over  the  top”  ahead  of  all  other  States, 
the  campaign  here  was  really  begun  on 
September  18,  and  it  was  necessary  to 
map  out  an  advertising  campaign  en¬ 
tirely  different  from  that  supplied  for 
the  country  at  large. 

Oregon  set  as  its  goal  the  completion 
of  its  quota  on  September  28,  which 
elsewhere  is  the  opening  date  of  the 
drive.  All  of  its  advertising  was  writ¬ 
ten  with  this  object  in  view.  Under 
the  auspices  of  the  Portland  Ad  Club  an 
elaborate  folder  of  Liberty  Loan  adver¬ 
tisements  was  prepared  and  put  into 
the  hands  of  the  advertising  committee 
*)f  the  drive.  Portland  business  men 
have  been  liberal  users  of  space,  and 
the  campaign  management  recognizes 
advertising  as  one  of  the  chief  factors 
in  its  ef^rts  to  make  Oregon  first  in 
achieving  its  quota. 


May  Not  Replace  J.  F.  Mackay 
Toronto.  September  23. — As  yet  no 
successor  to  J.  F.  Mackay  has  been  ap¬ 
pointed  as  business  manager  of  the 
Toronto  (llobe.  In  fact,  it  is  being  ru¬ 
mored  that  the  position  will  not  be 
filled  by  any  outside  appointee.  It  is 
said  that  the  major  duties  of  the  office 
will  be  performed  by  "W.  G.  Jaffray,  pres¬ 
ident  of  the  Globe  Printing  (Company, 
while  the  management  of  the  advertis¬ 
ing  department  will  be  entrusted  to  an 
advertising  manager,  yet  to  be  selected. 
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YOUll'3 

^ABElfp 


HowHi^MU 

YOU^? 


Here’s  your  .chance  for  an  altitude  record — 
a  rushing,  crushing  smash  into  the  heart  of 
Germany,  dropping  bombs  all  along  the  way. 

How  far  you  will  go  is  up  to  you.  Every  Liberty  Bond 
means  one  more  blow  to  Teuton  hopes,  one  more  bomb 
“right  where  the  Boche  lives.” 

How  high  will  you  go  ? 

No  man  has  gone  high  enough  until  he  has  bought  all 
the  bonds  he  has  the  cash  to  pay  for,  and  all  he  can  possibly 
swing  on  installments! 

This  space  contributed  to  the  Winning  of  the  War  by 

THE  McCLURE  NEWSPAPER  SYNDICATE 


There  is  immediate  and  urgent  need  for  every  dollar 
you  can  spare.  You  are  only  lending,  not  giving  your 
money.  Your  Government  guarantees  the  return  of 
your  money  with  interest  at  4  '4  %• 

THE  TIME  TO  ACT  IS  NOW'i 
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SEES  PRESS  FREEDOM 
UNDER  MENACE 


Oiiwald  G.  Villard  Defends  Right  to 

Criticise  Public  Men  and  Policies — 

Cites  President's  Action  in  Case  of 

The  Nation  as  Wise  and  Consistent 

In  a  communication  to  Editor  & 
Pi'BusHER,  Oswald  Garrison  Villard, 
•Hlitor  of  The  Nation,  comments  upon 
the  action  of  the  Post  Office  Department 
in  temporarily  excluding  that  publica¬ 
tion  from  the  mails,  as  follows: 

1  am  glad  to  give  the  Editor  &  Pub¬ 
lisher  a  statement  of  just  what  hap¬ 
pened  in  connection  with  the  Nation, 
liecause  it  seems  to  me  as  clear  a  case 
of  Prussian  officialdom  as  I  have  ever 
run  across.  Our  issue  of  September  14, 
which  has  been  pa.ssed  upon  by  eminent 
coun.sel  as  alisolutely  correct,  was  re¬ 
ferred  to  Washington  by  the  New  York 
Post  Office  because  some  subordinate 
there  questioned  an  article  criticising 
Samuel  Gompers  and  the  labor  policy 
of  the  Administration.  We,  of  course, 
were  not  aware  that  Samuel  Gompers 
is  a  sacrosanct  person.  We  think  he 
is  one  of  the  most  mischievous  influ¬ 
ences  in  American  national  life,  and  we 
propo.se  to  continue  to  say  so. 

The  article  entitled  “Civil  Liberty 
Dead,"  from  which  the  New  York  pa¬ 
pers  made  copious  extract.s,  was  not  the 
offending  one;  it  naturally  could  not 
have  been,  because  it  began  with  an 
editorial  extract  from  the  New  York 
Tribune  and  quoted  some  of  the  less 
violent  criticisms  of  the  slacker  raid 
made  in  the  Senate  of  the  United 
State.s.  A  prominent  New  York  judge 
declared  of  these  two  articles,  that  if 
The  Nation  could  not  print  them  they 
could  not  print  any  criticisms  whatso¬ 
ever.  Every  charge  made  in  the  "Civil 
IJberty  Dead"  article  was,  by  the  way, 
borne  out  by  Attorney-General  Greg¬ 
ory’s  official  report  to  the  President  of 
the  United  Statea 

Now,  while  this  second  article,  "The 
One  Thing  Needful,"  was  under  con¬ 
sideration,  the  Solicitor,  Mr.  Lamar,  in 
the  name  of  Mr.  Burleson,  gave  out  an 
outrageous  attack  upon  the  Nation,  at¬ 
tributed  to  some  anonymous  New  York 
newspaper,  in  which  the  press  of  the 
country  was  called  upon  not  to  print 
disloyal  matter  from  it,  the  phrase  read¬ 
ing:  “It  would  be  better  to  avoid  lit¬ 
eral  treatment  of  seditious  utterances 
and  simply  say  in  such  cases  as  Reed 
and  Nearing  and  the  Nation,  that  they 
attacked  our  allies  or  denounced  the 
draft  or  disparaged  the  war."  For  a 
man  sRting  in  a  Judicial  position  to  give 
out  such  a  basely  libelous  attack  upon 
the  journals  he  was  reviewing  is  one  of 
the  grossest  abuses  of  official  power  of 
which  .1  know.  It  was,  moreover,  en¬ 
tirely  false.  The  Nation  has  never  at¬ 
tacked.  our  allies  or  denounced  the 
draft  pr  disparaged  the  war. 

Resents  Reflections  on  Loyalty 

I  have  served  notice  upon  Mr.  Lamar 
that  I  wrlll  not  permit  any  official  of  the 
Government  again  to  reflect  in  this  way 
upon  the  Nation.  I  have  served  similar 
notice  upon  the  Associated  Presa  and 
I  would  like,  through  your  colupwaa  tq 
serve  gimilar  'notice  upon  the  press  of 
the  coantry.,,.  J  have  never  been  in  the 
slightest  «dAgree  pro-German,  and  I  do 
not  propose  to  permit  any  man  or  news¬ 
paper  to  make  this  charge  or  any 
charge  of  sedition  against  me  as  long 
as  there  are  courts  in  the  land.  I  have 
never  changed  my  opposition  to  all  wars 
as  a  method  of  settling  human  dls- 
rutes.  I  was  opposed,  as  everybody 
knows,  to  our  going  into  this  war,  and 
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still  think  it  was  a  mistake,  but  I  have 
never  written  one  word  that  would  give 
aid  and  comfort  to  the  Germans,  and  I 
recall  with  satisfaction  Count  Bern- 
storfTs  saying  that  Oswald  Villard,  of 
the  Evening  Post,  has  done  the  German 
cause  in  America  more  harm  than  any 
one  else,  because  they  had  confldentiy 
counted  on  me,  because  of  the  German 
blood  in  my  veins,  to  support  them.  I 
have  also  stated  publicly  that  1  think 
no  country  ever  entered  into  a  war 
more  unselfishly  or  with  higher  ideals 
than  did  the  United  States  into  this 
one,  and  1  have  been  publicly  speaking 
and  steadily  writing  in  favor  of  the 
President's  Fourteen  Peace  Terms.  It 
is  largely  in  order  to  back  them  up  that 
I  am  next  week  starting  the  Interna¬ 
tional  Relations  Supplement  of  the  Na¬ 
tion.  I  feel  that  if  they  are  not  achieved 
the  war  will  have  been  fought  in  vain, 
and  I  want  to  do  everything  within  my 
power  and  the  limits  of  my  religious  and 
conscientious  beliefs  as  to  war,  to  help 
bring  them  about. 

1  hope  that  the  press  of  the  country 
will  realize  that  in  o>erruling  the  Post 
Office  Department,  President  Wilson  has 
done  a  great  thing  for  free  journalism. 
I  think  if  he  knew  just  what  has  been 
done  to  the  small  press  of  the  country, 
under  the  pist  office  censorship,  some¬ 
thing  more  drastic  would  happen,  and 
I  propose  to  lay  some  of  the  facts  be¬ 
fore  him  at  an  early  date.  It  is  no  way 
to  win  the  war  to  Prussianize  America 
and  to  terrorize  the  press.  The  Presi¬ 
dent  has  stated  this  from  the  beginning, 
and  his  action  in  the  Nation  case  is  one 
more  proof  of  his  farsightedness.  The 
country  ought  to  rally  to  his  support 
far  more  than  it  does  on  the  intellectual 
side  of  the  war.  It  is  not  enough  to  cry, 
"On  to  Berlin”  and  “Let  us  hang  the 
Kaiser.”  We  may  easily  win  a  glorious 
military  victory  and  yet  lose  the  war  at 
the  peace  table. 

Oswald  Garrison  Villard. 

■New  York.  Sciih'inber  26,  1618. 
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URGES  QUICK  ACTION 
ON  TRADE  MARKS 


Speaking  before  the  Advertising  Club 
at  Us  luncheon  meeting  la.st  Tuesday, 
Edward  H.  Palmer,  of  Boston,  trade¬ 
mark  expert,  urged  American  manufac¬ 
turers  who  intend  to  do  business  in  for¬ 
eign  countries  after  the  war  to  register 
their  trade  marks  in  these  countries 
without  delay.  “Don’t  wait,”  he  said, 
“until  the  war  is  over.”  Competition, 
he  believes,  is  going  to  be  particularly 
keen  in  all  South  American  countries. 

He  urged  manufacturers  not  to  rely 
too  much  on  the  feeling  engendered 
again.st  the  German  by  this  war,  as 
countries  that  have  not  been  particu¬ 
larly  concerned  in  the  war  will  soon 
forget  and  trade  will  soon  run  In  its 
usual  channel. 

"A  trade  mark,”  he  said,  “is  a  good 
asset;  but  before  deciding  on  your  trade 
mark,  get  good  legal  advice,  so  that 
when  you  get  it  it  may  be  sustained. 

"A  trade  mark  should  be  short.  A 
long  trade  mark  cannot  be  retained  in 
mind.  It  would  be  meaningless  in  it- 
..self.  ‘Uneeda’.is  a  gqo^  example,  as  it 
has  no  reCen^IIfc  goods,  the  char-  ^ 

acteristics,  or  the  con.stituenls~  of"  fhe' 
goods. 

“The  further  we  get  away  from  the 
source  of  the  goods,  the  more  we  are 
likely  to  rely  upon  the  trade  mark.” 

The  speaker  stated  that  a  trade  mark 
should  not  be  geographical,  as  thus  it 
was  liable  to  appropriation  by  others 
who  might  use  this  name  as  a  place  of  ' 
origin  of  the  gooda 


The  Big  Telephone 
Medium 

of 

The  Big  Telephone 
City 

New  York  City  could  match  instrument  for  instru¬ 
ment  all  the  telephones  in  London,  Paris  and  Rome 
combined,  and  still  have  enough  left  over  to  equal 
the  telephone  development  of  all  South  America. 

New  York  City  talks  almost  as  many  times  by  tele¬ 
phone  in  a  day  as  Paris  does  in  a  week. 

New  York  City’s  telephone  wire  could  form  a  wire 
entanglement  almost  as  closely  woven  as  a  spider’s 
web  and  big  enough  to  cover  the  entire  Western 
Front. 


Knowing  these  facts,  which  indicate  how  much  the 
Greater  City  depends  upon  its  telephone  system,  it  is 
easier  to  understand  why  8o%  of  all  advertisers  in  the 
New  York  City  Telephone  Directory  renew  their 
advertising,  issue  after  issue. 


The  New  York  City 
Telephone  Directory 
is  placed  alongside 
every  Bell  telephone 
in  the  city.  It  stays 
on  the  job  for  the 


entire  three  to  five 
months  of  its  life  and 
it  is  consulted  two  and 
one-half  niillion  times 
every  day  of  its  exist¬ 
ence. 


We  Jvould  like  to  give  jjou  more  information 
Why  not  telephone,  call  or  write  today? 


Tfew  York  Teiephone  Cbmpany 

Directory  Advertising  Depurtment 

15  Dey  Street,  New  York  City 

Telephone,  Cortlandt  1S,000 
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Every  manrjaek  of  ’em  wante  you  in  back  of 
’em— buying  your  bonds  from  the  banks! 

Every  fastsonofiemsi^stobuyoneof’em— 
whue  they  go  on— with  the  tanks! 

Buy  Liberty  Bonds  with  every  dollar  you  can  pos- 1 
sibly  spare  and  then  buy  more  on  Installments  with 
all  you  can  save  in  the  months  to  come.  Six  billion 
dollars  is  a  vast  sum,  but  it’s 
the  least  we  can  do  for  the 
buys  who  are  fighting  for  us. 
Gm  back  of  the  Loan— buy 
more  Bonds! 

/i'lu  f  '//O/.  ii  '  “ 

'  Contributed  to  the  Winning  of  the  War  by 

LANSTON  MONOTYPE  MACHINE  CO. 

PHILADELPHIA 


Smash  ’em  and  crash  ’em,  and  treat  ’em 
rough! 

Jam  ’em  mad  cram  ’emr-that’s  the  stuff ! 


Yes,  oo  wldi  the  tanks,  and  on  with  the  ships, 
and  on  with  die  guns,  and  on  whh  the  bullets,  and  on 
wMi  the  bayonets,  and  on  with 
your  dollars  to  send  them  over 
and  keep  them  there  and  send 


Hmtc  is  Imwrrtlitf  aad  viait  aecd  Cor  ererr  d«Bar  jtm  caa  iparc. 
Toa  an  «Bir  landing,  not  yav  mautj.  Tour  GaremMat 

foanataM  Ow  rctan  a(  jraar  mmtj  witk  at  4%%. 

THE  TDIB  TO  ACT  nSfOW:  • 


themft 
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MUST  PROVE  THEIR 
NEED  ON  PAPERS 

In  Filing  Claims  for  Deferred  Classifica¬ 
tion  Newspaper  Workers  Are  Required 

to  Show  Their  Services  Are  Essen¬ 
tial  to  Essential  Publication 

The  War  I>epartment  has  received  a 
great  many  queries  as  to  the  classifica¬ 
tion  of  employees  of  newspapers  under 
the  draft.  In  a  memorandum  sent  to  an 
inquirer  under  date  of  September  23, 
the  Department  interprets  the  status  of 
newspaper  writers  and  cartoonists,  and 
suggests  that  they  may  file  claims  with 
their  local  draft  boards  for  deferred 
classifications  by  showing  that  the  par¬ 
ticular  newspaper  or  concern  by  which 
they  are  employed  is  a  necessary  indus¬ 
try,  and  that  the  registrant  is  an  essen¬ 
tial  employee  of  that  newspaper  or  con¬ 
cern. 

The  memorandum  follows: 

"Newspaper  writers  and  cartoonists 
may  file  claim  for  deferred  classification 
under  the  terms  of  the  recent  act  of 
Congress,  which  provided  that  deferment 
may  be  granted  'persons  engaged  in  in¬ 
dustries,  occupations,  or  employments, 
including  agriculture,  found  to  be  neces¬ 
sary  to  the  maintenance  of  the  military 
establishment,  the  effective  operation  of 
the  military  forces,  or  the  maintenance 
of  national  interest  during  the  emer¬ 
gency.' 

"Whether  individual  newspaper  writ¬ 
ers  and  cartoonists  will  be  griven  defer¬ 
red  classification  on  the  ground  that 
they  are  ‘necessary  ...  to  the  main¬ 
tenance  of  national  interest  during  the 
emergency’  will  depend  upon  the  Judg¬ 
ment  of  the  district  boards  before  whom 
the  individual  cases  must  come.  It  is 
necessary  for  any  individual  seeking  de¬ 


ferment  on  the  ground  that  he  is  ‘neces¬ 
sary  to  the  maintenance  of  the  military 
establi.shment,  the  effective  operation  of 
the  military  forces,  or  the  maintenance 
of  national  interest  during  the  emer¬ 
gency’  to  show: 

“(1)  That  the  particular  concern 
(Newspaper  in  this  case)  is  necessary  in 
the  above  sense,  and 

“(2.)  That  the  individual  is  necessary 
to  the  effective  operation  of  that  con¬ 
cern. 

"The  claim  must  be  indicated  on  the 
first  page  of  the  questionnaire  and 
again  under  the  head  of  ’Industrial  Oc¬ 
cupation’  (see  leaflet  inserted  in  ques¬ 
tionnaire  by  local  board).  It  may  be 
made  either  by  the  registrant  himself  or 
by  his  employer,  or  by  the  district 
board  on  its  own  initiative.  If  made  by 
himself  or  his  employer  it  must  be 
accompanied  by  supporting  affidavits 
from  his  employer  (see  Instructions  in 
questionnaire).  The  district  board  will 
seek  the  advice  of  the  industrial  ad¬ 
visers  assigned  to  the  particular  dis¬ 
trict  as  to  the  necessary  character  of 
the  concern  employing  the  registrant 
and  as  to  the  necessary  character  of 
the  particular  occupation  of  the  indi¬ 
vidual. 

“In  all  these  cases  the  advice  given  by 
the  office  of  the  Provost  Marshal-Gen¬ 
eral  to  the  registrant  is  to  seek  the 
ad\-ice  of  the  legal  advisers  assigned  to 
his  local  board  as  to  how  to  file  his 
claim.” 


Gives  Oot  Clad  Tidings 
Seattle,  Wash.,  September  23. — Every 
time  a  vessel  isi  sent  down  the  ways  in 
Seattle  for  Uncle  Sam’s  fleet  the  happy 
news  is  given  to  all  residents  of  the  city 
by  the  shrieking  blasts  of  the  Times  si¬ 
ren.  The  slien  can  be  heard  In  rlrtual- 
ly  all  parts  of  the  city. 


RACE  TRACK  NEWS  CUT 
OFF  ENTIRELY 


Press  Association  Managers  Decide  to 

Send  No  More  Entries  or  Results — 
Sport  May  Be  Stopped  Entirely 
by  Government 

After  to-day  none  of  the  press  asso¬ 
ciations  will  carry  entries  or  results  of 
horse  races.  The  decision  to  eliminate 
this  form  of  news  was  reached  after  the 
attention  of  the  managers  was  directed 
to  that  section  of  the  Selective  Service 
Regulations  which  classifies  “gamblers 
of  all  description  and  employees  of  race 
tracks”  as  idlers,  because  they  are  en¬ 
gaged  in  unnecessary  occupation.*!. 

In  addition,  it  is  a  fact  that  the  Pro¬ 
vost  Marshal  has  placed  race-track 
work  among  the  occupations  that  are 
harmful  to  the  community,  and  it  is 
not  unlikely  that  before  long  this  Gov¬ 
ernment  will  take  the  same  action  as 
England  and  France,  and  eliminate 
horse  racing  altogether. 

Dropping  the  racing  matter  will  re¬ 
lieve  the  wires  of  from  2,000  to  3,000 
words  every  night,  thus  releasing  them 
for  other  and  more  important  matter. 

The  press  associations  have  received 
few  responses  on  their  announcement 
made  to  their  customers  that  they  would 
discontinue  racing  news,  but  those  that 
have  come  in  have  all  commended  the 
action.  It  is  agreed,  apparently,  among 
the  publishers  of  the  country,  that  in 
the  interests  of  the  war,  racing  news 
should  cease  entirely. 


"It  is  the  war” — and  the  boys  and  the 
men  are  donning  the  khaki  every  day. 
Your  work  must  go  on.  Find  available 
men  through  using  Editor  &  Publish¬ 
er’s  classified. 


EXPECT  TO  RAISE  $5,000,000 


Chicago  Newspaper  and  Advertising 

Men  Hnstling  to  Establish  Quota. 

Chicago,  September  26. — Trades  Com¬ 
mittee,  Division  No.  1,  for  the  fourth 
Liberty  Loan  drive  in  Chicago,  has  been 
placed  under  the  chairmanship  of  A.  D. 
Lasker,  of  Lord  &  Thomas.  P.  V.  Troup, 
of  the  same  advertising  agency,  is  secre¬ 
tary,  and  Paul  E.  Faust,  of  the  Mallory, 
Mitchell  &  Faust  Agency,  is  named  as 
first  vice-chairman.  Local  headquarters 
are  established  Just  off  the  main  re¬ 
ception  room  of  the  Lord  &  Thomas 
Agency  in  the  Mailers  Building. 

The  advertising  agencies  are  repre- 
senled  by  Paul  E.  Faust,  Mallory,  Mit¬ 
chell  &  Faust,  and  A.  M.  Ellert.  The 
Chicago  daily  newspapers  and  foreign 
language  newspapers  by  William  H. 
Rankin  and  A.  M.  Ellert 

It  is  estimated  that  the  allotment  for 
the  advertising  and  publishing  division 
will  be  $5,000,000,  and  the  committee  is 
straining  every  nerve  to  subscribe  it  in 
fulL 


Postpones  Convention  Date 
The  Convention  of  the  Missouri  Press 
Association,  which  waste  have  been 
held  in  Springfield,  on  September  12, 
has  been  postponed  until  next  month 
because  of  a  conflict  with  the  draft 
registration.  The  new  date  it  to  be 
announced  by  J.  C.  Tucker,  president. 


Bays  Osceola  Democrat 
CHaude  M.  Gates,  of  Charlton,  la.,  has 
purchased  the  Osceola  (la.)  Democrat 
and  assumed  possession.  He  published 
the  What  Cheer  Patriot  for  some  time 
and  later  the  Sac  Qty  Bulletin.  He  will 
continue  the  publication  of  the  Osceola 
paper  as  a  Democratic  weekly. 


When  Newspaper  Labor  Goes  to  War 


IN  view  of  the  call  upon  the  industrial  man  power  of  the 
nation  that  the  war  is  about  to  make,  it  behooves  every 
publisher  to  place  himself  immediately  in  position  to 
get  along  with  the  smallest  amount  of  labor  possible. 

He  must  make  up  for  a  loss  of  man  power  by  some  means 
or  other,  or  he  will  be  badly  hurt. 

If,  by  any  change,  he  can  lessen  the  labor  necessary  to  oper¬ 
ate  any  part  of  his  plant,  he  is  in  duty  bound  to  make  that 
change — in  his  own  as  well  as  in  the  country’s  interest. 

Such  a  saving  of  labor  can  be  effected  by  the  adoption  of  the 
Dry  Mat ;  the  Dry  Mat  will  save  not  only  man  power,  but  fuel 
— two  of  the  most  vital  savings  possible — as.  well  as  print  paper 
and  time. 

Newspapers  eveiywhere  throughout  the  country  are  demon¬ 
strating  that  the  Dry  Mat  is  a  completely  successful  substitute 


for  the  old  fashioned  wet  mat;  that  it  eliminates  entirely  the 
steam  table  and  feaves  the  steam  table’s  fuel ;  that  it  saves  the 
labor  incidental  to  the  making  of  wet  mats  and  the  handling 
of  steam  tables;  that  it  makes  a  print  paper  saving  equal  at 
least  to  one  inch  of  the  length  of  every  full  width  roll — shorter 
rolls  in  proportion — of  the  entire  print  paper  consumption  of 
an  office ;  that  it  saves  the  time  now  used  in  drying,  and  that  its 
savings  of  actual  weekly  outlay  are  so  great  that  it  may  be  had 
for  nothing,  and  that  it  returns  a  profit  besides. 

As  it  gives  a  better  impression  and  less  trouble  than  a  wet 
mat,  and  makes  the  foundry’s  and  pressroom’s  work  easier, 
there  is  no  reason  why  it  should  not  be  instantly  adopted  by 
every  newspaper  in  the  United  States,  as  a  matter  of  self  inter¬ 
est  as  well  as  of  public  duty. 

That  the  Government  considers  the  Dry  Mat  a  war  essential 
because  of  its  enumerated  economies,  is  proven  by  the  fact  that 
it  has  been  placed  upon  the  Priority  List. 


Wood  Flong  Corporation 

25  Madison  Avenue 


NEW  YORK 
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LeasveNd 


C  German  Qfficial  Edict  ) 

Wherever  the  Hun  has  gone,  there  he  has  left  wanton,  needless, 
desolation.  Towns  and  villages  have  been  sacked  and  burned, 
cathedrals  destroyed,  even  the  unoffending  trees  felled  to  earth  in 
his  diabolic  purpose  to  create  a  desert  where  the  labor  of  centuries 
had  made  the  land  to  smile.  This  is  not  war,  but  the  hellish  instinct 
of  barbaric  vandalism! 

We  have  pledged  our  men,  our  money,  and  our  resources  to  overwhelm  this  ruthless  force 
that  hates  all  progress  other  than  its  own.  Gome  forward,  America,  with  your  support!  Enlist 
every  dollar  you  can  save  and  spare  to  this  supremely  necessary  end!  No  man  has  done  his  duty 
until  he  has  bought  all  the  Liberty  Bonds  he  has  the  cash  to  pay  for  and  all  he  can  pay  for  in 
installments  in  the  months  to  come. 

This  space  contributed  to  the  Winning  of  the  War  by  the 

NASHVILLE  (TENN.),  BANNER 


There  is  immediate  and  urgent 
need  for  every  dollar  you  can 
spare.  You  are  on\y  lending, 
not  giving  your  money.  Your 
(lovernment  guarantees  the 
return  of  your  money  with  in¬ 
terest  at  4'4%. 

THE  TIME  TO  ACT  IS  NOW 


} 

I 


.  I 
I 
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SAYS  GOVERNMENT  MAY  NOT  RULE 

AS  TO  PUBLISHERS’  POLICIES  nnn’l-  ( 


M.  Koenigsberg  Sees  Grave  Danger  in  Tendency  to  Regulate 
Use  to  Which  Publishers  May  Put  Their 
Allotments  of  Print  Paper 

By  M  Koenigsberg,  President  Newspaper  Feature  Service. 

WILL  you  permit  me  in  your  columns  to  express  the  amazement  with  which 
I  contemplate  the  attitude  of  the  trade  papers  toward  the  crisis  in  which 
American  newspapers  are  enmeshed? 

The  newspapers  of  this  country  have  shown  an  extraordinary  unanimity  not 
only  in  their  positive  support  of  Governmerft  measures,  but  in  their  friendly  and 
kindly  treatment  of  debatable  topics  and  questions  of  policy.  They  have  con¬ 
tributed  with  prodigal  generosity  in  advertising,  news,  pictorial,  and'  editorial 
space  to  the  various  enterprises  and  undertakings  of  the  different  branches  of  the 
tJovernment.  No  twenty  elements  of  our  national  energy  in  combination  have 
thus  far  effected  so  much  in  support  of  the  Liberty  Loans  as  have  Our  news¬ 
papers.  No  other  twenty  channels  of  energy  combined  could  have  contributed 
so  much  to  the  coordination  of  national  forces  and  resources. 

Surrender  of  Press  Freedom  Not  Necessary 


There  can  be  no  question  in  the  mind 
of  any  obsei-ver  as  to  the  patrioti.sm  of 
the  press.  There  can  be  no  question  as 
to  its  complete  readiness  to  contribute 
either  by  positive  action  or  through  self- 
sacriiice  whatever  may  be  needed  to 
win  the  war.  But  no  matter  how  great 
or  how  drastic  may  be  the  sacrifice  re¬ 
quired,  1  cannot  conceive  how  any  sane 
man  can  assume  that  a  surrender  of 
the  freedom  of  the  press  is  in  the  slight¬ 
est  degree  necessary  or  even  in  accord 
with  any  programme  for  the  winning 
of  the  war.  I  cannot,  therefore,  com¬ 
prehend  the  equanimity  with  which  the 
trade  papers  have  permitted  the  discus¬ 
sion  by  a  public  official  of  plans  under 
which  any  publisher  or  editor  may  be 
denied  the  fullest  freedom  to  determine 
for  himself  the  use  to  which  he  shall 
devote  the  news  print  allotted  to  him. 

1  cannot  understand  how  any  one 
could  fall  to  agree  with  me  that  it  is  a 
gigantic  impertinence,  if  not  an  unbe¬ 
lievable  usurpation,  of  authority  and 
power  for  any  representative  of  the  na¬ 
tional  Government  (other  than  a  mili¬ 
tary  censor)  to  engage  in  any  discus¬ 
sion  with  any  publisher  as  to  the  edi¬ 
torial  judgment  or  perogative  of  that 
publisher.  If  this  be  so,  it  is  obviously 
a  gigantic  impertinence  or  a  usurpation 
of  authority  and  iKJwer  for  any  repre- 
•sentative  of  the  United  States  Govern¬ 
ment  to  suggest  editorial  conferences 
with  publishers  for  the  purpose  of  de¬ 
termining  WHAT  NKWSP.VPERS 
SHALL  DO  WITH  THE  PRINT  PA¬ 
PER  THEY  DO  USE. 

It  is  to  be  recognized,  and  has  been 
assentingly  expressed  again  and  again 
by  the  American  press  Itself,  that  in 
the  grave  crises  of  war  the  Government 
may  and  must  exercise  certain  admin- 
i-strativo  and  controlling  functions  not 
to  be  used  in  times  of  peace.  Military 
necessity  is  a  peremptory  condition. 
The  war  strain  on  the  mechanical  and 
productive  resources  of  Ihe  country  has 
demanded  and  justified  the  enforcement 
by  the  responsible  Government  of  cer¬ 
tain  indispensable  restrictive  and  direc¬ 
tive  measures,  which  the  country  has 
accepted  with  a  superb  patriotism. 

It  is  to  he  recognized  also  that  the 
‘li-.spon.slble  Government  has  the  right 
and  the  need  to  establish  a  censorship 
as  to  matters  bearing  upon  questions  of 
military  Information  and  related  mat¬ 
ters  of  military  expediency.  There  al¬ 
ways  must  be  a  question  as  to  how  far 
such  censorship  should  go.  but  Amer¬ 
ican  newspapers  have  been  more  than 
content  to  accept  with  the  most  con¬ 
scientious  and  responsive  alertness  ev¬ 
ery  suggestion  of  the  accredited  Gov¬ 
ernment  officials  as  to  proper  suppres¬ 


sion  of  information  or  of  rumoi  that 
might  give  aid  or  comfoct  tp  tht  enemy. 

But  if  any  Government  official  as¬ 
sumes  to  go  beyond  these  questions  of 
mechanical  or  distributive  control,  and 
beyond  these  questions  related  to  mat¬ 
ters  of  military  information,  and  to  en¬ 
ter  the  domain  of  editorial  direction, 
he  is  taking  a  step  which,  if  unopposed, 
would  lead  directly  to  the  substitution 
of  bureaucratic  control  for  the  consti¬ 
tutional  freedom  of  the  press. 

Even  more  important  is  the  threat  it 
involves  to  unsettle  in  a  dangerous  de¬ 
gree  that  respect  for  other  governmen¬ 
tal  effort  upon  deference  to  which  a 
harmonious  and  united  nation.al  action 
is  so  imperatively  dependent. 

Excluding  for  the  monr.ent  all  con¬ 
sideration  of  the  constitutional  and  fun¬ 
damental  phases  of  such  a  policy,  let  us 
examine  the  naked  business  aspects  of 
possible  governmental  conferences  on 
editorial  questions.  Is  it  poasible  to  as¬ 
semble  a  group  of  publishers  in  such 
a  conference  without  raising  issues  on 
which  there  must  inevitably  be  majority 
and  minority  divisions?  Can  one  mea¬ 
sure  the  fortitude  and  courage  that 
would  be  required  for  the  minority  to 
hold  out  against  the  threatened  lash 
of  disapproval  openly  or  covertly  pre¬ 
sented  by  the  majority? 

Given  authority  to  call  and  conduct 
such  conferences.  It  would  involve  no 
extraordinary  measure  of  adroitness  or 
skill  to  extort  or  contrive  successive  ar¬ 
rangements  or  agreements  or  schedules 
under  which  the  only  freedom  of  the 
press  that  remained  would  be  under  the 
sanction  of  the  head  of  the  bureau  in 
which  the.se  conferences  were  held. 

Let  us  not  forget  Mr.  Justice  Cooley’s 
injunction  that  freedom  of  speech  and 
freedom  of  the  press  "are  almost  uni¬ 
versally  regarded  as  being  easential  to 
the  very  existence  and  perpetuity  of 
free  government." 

Pratt  to  Be  Stationed  at  Washington 

Uewellyn  E.  Pratt,  first  vice-president 
of  the  A.  A.  C.  W.,  has  established 
headquarters  in  Washington.  Because 
of  the  close  cooperation  of  the  Asso¬ 
ciation  with  the  Government  in  adver¬ 
tising  matters,  it  has  been  decided  to 
have  President  D’Arcy's  chief  helper 
cm  the ^ene,  so  ^bat  epnt^eppoa  njpjf 
’  be  held'  ■with  ofAciMd  of  the’  Government 
when  occasion  calls  for  them. 

Leo.  N.  Burnett,  manager  of  adver¬ 
tising  for  the  (Cadillac  Motor  Car  Co., 
Detroit,  has  Joined  the  colors,  and  is  in 
training  at  the  Great  Lakes  Naval 
Training  Camp. 


Don’t  Coddle  Yourself 
With  Theories 

And  Let  Your  Judgment  Be 
Stunted  By  Unsubstantiated  Beliefs 

THE  FACTS 

Show  That  You  Can’t  Pass  Up 

ILLINOIS 

In  Any  Advertising  Campaign  and  Do 
Yourself  Justice 

Keep  on  “making  believe”  you  can  do  with¬ 
out  Illinois,  if  you  will,  but  here  are  facts 
you  can’t  dodge : 

First  in  Farm  Land  Value — Over  $4,000,000,000. 

First  in  Packing  Industry — ^for  many  years. 

Largest  Grain  Market  in  the  World — for  many  years. 

Lsurgest  Railroad  Center  in  the  World — for  many  years. 

Most  Centrally  Located  for  water  and  rail  transportation — 
of  all  the  states. 

Second  in  Railroads — 11,878  miles  (1910). 

Third  in  Population — 6,250,000  (1918). 

Third  in  Manufacturing  Value — nearly  $3,000,000,000. 
Third  in  Coal  Mines  and  Pig  Iron  produced — for  many  years. 
VsJue  of  Fsurm  suid  Dairy  Products— close  to  $1,000,000,-. 
000. 

Bank  Deposits — over  $2,000,000,000  (1917). 

Automobiles — over  400,000  (1918). 

And  if  you  accept  the^e  facts,  no  amount  of 
theory  or  “make  believe”  about  national 
publications  can  gee  such  direct,  forceful 
and  profitable  publ  city  for  your  goods  in 
Illinois,  as  can  the  newspapers  of  the  state. 

To  get  full  advertising  value  in  Illinois 
you  MUST  use  these  Illinois  newspapers : 


Peoria  Star  (E) . 

*Qaincy  Journal  (E).. 
Rock  IMand  Argns  (E) . 


Paid 

2300 

10,000 

Circalation 

Lines 

Lines 

15355 

.04 

.04 

.  16,637 

.035 

.035 

326398 

.42 

38 

305330 

32 

38 

520308 

33 

36 

.  110,641 

34 

31 

.  386,775 

.43 

.43 

.  55,477 

35 

.12 

7357 

.02 

.02 

6.170 

.015 

315 

9,147 

.015 

.0178 

.  10,147 

.025 

.025 

.  22,470 

.045 

.035 

9,001 

.02 

32 

6,400 

.015 

.015 

.  25,000 

.035 

.035 

.  5,195 

317 

.017 

Government  Circulation  Statements  April  1,  1918. 
*PabIl8lier’8  Statement. 


Editor  Publisher  for  September  28^  1918 


With  their  whole  souk 


They  know  that  they  can  count  on  us  at  home 
to  send  them  all  the  guns  and  supplies  they  need 
to  win. 


You  are  reading  every  day  of  our  hoys  over 
there — 

of  Pershing’s  divisions  charging  into  the  Boche 
trenches — 

of  small  detachments  smashing  their  way  from 
house  to  house  in  ruined  villages — of  single-handed 
deeds  of  sacrifice  and  valor. 


There  is  only  one  way  we  can  do  it, 


All  of  us  must  work  and  save  and  buy  Liberty 
Bonds,  with  our  whole  souls,  the  way  our  men  are 


One  thought,  one  impulse  only  fills  their  souls — 
to  fight  and  keep  on  fighting,  until  the  war  is 
won. 


There  i^  no  other  way  to  provide  the  money  the 
Government  must  have. 


No  other  standard  can  make  the  Fourth  Liberty 
Loan  a  success 


They  know  that  all  America  is  back  of  them. 


Lend  the  way  they  fight — 

Buy  Bonds  to  your  Utmost 


This  space  contribute  to^  the  Winning  "of  the  War  by 


THE  PROVIDENCE  JOURNAL 


Editor  Publisher  for  September  28,  1918 


MOST  WOMEN  PREFER  Increases  Advertising  Staff 
NEWSPAPER  ADS  In  War  Condiiions 


r-  L.  -TL  n  .  c  CIV  ^  E.  S.  Cone  Says  Business  Warrants  Put* 

EifhtV'Three  Per  Cent.  Sav  So  In  Years  ^ 

I  ’  .  1  .  j  n  rr?  ting  On  Three  More  Men  - 

Investigation  Conducted  By  Wo-  ^ 

_ ri..k  to  Hiph- 


men's  Advertisinp  Club  of  Los 
Angeles-  Some  Answers 

Interesting  data  concerning  advertis¬ 
ing  in  its  appeal  to  women  has  been 


est  EflBeienry 

That  present  business  conditions  and 
the  outlook  for  future  business  justify 
an  expansion  of  his  staff  of  advertising 


c-ollated  by  the  Women’s  Advertising  solicitors  is  the  belief  of  E.  S.  Cone,  of 


tTub  of  Los  Angeles  in  a  campaigm  that 
covered  about  a  year  of  inquiry.  The 
investigating  was  done  very  thorough- 


the  Cone,  Lorcnzcn  &  Woodman  firm  of 
publi.shers’  representatives. 

The  only  men  who  have  Iceen  let  go  by 


ly.  s|>eakers  from  the  Oub  appearing  this  agency  are  thos<>  who  have  bsen 


l>efore  assemldages  of  women,  explain¬ 
ing  the  object  of  the  search  and  sub¬ 
mitting  a  que.stionnaire  to  be  filled  out 
by  the  women  then  and  there.  The  re¬ 
sults  gathered  certainly  are  more  de- 
iwmdahie  than  they  would  be  under  a 
mail  campaign,  since  the  appeal  was 
made  viva  voce  and  at  greater  length 
of  explanation  than  would  have  been 


called  to  the  colors.  To  fill  their  places 
and  to  keep  his  staff  up  to  the  highest 
point  of  efficiency,  Mr.  Cone  has  ju.st 
added  three  men  to  his  forces. 

M.  K.  Thompson  is  one  of  the  new 
men  .selected  by  Mr.  Cone.  He  is  one  of 
the  youngest  of  the  suct^s.sful  men  in 
the  special  agency  field,  but  has  made  a 
fine  record  as  a  business  getter  for  a 


possible  otherwise,  and  the  women  who  number  of  the  largest  newspapers  in  the 


signed  the  questionnaire  could  do  so 
without  outside  help  or  interference. 

The  que.stionnaire  contained  sixteen 
searching  questions.  At  the  close  of 
the  campaign  the  Club  took  1,000  of 
those  that  had  been  turned  in,  accept¬ 
ing  them  as  representative  of  the  en¬ 
tire  number  distributed,  and  compiled 
from  them  the  statistics  shown  in  the 
taldes  below. 

While  all  the  answers  were  illumi¬ 
nating.  .some  of  them  were  at  least  in¬ 
teresting.  To  the  question,  “Do  you 
read  street  car  advertisements?”  one 
woman  replied:  “Not  from  choice.” 
“If  attractive,”  “Yes,  for  pastime,”  “You 
can’t  help  it,”  “Have  to.”  The  query, 
“Do  you  read  billboards?”  brought  “Yes, 
in  .spite  of  myself — no  denying  their 
psychological  effect  upon  the  subcon- 
8ciou.s,”  “No;  despise  them,”  “Always, 
in  order  to  avoid  buying  the  articles — 
except  as  a  last  resort.” 

The  woman  was  eai'ne.st,  at  lea-st,  who 
replied  to  the  question,  “Which  medium 
influences  you  most?”  thus:  “The  form 
of  advertising  that  influences  me  most 
is  that  which  is  .sincere,  truthful,  and 
that  does  not  run  down  his  neighbor’s 


country.  He  has  been  a  .student  of  ad¬ 
vertising  for  fifteen  years.  Mr.  Cone 
con.slders  him  one  of  the  best  advertis¬ 
ing  .solicitors  in  the  country. 

A.  G.  Ander.son,  another  addition  to 
the  staff,  has  had  about  ten  years’  ex¬ 
perience  in  the  advertising  busine.ss,  as 
space  buyer  and  in  other  departments, 
with  the  Cheltenham  Adverti.sing 
Agency,  with  the  Van  Patten  Agency, 
and  with  the  George  Batten  c'ompany, 
and  also  as  a  solicitor  on  New  Y'ork 
papers. 

Walter  B.  Roderick,  the  third  new 
member  of  the  force,  is  well  known  in 
the  daily  newspaper  advertising  field.  He 
was  formerly  on  the  New  York  Sun  and 
Globe,  the  Chicago  Herald,  the  Pitts¬ 
burgh  Gazette-Times  and  Chronicle- 
Telegraph.  He  h.Ts  covered  the  entire 
country  in  the  national  adverti.sing  field 
for  the  papers  mentioned,  and  he  is 
known  as  one  of  the  best  “Go-Getters” 
in  the  advertising  business. 

You  can’t  start  another  newspaper 
during  the  war  pc>riod,  but  you  can  pur- 
cha.se  one.  Use  Kditok  &  PrniasHKit’s 
classified. 


fes 

No  Occasionally  Did 

Seldom 

Not 

Answer 

1. 

Do  you  read  newspai»er  advertisements?  . 

...83% 

6% 

8% 

3% 

2. 

— circular  letters?  . 

...33% 

40% 

15% 

12% 

3. 

— announcement  cards?  . 

...64% 

17% 

9% 

10% 

4. 

— booklets  and  pamphlets?  . 

..  .32% 

35% 

16% 

17% 

5. 

— magazine  advertisements?  . 

...72% 

10% 

12% 

6% 

6. 

— program  advertisements?  . 

...65% 

14% 

10% 

11% 

7. 

— street  car  advertisements?  . 

...75% 

11% 

7% 

7% 

8. 

— billboards?  . 

...54% 

28% 

8% 

10% 

9.  Which  of  the  above  advertising  mediums  influence  you  most? 

— Newspapers? . 36% 

— circular  letters? . 1% 

— announcement  cards? . 4% 

— booklets  and  pamphlets? . 1.7% 

— magazine  advertisements? . 22.7% 

— program  advertisements? . 3% 

— street  car  adverti.senients?  . 4.2% 

— billboards? . 4.4% 

— did  not  answer — could  not  decide . 23% 

10.  Do  you  prefer  advertisements  with  illustrations? 

. 64%  16%  5% 

11.  Do  you  like  chatty  conversational  advertisements? 

. 34%  41%  4% 

12.  Do  you  like  mere  statement  of  facts  and  prices? 

. 60%  20%  5% 

13.  Have  you  faith  in  comparative  prices? . 35%  30%  10% 

14.  Have  you  sometimes  found  that  merchandise  is  not 

as  represented  in  advertisements? . 78%  8% 

15.  ‘Where  possible,  do  you  specify  “home  products”? 

. 42%  21%  6% 

16.  Have  you  confidence  in  adverti.sing  generally?73%  10%  7% 


16% 

5% 

15% 

41% 

4% 

21% 

20% 

5% 

15% 

30% 

10% 

25% 

8% 

14% 

21% 

6% 

21% 

10% 

7% 

10% 

Sales  Facts  on 


iNOW — more  than  ever  before — the  buyer  of 
advertising  space  seeks  plain  facts  on  the  papers 
themselves,  and  on  the  conditions  in  their  circu¬ 
lating  territory. 

Below  we  give  facts  and  figures  on  conditions 
in  Indiana,  which  we  believe  will  be  of  real  help 
to  the  general  advertiser  in  planning  an  advertis¬ 
ing  campaign  to  cover  this  prosperous  State; 


Figures  and  Facts  on  Indiana 


Area — Square  Miles  . . 

Population — Latest  Estimate  .  3,1 

Taxable  W'ealth  . $S,194,( 

Banking  Resources  .  $73S,‘ 

1917  Crop  Value  . I  $508,1 

1917  Live  Stock  Value  .  $280,1 

Value  of  Farm  Land  . $1,328,1 

Value  of  Farm  Buildings  .  $266, ( 

Value  of  Farm  Implements  .  $40,1 

Number  of  Farms  .  1 

Automobiles  .  1 

Commercial  Cars  . 

Ford  Cars  . 

Auto  Dealers  and  Garages . 


Per  cent 
of  U.  S. 
Total 
.0101 
.0286 
.0277 
.0201 
.0381 
.0354 
.046 
.0419 
.0324 
.0329 
.039 
.023 
.044 
.031 


Indiana  stands  FIRST  in  miles  of  improved 
roads,  and  she  has  7,497  miles  of  steam  roads  and 
2,328  miles  of  electric  lines.  Every  county  has 
direct  railroad  connections  with  Indianapolis. 

In  center  of  State  is  Fort  Benjamin  Harrison, 
one  of  the  country’s  largest  army  posts. 

Hundreds  of  other  vital  facts  could  be  told, 
did  space  permit.  These  given  prove  Indiana’s 
permanent  pro.sperity. 

Go  after  business  in  Indiana  NOW,  The 
papers  listed  here  are  leaders.  They  serve  an  im¬ 
mense,  intelligent,  wealthy  family  of  buyers. 

Facts  on  the  Leading  Newspapers 
of  Indiana 

Advertise  NOW  in  These  Leading  Indiana  Papers 
Circulation  5,000-line  rate 


Fort  Wayne  Journal-Gazette 


Terre  Haute  Star 
Terre  Haute  Star 


.(E) 

5,992 

.01857 

.(E) 

5,427 

.0125 

(M) 

19,660 

.04 

.(S) 

15,709 

.04 

(M) 

28,304 

.04 

.(S) 

23,000 

.04 

.(E) 

117,879 

.15 

(M) 

91,343 

.11 

.(S) 

112,305 

.14 

.(E) 

7,667 

.015 

(M) 

10,041 

.02143 

(M) 

8,140 

.0215 

.(E) 

9,547 

.01786 

(M) 

24,858 

.0425 

.(S) 

14,516 

.0425 

(M) 

7,584 

.02 

.(E) 

10,619 

.025 

.(E) 

16,935 

.03 

(M) 

26,724 

.04 

.(S) 

19,253 

.04 

.(E) 

25,068 

.04 

.(S) 

19,829 

.04 

.(E) 

3,346 

.01071 

Government  statements  April  1st,  1918. 

Prepared  by  RUSSELL  M.  SEEDS  ADVERTISING  CO.. 
Indianapolis,  Ind. 


•Note:  This  question  was  asked  for  the  direct  purpose  of  securing  data  that 
would  be  of  assistance  to  the  Los  Angeles  Chamber  of  Commerce. 
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AMERICA’S  LATEST  LONG  RANGE  GUN 

Drawn  by  Gtorfe  McManus 

From  the  beginning  of  the  war,  on  both  sides  of  the  Atlantic, 
the  Comic  Artist  has  been  one  of  the  mainstays  of  patriotic 
propaganda,  as  well  as  a  foremost  promoter  of  the  good 
cheer  that  fortifies  and  reinforces  courage. 

S'y^ninVoahew^^  Features  Syndicate,  35  West  Thirty-ninth  Street,  New  York  City 
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T  E.Po'»'ei2S 

A  y  Ev^CAlAG  J0UI?A<3L 


-HflI^OLD  T.  WtBSTP^ 

‘  r*  y  tvEAi/^G  globe 


OSC/^R.  0E5/qRE 

A  y  Cv'CAlAG  POST 


PREMIER  CARTOONISTS  WORK 
FOR  LIBERTY  LOAN 

Best  in  the  Country  Spend  Themselves 
and  Talents  Rousing  People  to 
Patriotism  and  Sacrifice 


America,  united  to  win  the  war,  has  called  all 
men  to  the  colors,  not  alone  in  the  service  of 
supply  and  of  the  gun,  which  is  limited,  but  in 
support  of  the  Fourth  Liberty  Loan.  The  world  of 
art  has  re.sponded  with  a  will  many  of  America’s 
cartooni.sts  and  artists  have  answered  the  call. 

Clare  Briggs,  of  thejs’ew  York  Tribune,  is  Chair¬ 
man  of  the  Artist’s  Activity  Bureau.  Working 
with  him  are  Tom  Powers,  of  the  New  York  Evening 
Journal;  H.  T.  Web.ster,  of  the  New  York  Evening 
Globe;  Fontaine  Fox,  of  the  New  York  Evening 
Post;  Winsor  McCay,  of  the  New  York  Morning 
American;  Oscar  Cesare,  of  the  New  York  Evening 
Post;  W.  A.  Rogers,  of  the  New  York  Morning 
Herald,  and  H.  L.  Mayer. 

No  more  representative  staff  of  artists  could  be 
brought  together  in  cooperation  for  a  single  cause. 
Their  styles,  each  di.stinctive,  cover  the  world  of 
caricature  and  cartooning  thoroughly. 

Clare  Briggs  studied  mathematics  under  Gen. 
Per.shing.  In  fact,  Briggs  now  boasts  that  Pershing 
once  -said  to  him:  “Sit  down,  Briggs,  you  don’t  know 
anything.” 

Briggs  was  a  typical  country  boy.  Many  of  his 
escapades  in  the  old  swimmin’  hole  have  been  pic¬ 
tured  in  his  “Days  of  Real  Sport.”  He  has  confessed 
many  of  his  dark  deeds  on  Hallow  E’en  in  the 
same  way,  and  “When  a  Feller  Needs  a  Friend”  is 
too  close  to  nature  to  be  figment  of  imagination.  He 
has  done  in  cartoon  for  the  American  small  boy 
what  Booth  Tarkington  has  done  in  prose. 

Tom  Powers  has  been  called  “The  Minute  Man 
of  the  Pen  and  Pencil.”  A  satiri.st,  merci’ess  in  his 
portrayal  of  conditions  as  they  exist,  his  exceptional 
sen.se  of  the  ridiculous  saves  his  work  from  verging 
upon  the  bitter. 

Winning  the  war  has  become  a  laudable  obses¬ 
sion  with  Win.sor  McCay.  His  son,  who  was  the 
original  “Little  Nenm,”  is  now  in  France  with  the 
American  Expeditionary  Forces.  He  is  the  orig¬ 
inator  of  the  animated  cartoon,  and  his  rambling 
dino.saurus  marked  the  opening  of  a  new  era  in  mo¬ 
tion  photegraphy. 

Fontaine  Fox  made  his  bow  in  Kentucky.  For  a 
time  he  was  a.s.sociated  with  some  of  the  journals 
in  the  Blue  Gra.ss  State,  but  he  soon  travelled  on  to 
Chicago,  and  thence  to  New  York.  Distinctive  in 
style  his  vein  of  humor  is  rich  and  clean.  Tomboy 
Taylor,  the  Toonerville  Trolley,  the  Powerful  Ka- 
tinka.  and  his  other  works,  are  delightful  in  their 
originality. 

Harold  T.  Webster  anncuinced  his  arrival  in  this 
world  at  Tomahawk,  Wls.  Like  Clare  Briggs,  he 
lived  the  life  of  a  country  lad,  responded  to  the  thrill 
and  circus  posters  and  travel  under  the  “big  white 
top”  as  a  clown. 

Oscar  Ce.sare  has  won  his  place  in  the  ranks  of 
America’s  foremo.st  caricaturi.sts.  The  unlimited 
possibility  for  gripping  action  in  war  cartoons  ap¬ 
pealed  to  him,  and  his  enthusia.sm  found  ready  ex- 
pre.ssion  in  his  pen  and  pencil.  He  was  identified 
with  the  New  York  Sunday  World  for  a  period, 
following  that  engagement  with  one  on  the  New 
York  Sun,  and  finally  with  the  Evening  Post. 

Hy  Mayer’s  work  developed  along  satirical  lines, 
but  a  redeeming  touch  of  keen  humor  fended  pos- 
.sible  synicism.  He  has  contributed  to  practically 
every  magazine  in  New  York.  At  one  tlmo  editor- 
in-chief  of  Puck,  his  work  has  appeared  in  Judge, 
Harper’s  Weekly,  and  other  prominent  publications. 

W.  A.  Rogcr.s,  the  Nestor  of  the  American  car- 
tooni.st.s.  has  hurled  all  his  great  energies  into  the 
fight  for  the  succc.ss  of  the  Ia)an  through  the  me¬ 
dium  of  his  ma.sterful  pen.  A  student  of  the  old 
•school,  he  stands  at  the  top  of  his  profe.ssion.  Mr. 
Rogers  has  done  some  remarkable  work  on  war 
cartoons.  He  is  a  keen  student  of  events  and  con- 
dition.s,  and  an  originator  of  the  true  type. 


Cl/iire  Briggs 

At.  y.  TRiBu/gc _ 


tly/AflXER, 


FOiNT/UTME  Fox 

A.  y  EVEAJIAlC  POST 
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When  Y  ou  Fight 

FIGHT 


Ti«rvJco.  ^ 

PARIS,  Aug  5.— The  Americans 
covered  themselves  with  glory  in  the 
hand-to-hand  fighting  in  the  streets  of 


Fismes  yesterday  when  they  captured 
that  German  base.  The  fighting  is  f 
said  to  have  been  the  bitterest  of  the  ]( 
whole  war,  the  Prussian  Guards  ask¬ 
ing  no  quarter  and  being  bayonetted  ^ 
or  clubbed  to  death  as  they  stood  by  j 
their  machine  guns.  1 


Fight  as  these  American  soldiers  fought  in 
the  streets  of  Fismes. 


Every  American  soldier  went  after  his  man 
desperately,  fearlecsly,  persistently,  with  one 
great  driving  purpose — to  whip  that  Prussian 
Guard,  to  silence  its  machine  guns — to  win! 

It’s  a  pretty  good  way  to  fight — this  American 
way.  It  wins  battles  over  there,  it  will  win  a 
splendid  Victory  over  here — if  we  fight  when 
we  fight — if  we  buy  Liberty  Bonds  to  our 


“They  covered  themselves  with  glory,”  the 
papers  say.  Of  course  they  did  —  they  are 
Americans. 


They  met  the  finest  of  the  enemy  troops  in 
a  terrific  hand-to-hand  struggle.  They  used 
their  guns — their  bayonets — their  bare  fists. 


utmost 


When  you  fight — fight ! 
When  you  buy — buy! 


Lend  the  way  they  fight.  Buy  bonds  to  your  utmost! 


This  space  contributed  to  the  Winning  of  the  War  by 
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LOANS  HAVE  KEPT  OUK 
ARMY  WELL  SUPPLIED 


BROOKLYN  EAGLE  MAN 
LIKES  FAST  PACE  OF 
THE  MARINES 


Some  Things  That  Have  Been  Bought 
by  the  Dollars  That  Were  Supplied 
by  a  Willing  People  in 
Previous  Campaigns 


The  importance  of  the  Liberty  Loan, 
the  campaign  for  which  begins  to-day, 
cannot  be  overestimated.  With  approxi¬ 
mately  2,000,000  men  in  France,  offering 
their  lives  in  defence  of  the  liberties  of 
nations  and  the  political  freedom  of  all 
mankind,  it  is  expected  that  every  man 
in  America  will  be  more  than  willing  to 
give  to  his  utmost  to  keep  the  nation 
well  supplied  with  all  that  is  requisite 
to  pursue  the  war  to  a  decided  and  vic¬ 
torious  finish.  For  the  full  measure  of 
the  loan  there  is  need.  What  will  be 
done  with  the  dollars  lent  to  the  Gov¬ 
ernment  is  indicated  in  the  following 
brief  .schedule  of  what  other  Liberty 
Loans  have  bought  for  the  army: 

F'rom  the  beginning  of  the  war  to 
June  30,  1918,  the  la.st  day  of  the  past 
fiscal  year,  contracts  were  placed  by  the 
Ordnance  Department  of  the  United 
States  totalling  $4,300,000,000.  The  esti¬ 
mate  for  the  current  year  is  over  $7,000,- 
000,000.  The  major  items  of  last  year 
were  as  follows: 


American 
People  are 
with  vou” 


Edwin  B.  Wilson. 

From  the  desk  of  the  Brooklyn  Daily 
Eagle  to  Paris  Island,  S.  C.,  the  big 
Marine  Corps  training  camp,  is  some 
jump,  but  Private  Edwin  B.  Wilson  says 
it  sure  is  the  life. 

“I've  put  in  some  of  the  hardest  work 
of  my  life  during  the  pa.st  few  weeks, 
but  the  goal  is  worth  all  the  effort. 
When  you  stop  to  consider  that  to  be 
a  real  Marine  is  to  be  the  equal  of  two 
men,  at  least  that’s  what  the  drill  ser¬ 
geants  say,  then  you  realize  !hat  it 
means  hard  work  and  constant  applica¬ 
tion.” 

No  half-baked  training  for  this  ex- 
assi.stant  city  editor.  He  is  on  the  go, 
learning  every  minute  from  the  time  he 
“hits  the  deck”  in  the  morning  until  he 
“pipes  down”  at  taps. 

“Yes,  you  just  bet  the  instructors  are 
strict,”  he  says,  “but  we  ‘boots'  are  here 
to  learn  and  uphold  the  traditions  of  the 
Marine  Corps  in  the  future,  and  it’s  up 
to  us.  Show  me  the  genuine  leather¬ 
neck  who  ever  regretted  ‘.shipping 
over.’ " 


Bought  Much  Munitions 

Artillery,  $1,050,000,000;  automatic 
rifles,  $300,000,000;  small  arms,  $100,- 
000,000;  artillery  ammunition,  $1,900,- 
000,000;  sm:Ul-arms  ammunition,  $340,- 
000,000;  small-arms  ammunition  (prac¬ 
tice),  $80,000,000;  stores  and  supplies 
(per.sonal,  horse,  and  organization), 
$230,000,000;  armored  motor  cars,  $100,- 
000,000;  total,  $4,100,000,000. 

Some  other  expenditures  by  the  War 
Department  were  $375,000,000  for  en¬ 
gineering  operations,  mostly  in  France; 
$37,000,000  for  flour,  $145,000,000  for 
sugar,  $43,000,000  for  bacon,  $12,000,000 
for  beans,  $9,000,000  for  tomatoes,  $2,- 
000,000  lor  rice,  $47,500,000  for  rolling 
kitchens,  $127,000,000  for  shoes,  $565,000,- 
000  for  clothing;  for  blankets,  $147,000,- 
000. 

Some  smaller  expenditures  were  over 
$6,000,000  for  axes,  $1,635,000  for  field 
.store.s,  $2,700,000  for  carpenter,  and 
$224,000  for  black.smith  tools,  $2,500,000 
for  shovels. 


General  Pe  shino  to  our  sold  ers 


29  POOR  RICHARD’S  IN  SERVICE 


Wagons  and  Horses 
The  Department  has  bought  266,000 
wagons  and  carts,  costing  $37,000,000, 
and  410,000  horses  and  mules,  costing 
$99,000,000;  food  for  them  cost  $62,000,- 
000,  and  harness  $29,000,000. 

These  are  only  some  of  the  figures. 
They  seem  large,  but  not  so  large  when 
it  is  remembered  that  we  have  nearly 
2,000,000  men  in  France  and  almost  as 
many  in  training  here  at  home.  All  of 
this  money  and  all  the  other  money 
raised  by  the  Liberty  Loans  goes  to 
make  our  army,  our  navy,  and  our  peo¬ 
ple  powerful  and  victorious  in  their  war 
for  freedom  and  right. 


Some  Fighting,  Others  in  Red  Cross  and 
Y.  M.  C.  A.  Work 

Philadelphia,  September  24. — Twenty- 
nine  members  of  the  Poor  Richard  Oub 
are  on  Poor  Richard’s  honor  roll. 

All  are  “somewhere  in  the  service,” 
some  in  fighting  units  overseas,  others 
in  camps  here,  some  doing  Y.  M.  C.  A. 
work  in  France,  and  others  with  the 
Red  Cro.ss  here  and  abroad. 

Theodore  E.  Ash  is  the  latest  to  go. 
He  has  joined  the  headquarters  staff  of 
the  Red  Cros.s.  Mr.  Ash  closed  up  his 
bu.siness  here  some  time  ago,  expecting 
to  go  overseas  with  the  Y.  M.  C.  A.,  but 
through  some  miscalculation  was  side¬ 
tracked.  He  then  enlisted  in  the  Red 
Cross  service. 


Buy  Liberty  Bonds 
to  YOUR  utmost 


Contributed  to  the  winning  of  the  war  by 
the  following  patriotic  newspapers 
of  New  Jersey : 

Asbury  Park  Press  (E)  Passaic  News  (E) 

Atlantic  City  Press  (M)  Paterson  Call  (M) 

Union  (E)  Paterson  Press*€luardlan 

Camden  Conrier  (E)  (E) 

Elizabeth  Journal  (E)  Paterson  Sunday  Chronicle 

(A.  B.  C.)  (S) 

Hackensack  Record  Perth  Amboy  Eveninir  News 

Newark  Sunday  Call  (S)  (E) 

Newark  Star-Eagle  (E)  Plainfield  Courier-News  (E) 
Morristown  Record  (E)  Union  Hill  (Weehawken) 

Passaic  Herald  (E)  Hudson  Dispatch 


For  the  fullest  information  on 
NEW  JERSEY  NEWSPAPERS 
Daily  and  Weekly,  write  or  'phone  to 
The  Specialist  in  the  Field 

R.W.  Cooke  f  Representative 

Daily  and  Weekly  Newspapers 
New  Jersey — New  York  and 
Connecticut 

154  Nassau  St.  (Phone  Beckman  2376  N.  Y.) 


Sells  Paper  to  Go  Into  Army 
Dinald  J.  Wickizer,  editor  and  pub¬ 
lisher  of  the  Argos  (Ind.)  Reflector,  has 
di.sposed  of  his  paper  to  A.  C.  Yarick 
and  entered  the  Aero  Repair  Corps  of 
the  army  at  Indianapolis. 


Dallas,  Tex.,  September  24. — The  Dal¬ 
las  .Advertising  League  has  instituted  a 
campaign  to  have  the  Stars  and  Stripes 
displayed  from  every  flagpole  in  the  city 
of  Dallas. 
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TIRED  OF  GIVING?  YOU  PONT  KNOW  WHM  IT  15  TO  BE  TIRED. 


FROM  TMi  NEWrORK  TRIBUNE. 

Buy  Liberty  Bonds 
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E  D  I 

"WHERE  THERE  IS  NO  VISION  THE  PEOPLE 
PERISH  ” 

HK  work  of  the  First  American  Army  in  driv¬ 
ing  the  Hun  from  the  St.  Mihiel  salient  was  an 
operation  in  which  all  citizens  who  own  I^iberty 
Bonds  paiticipated. 

Many  of  our  boys  who  faced  the  hurricane  of  fire 
launched  against  them  by  the  enemy  during  that 
first  great  test  of  our  will  and  purpo.se  gave  the 
last  measure  of  service.  But  their  comrades  are  still 
moving  toward  the  Rhine.  They  are  carrying  the 
.starry  banner  .steadily  onward.  They  do  not  con.sole 
them.selves  with  the  craven  thought  of  duty  fully 
done — they  are  not  daunted  by  the  larg<-r  tasks 
which  come  to  them  with  the  new  days. 

Here  at  home  we  must  catch  that  front-line  vision. 

The  service  we  have  rendered  is  in  the  imperi.shable 
record.  That  to  which  we  are  newly  called  must 
find  in  us  the  .same  ardor  for  sacrifice  which  fills 
the  minds  and  hearts  of  our  l)oys  who  face,  without 
flinching,  the  great  guns  of  the  forts  at  Metz. 

In  our  campaign  for  the  Fourth  Liberty  Loan  we 
are  fighting  some  of  the  great  battles  to  come — 
battles  which  shall  carry  the  .stars  and  stripes  to 
the  country  of  the  enemy.  To  each  of  us  is  given  in 
trust  a  share  of  responsibility  for  the  issue  of  the.se 
battles  which  arc  to  decide  the  fate  of  free  people.s. 

For  the  measure  of  service  we  render  in  the  Fourth 
Liljerty  Loan  we  are  accountatde  to  our  conscience, 
to  our  neighbor,  to  our  country,  to  cur  Allies,  and 
to  hi.story. 

It  is  not  a  vague  accountability  to  which  we  mu.st 
respond.  It  is  definite,  individual,  single.  In  our 
response  to  the  call  wo  write  our  measure  of  faith 
and  purpose.  We  put  into  the  record  of  our  lives 
the  evidence  of  how  we  have  met  the  great  te.st. 

The  record  will  .stand  for  the  appraisement  of  our 
children’s  children.  It  must  I>e  a  record  which  they 
would  not  change,  even  if  they  could. 

Not  what  we  can  "afford”  to  inve.st — not  what  we 
can  “spare”  from  our  resources — not  what  may  be 
"convenient”  for  us  to  do — the*ie  factors  must  not 
govern.  Our  boys  in  France  are  not  there  because 
it  is  “convenient,”  or  becau.se  they  can  be  “.“pared” 
from  their  accu.stomed  civic  dutie.s.  They  are  there 
for  the  ran.soming  of  democracy  from  the  clutches 
of  tho.se  who  would  slay  it.  They  are  not  measuring 
their  service  on  false  .scales — and  we  at  home  mu.st 
not. 

"All  that  we  have  and  all  that  we  are"  is  the 
mea.sure  of  service  fixed  by  the  President.  In  that 
spirit  we  .shall  respond  to  the  call  of  the  Fourth 
Litierty  Loan!  The  time  is  at  hand.  Truly,  “He  is 
sifting  out  the  hearts  of  men  Ix'fore  His  Judgment 
Seat !  ” 

SERVICE  OF  THE  CLASSIFIED 
HE  Chicago  Daily  News,  for  the  first  eight 
months  of  1918,  printed  a  total  of  263,267 
individual  “Help  Wanted”  adverti.sements.  The 
figures  are  impres.sive — but  the  picture  of  .service, 
day  by  day,  which  they  outline  is  even  more  so. 

More  than  a  quarter  of  a  million  jobs  offered  to 
the  readers  of  one  newspaper  in  eight  months! 
What  a  great  total  of  human  lives  have  be'-n  influ¬ 
enced.  directed  into  new  channels  of  employment, 
through  the  medium  of  the.se  little  ads!  A  new  job 
often  changes  the  whole  outlook  and  career  of  a 
man.  It  mean.s,  u.sually,  that  he  has  found  his  prop¬ 
er  place  in  the  world’s  work.  And  it  means,  on  the 
other  hand,  the  .solution  for  the  employer  of  his 
immediate  man-power,  or  woman-power,  problem. 

In  reading  our  daily  newspaper  we  are  not  likely  to 
be  con.scious  of  the  .social  and  indu.strial  problems 
and  proce.s.ses  that  are  making  the  “want  column.s” 
pulsate  with  life. 

\  4ANY  small  newspapers  use  more  news  print  in 
-Sprinting  dodgers  for  merchants  who  should  use 
the  adverti.sing  columns  than  is  required  for  print¬ 
ing  their  editions.  Ninety-five  per  cent,  of  these 
dodgers  are  thrown  away.  They  repre.sent  pure 
waste. 

C\NAD.\  is  adopting  our  policy  of  newsprint  con- 
•^•rvation.  We  should  do  well  to  reciproeate  by 
adopting  Canada's  plan  of  paid  Oovernment  adver¬ 
tising. 


N  .selling  Liberty  Bonds  to  the  people  the  EDI¬ 
TORIAL  has  played  a  big  part.  The  editorial 
writers  of  the  daily  and  weekly  newspapers  of 
the  country  have  rendered  service  of  that  kind  which 
can  never  be  adequately  measured  or  appraised. 
They  have  created  and  they  have  stabilized  public 
opinion.  They  have  placed  behind  the  adverti.sing 
of  the  iKjnds  the  full  power  and  influence  of  their 
new.spaper.s.  They  have  held  the  thoughr  of  the 
people  close  to  the  fundamental  things  for  which 
the  war  is  being  fought. 

Editorials  do  not,  except  in  rare  instances,  really 
SELL  THE  BONDS.  The  advertisements  do  that. 
But  the  editorials  render  the  samo  kind  of  co¬ 
operation  with  adverti.sing  in  marketing  the 
l>onds  that  citizen-effort  at  home  renders  to  the 
boys  in  the  trenches. 

Editor  &  Pcbushisr  believes  that  the  work  of  the 
newspapers  in  behalf  of  the  Fourth  Liberty  Loan 
through  the  editorial  column.s,  and  the  individual 
efforts  of  their  editorial  writers,  should  receive  fit¬ 
ting  recognition.  To  that  end  a  Gold  Medal  of  Honor 
is  offered  to  the  newspaper  which  puldishes  the  most 
brilliant  and  convincing  editorial  on  the  subject  of 
the  Loan  during  the  period  of  the  drive;  and  a 
certificate  of  distingruished  merit  to  the  writer  of  the 
winning  editorial. 

Other  merit  certificates  will  be  awarded  for  notable 
editorial.s,  both  to  the  newspapers  publishing  them 
and  to  their  writers.  A  committee  of  competent 
judges  will  decide  upon  the  awards. 

Every  daily  and  weekly  newspaper  in  the  country 
is  invited  to  submit  for  this  competition  in  patriotic 
effort  the  best  editorial.s  printed  from  time  to  time 
during  the  drive. 


WINNING  AFTER-WAR  MARKET.S  NOW 
I’IXIF:  william  H.  WADHAMS  has  created  a 
.slogan  of  historic  value:  “Win  the  next  war 
NOW !  ” 

The.se  five  words  summarize  the  obvious  military- 
political  policy  and  purpose  of  the  free  nations  of 
the  world. 

The  thought  embodied  in  this  slogan  may  well  lie 
extended  to  American  trade  problem.s,  too.  “Win 
your  after-war  markets  now”  is  .sound  advice  to 
all  manufacturers.  To  follow  this  policy  involves 
the  continuance  during  the  war  of  adequate  adver¬ 
tising  campaigns  to  promote  the  demand  for  Ameri¬ 
can  products.  If  that  work  is  carried  on  now  it  will 
yield  its  full  harve.st  in  the  time  to  come,  when  the 
peoples  of  the  world  shall  rdturn  to  the  tasks  of  in¬ 
dustry  and  commerce,  and  the  .structure  of  our  na¬ 
tional  life  .shall  again  be  restored  to  the  u.ses  of  peace 
and  progres.s. 

The  fc.ct  that  new.spapers  are  clas.sed  .-is  es.sen- 
tiais  will  serve  only  as  a  guide  for  local  draft 
lioards  in  classifying  a  newspaper  employee.  It  is 
not  binding.  If  the  draft  lioard  is  convinced  that 
the  regi.stiant  is  an  e.s.sential  employee  in  this  es.sen- 
ttal  industry,  a  deferred  clas.siflcation  may  lie  ac¬ 
corded. 

S*  ii.tter  IJMS.  VhIhiih*  M.  1(». 
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I  A.  L. 

IN  THE  INTEREST  OF  THE  LOAN  DRIVE 
ICTOR  P'.  LAWSON  and  his  a.ssociates  of  the 
Publishers’  War  Committee  have  rendered  a  far- 
reaching  service  in  calling  attention  to  the  dif¬ 
ficulties  facing  the  new.spapers  in  the  matter  of  ac¬ 
cording  big  space  in  the  news  columns  to  promoting 
the  fourth  Liberty  Loan  drive.  With  all  editors  and 
publishers  the  situation  is  the  same- -“the  spirit  is 
willing,”  but  the  space  is  limited.  The  limitations  of 
space  are  due,  as  is  well  known,  to  the  demands  of 
the  War  Industries  Board  for  the  curtailment  of 
news  print  consumption — demands  which  the  pub- 
li.shers  have  gladly  responded  to  in  the  national  in¬ 
terest. 

Mr.  Law.son  and  his  fellow-publi.shers  have  very 
properly  suggested  that  the  Government  could  meet 
this  emergency  by  adopting  at  once  a  policy  of  paid 
advertising.  Nearly  everybody,  outsid?  official  Wash¬ 
ington,  concedes  the  soundness  of  this  view.  But  “of¬ 
ficial  Wa.shington”  decides  upon  the  Government’s 
policies,  and  in  the  fourth  Liberty  Loan  drive  there 
will  be,  apparently,  no  deviation  from  the  old  plan. 

That  the  better  policy  will  be  adopted  for  future 
campaigns  is  the  general  conviction — and  the  service 
which  Mr.  Law.son’s  committee  has  rendered  at  this 
time  will  have  much  to  do  with  bringing  about  this 
result. 

Meantime,  putting  a.side  all  considerations  other 
than  the  overwhelming  .success  of  the  fourth  loan 
campaign,  new'spapers  will  render  the  highest  pos¬ 
sible  measure  of  service.  Display  auvertlsing  will 
carry,  as  always,  the  major  part  of  the  selling  appeal. 
Editorials  will  strengthen  this  appeal,  and  the  news 
columns,  as  far  as  humanly  pos.sible,  will  give  prece¬ 
dence  to  the  news  of  the  drive. 

How  may  .space  be  found  for  adequate  news  treat¬ 
ment?  Editor  &  Publish kr  sugge.sts  that,  for  the  pe¬ 
riod  of  the  drive,  the  u.sual  space  allotted  to  sporting 
new’s  shall  be  cut  in  half;  that  amusement  news  and 
go.ssip  shall  be  even  more  dra.stically  curtailed;  that 
society  news  shall  be  confined  to  .social  activities 
which  are  linked  up  with  the  loan  dri\  e.  In  fact,  at 
lea.st  for  the  three  weeks  of  the  great  effort,  all  local 
and  general  news — a.side  from  news  of  the  war — 
should  be  judged  solely  on  its  value  as  compared  with 
Lilierty  Loan  news. 

In  the  spirit  of  service — which  dominates  every 
newspaper  organization  in  America— the  problem  of 
“FINDING”  .space  for  the  news  of  the  loan  activities 
will  be  solved.  It  is  not  an  easy  problem.  It  involves 
sacrifice,  intensive  editing,  in  .some  directions  drastic 
cutting  of  live  matter.  But  the  problem  will  be  met— 
the  space  will  lie  found — and  the  fourth  Liberty 
Loan  drive  will  go  through  in  triumph. 


EW’SPAPERS  will  render  a  valuable  public  ser- 
l>vice  by  urging  upon  the  people  the  strictest 
economies  in  the  u.se  of  paper  of  all  grades.  The 
War  Industries  Board  calls  attention  to  the  increas¬ 
ing  need  of  the  Government  for  paper  and  paper 
products  in  the  pro.secution  of  the  war;  to  the  fact 
that  paper  making  makes  great  demands  upon  fuel, 
labor,  and  transportation;  that  to  waste  a  pound 
of  paper  wastes  from  one  to  three  pounds  of  coal, 
as  well  as  le.sser  quantities  of  chemicals  which  are 
needed  in  the  war  munitions  industriea  Paper  mills 
have  been  placed  on  the  priority  lists  for  fuel  and 
transportation  only  on  the  under.standing  that  the 
utmost  economies  shall  lie  practiced  in  the  use  of 
their  product.  Waste  will  not  be  countenanced,  and 
a  failure  to  con.serve  paper  may  lead  to  further 
restnetions  upon  its  manufacture. 


The  Audit  Bureau  of  Circulatlon.s,  through  the 
initiative  of  Managing  Director  Stanley  Claguc, 
has  placed  itself  unre.servedly  at  the  service  of  the 
War  Industries  Board  in  the  campaign  to  conserve 
news  print.  The  auditors  of  the  Bureau  are  in  a 
po.sition  to  note  wa.stage,  and  to  show  to  publishers 
how  it  may  be  avoided.  In  fact,  that  has  been  the 
ta.sk  of  the  A.  B.  C.  organization  from  the  first. 
Members  of  the  Bureau  have,  as  a  rule,  discontinued 
circulation  forcing  practices — many  of  them  never 
have  indulged  at  all  in  this  wasteful  policy. 

"T'  HE  copy  reader  who  edits  with  a  pencil  trained 
A  to  cut  out  piffle  and  useless  repetition  Is  doing 
highly  patriotic  work  the.se  days. 
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rO  yoUf  professors  of  the  proclaiming  and  in¬ 
forming  art,  we  extend  welcome.  You  are 
engaged  in  the  most  humanistic  of  all  activities. 
You  deal  directly  with  human  nature  and  its 
Output. — Benjamin  Ide  Wheeler. 


PERSONALS 

Mrs.  F.  N.  chapel,  who  recently 
conducted  a  department  In  the 
Portland  (Ore.)  Telegram  under  the 
name  "Aunt  Prudence,”  has  been  ap¬ 
pointed  woman’s  club  editor  of  the 
Oregonian,  succeeding  Edith  Knight 
Holmes,  who  entered  the  service  of  the 
Food  Administration. 

Charles  H.  Ware,  formerly  of  the  Chi¬ 
cago  Herald  and  the  Tribune,  but  lately 
of  the  rewrite  desk  of  the  Chicago  Her¬ 
ald  and  Examiner,  has  joined  the  New 
York  Sun  staff. 

Joseph  Sheahan,  formerly  day  city 
editor  of  the  old  Chicago  Herald,  now 
is  associated  with  the  Chicago  Associa¬ 
tion  of  Commerce. 

David  R.  Himelhoch,  hitherto  in 
charge  of  the  Chicago  Herald  and  Ex¬ 
aminer  sales  promotion  department,  has 
enlisted  in  the  navy. 

The  Chicago  Herald  and  Examiner 
local  room  has  sustained  a  very  noticea¬ 
ble  influx  of  femininity  lately.  Two  of 
the  recent  additions  to  the  news  staff 
are  Miss  Caryl  Frink,  of  Evanston,  Ill., 
and  Mrs.  W,  S.  Callender,  the  latter  of 
whom  has  had  experience  on  the  New 
Orleans  States  and  the  Birmingham 
(Ala.)  News. 

Stanley  D.  Mitchell,  for  several  years 
a.ssi.stant  night  city  editor  of  the  former 
Chicago  Herald  and  more  recently  re¬ 
write  man  on  the  Chicago  Journal  staff, 
has  transferred  to  the  staff  of  the  Den¬ 
ver  (Col.)  Post. 

Miss  Marguerite  W.  Pearsall,  who  has 
been  a  teacher  in  the  commercial  de¬ 
partment  of  the  Albany  High  School, 
has  resigned  to  become  financial  editor 
of  the  Knickerbocker  Press. 

Albert  E.  Dale,  Capitol  representative 
of  the  New  York  Tribune  at  Albany, 
was  married  to  Miss  Alice  Murphy,  of 
Buffalo,  September  25.  Mr.  and  Mrs. 
Dale  ere  on  a  honeymoon  trip  to  Buffalo 
by  motor  boat. 

Hans  J.  Adamson  has  resigned  his  po¬ 
sition  as  Capitol  reporter  for  the  Albany 
Evening  Journal  to  become  assistant 
city  editor  of  the  Argus. 

William  A.  Hoffman,  who  was  recent¬ 
ly  appointed  a  deputy  court  clerk,  has 
a.ssumed  his  duties  as  clerk  of  the  Al¬ 
bany  County  Court.  He  will  retain  his 
position  as  court  reporter  for  the  Knick¬ 
erbocker  Pre.ss. 

Ourth  A.  Whipple,  former  dramatic 
editor  and  special  feature  writer  for  the 
Albany  Knickerbocker  Press,  has  en¬ 
listed  in  the  tank  service. 

G.  A.  Buder,  president  of  the  Times 
Publishing  Company,  publishers  of  the 
St.  Louis  Times,  has  been  appointed  to 
represent  the  Ameilcan  Library  Asso¬ 
ciation  on  the  State  Committee  of  the 
United  War  Work  Fund  campaign  or¬ 
ganization. 

Victor  I.ievy  has  .succeeded  Walter 
ninnon  as  automobile  editor  for  the 
Chicago  Journal. 

A.  F.  A.  Stedem  is  the  new  head  of 
the  .service  department  at  the  Lord  & 
Thomas  Agency,  Chicago. 

V.  L.  Cunnyngham,  of  the  Williams 
&  Channyogham  Advertising  Agency, 
('hicago,  is  expected  back  next  week 
from  a  short  duck-shooting  trip  up 
North. 

Mi.ss  Myrtle  El.senau,  who  a  year  ago 
won  fame  and  popularity  as  the  origi¬ 
nal  "Evanston  Girl  Reporter”  for  the 
Chicago  Ameriean,  is  back  in  the  city 
and  now  is  doing  the  county  building 
for  her  old  sheet.  She  left  to  experi¬ 
ment  with  the  life  of  a  farmerette  about 
five  months  ago,  and  now  claims  to  have 
foresworn  Michigan  forever. 

Mi.ss  Mabel  de  la  Mater,  Chicago’s 
only  woman  rewrite  expert  and  regu¬ 
larly  attached  to  the  Chicago  American 
staff,  having  perfected  her  knowledge  of 
French,  undertook  the  mastery  of  the 


Italian  language.  As  a  result  .she  mar¬ 
ried  her  instructor  last  Saturday,  and 
now  is  receiving  congratulations. 

William  McCormick  is  acting  as  solon 
and  manager  of  the  Chicago  American’s 
special  questionnaire  bureau. 

Frank  Reutlinger,  formerly  on  the 
Chicago  American  staff  but  more  re¬ 
cently  first-class  yoeman  out  at  the 
Great  Lakes  Naval  Training  Station, 
has  received  special  permission  to  take 
over  the  local  correspondence  for  the 
American  during  the  absence  of  Le  Roy 
Hennessey  on  his  vacation. 

Perley  H.  Boone,  city  editor  of  the 
Chicago  Tribune,  is  on  his  vacation. 
During  his  absence  Harry  Canfield,  of 
the  copy  desk,  is  sitting  in. 

Mi.ss  Clara  Dunne,  graduate  of  the 
University  of  Missouri  School  of  Jour¬ 
nalism,  has  Joined  the  reportorial  staff 
of  the  Chicago  Evening  Post. 

Lieut.  Raymond  I.  Tennant,  formerly 
of  the  service  department  of  the  St. 
Paul  Dispatch-Pioneer  Press,  has  been 
promoted  to  a  captaincy  in  the  United 
States  army  and  is  stationed  at  Camp 
MacArthur,  Waco,  Tex. 

Arthur  W.  Vance,  city  editor  of  the 
St.  Paul  Daily  News  almost  ever  since 
its  foundation  eighteen  years  ago,  is  in 
hospital  suffering  from  a  nervous 
breakdown,  due  largely  to  overwork. 
His  desk  is  occupied  by  the  Sunday  edi¬ 
tor,  Bernard  B.  Vaughan. 

Wilbur  M.  Flske  has  returned  to  his 
post  as  editor  of  the  South  St.  Paul 
(Minn.)  Daily  Reporter.  Since  Decem¬ 
ber,  1916,  he  has  been  in  the  Omaha 
(Neb.)  office  of  the  Bureau  of  Markets, 
Department  of  Agriculture,  E.  L,  Ro¬ 
ney,  editor  ad  interim,  is  recuperating 
at  his  old  home,  Stillwater,  Minn. 

Samuel  Strauss,  of  New  York,  for¬ 
merly  publisher  of  the  Register  and 
I.«ader  in  Des  Moines,  la.,  later  pub¬ 
lisher  of  the  New  York  Globe,  but  now 
publisher  of  a  small  weekly  editorial 
magazine,  known  as  The  Villager,  spent 
a  few  days  in  Des  Moines,  his  old  home, 
recently. 

D.  P.  Toomey,  managing  editor  of  the 
Dallas  (Tex.)  Morning  News,  has  re¬ 
turned  after  spending  the  summer  in  the 
Ozarks,  in  Arkansas. 

J.  J.  Taylor,  State  Press  Editor  of  the 
Dallas  Morning  News,  was  principal 
speaker  at  a  banquet  given  by  the  Ro¬ 
tary  Club  of  Dallas. 

William  Thornton  Reed,  former  re¬ 
porter  on  the  Sherman  (Tex.)  Daily 
Democrat,  has  accepted  employment 
with  the  Government  as  an  explosive 
expert  in  Washington. 

Capt.  William  M.  Thornton,  for  many 
years  Au.stin  correspondent  of  the  Dallas 
News  and  Galveston  New.s,  has  been 
de.signated  as  editor  of  the  National 
Guardsman,  the  official  organ  of  the  new 
Texas  National  Guard.  Mr.  Thornton 
has  been  commis.sioned  a  captain  in 
the  Fifth  Texas  Cavalry. 

Gordon  K.  Sherer,  well-known  news¬ 
paper  man  of  Texas,  has  received  a 
commission  as  second  lieutenant  of  the 
Ninth  Texas  Infantry  of  the  newly  or¬ 
ganized  Texas  National  Guard.  Mr. 
Shearer  has  been  designated  as  asso¬ 
ciated  editor  of  the  National  Guards¬ 
man,  the  official  organ  of  the  State 
troops. 


IT.sed,  but  still  useful,  equipment  m.iy 
l>e  marketed  through  Editor  &  Pi  blish- 
bk’s  classified. 


Newspaper  Photographers 
Organize  Assccialion 

Police  Department  of  New  York  Lsues 
Special  Cards  to  Members  Not 
Move  Towards  Unionism 


The  newspaper  photograpliers  of  New 
York  have  recently  formed  an  associa¬ 
tion  for  the  betterment  of  their  work. 
It  is  known  as  The  News  Photograph¬ 
ers’  Association  of  New  York,  and  in  its 
member.ship  is  embraced  practically 
every  working  camera  man  of  the  city, 
both  still  and  "movie.”  The  officers  of 
the  Association  are:  E.  Ross  White, 
Times,  president;  R.  T.  Phillips,  Herald, 
vice-president;  E.  Metzger,  Times,  sec¬ 
retary;  Frank  Ryberg,  World,  financial 
secretary;  W.  F.  Wernecke,  Evening 
World,  treasurer.  Monthly  meetings 
are  held  in  the  assembly  room  of  the 
World  Building. 

For  years  the  Police  Department  has 
been  swamped  with  requests  for  police 
line  passes  by  commercial  and  other 
photographers,  who  had  no  connection 
with  any  publication  other  than  that 
once  in  a  while  they  managed  to  sell  an 
editor  a  picture.  The  result  was  that 
at  public  functions  scores  of  camera 
men,  each  working  for  his  own  end, 
interfered  seriou.sly  with  each  other  and 
with  the  good  order  wanted  by  the 
police. 

The  Police  Department  has  agreed  to 
issue  a  special  card  for  the  use  of  the 
camera  men,  and  to  i.ssue  it  to  no  one 
not  recommended  by  the  Association.  In 
return  the  photographers  agreed  to 
abide  by  all  regulations  and  to  curb  any 
member  that  fails  to  do  so.  The  As.so- 
ciation  is  in  no  way  a  move  toward 
unionism. 


Elerted  to  A.  N.  P.  .4.  Membership 
Le  Droit,  of  Ottawa,  Ont.,  has  been 
elected  to  active  member.ship  in  the  .\. 
N.  P.  A. 


Gibbons  in  Old  Home 
The  Press  Club  of  Chicago,  on  the 
night  of  Friday,  September  27,  will  hold 
a  stag  at  which  active  member  Floyd 
Gibbons,  war  corre.spondent  for  the  Chi¬ 
cago  Tribune,  who  was  three  times 
wounded  at  the  battle  of  Bois  de  Bel- 
leau,  will  be  the  guest  of  honor.  Ad¬ 
mission  was  limited  to  members  only. 
The  following  afternoon  and  evening 
Gibbons  will  lecture  at  the  Auditorium, 
describing  the  American  victories  at 
Chateau-Thierry  and  Bois  de  Belleau. 


President  Renominates  Murdock 
Wasiunt.ton,  Septemloer  25. — Presi¬ 
dent  Wil.son  ha.s  renominated  Victor 
Murdock,  of  Kansas,  for  another  term 
as  a  member  of  the  Federal  Trade  Com- 
mis.sion.  In  some  quarters  the  action 
of  President  Wilson  in  reappointing  Mr. 
Murdock  was  taken  as  the  President’s 
answer  to  charges  recently  made  by 
the  Chamber  of  Commerce  of  the  Unit¬ 
ed  States  that  “the  Commi.ssion  is  no 
longer  a  responsible  body,  approaching 
Its  duties  with  serious  purpose  to  pro¬ 
mote  the  public  interests  alone.” 


18-Year-Old  Lad  Controls  Paper 
Fau.  Rives?.  Mass.,  September  28. — 
John  D.  Bell,  eighteen,  engaged  as  a 
printer  on  the  News,  to-day  took  con¬ 
trol  of  the  Athol  and  West  Worcester 
(Mass.)  Chronicle  and  Templeton  Re¬ 
corder,  two  old-establi.shed  weeklies.  R. 
Williams  Waterman,  eighty-two,  who 
founded  the  papers  in  1866,  retires,  but 
will  be  a.s.sociatrd,  as  he  say.s,  "to  counsel 
and  advi.se,  not  to  dictate.”  He  will  have 
no  financial  interest  in  the  paper.  The 
papers  have  large  circulations  and  carry 
much  adverti.sing  matter. 


Pulitzer  Air  School  Quartermaster 
Joseph  Pulitzer,  editor  of  the  St.  Ixiuis 
Po.st-Dispatch  and  publisher  of  the  New 
York  World,  who  recently  went  into  the 
aviation  service,  has  been  given  the 
temporary  rating  of  chief  quartermaster 
at  the  Great  Lakes  Aviation  School. 


D’Arcy  to  Speak  in  Chicano 
W.  C.  D’Arcy,  president  of  the  A.  A. 
(*.  of  W.,  will  speak  at  the  direct  mail 
advertising  convention  in  Chicago  on 
the  opening  morning  of  the  convention, 
Wednesday,  Octolier  9. 


The  Haskin  Service  is  a 
volunteer  fighting  unit 
for  the  triumph  of  the 

Fourth  Liberty  Loan 

and  all  other  war  work 
that  depends  upon  news¬ 
paper  publicity  for  success. 
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OHIO  CIRCULATORS  TO  3,716  Papers  Join  Movement 


MEET  OCTOBER  15 


to  Send  News  to  Trenches 


Prartiral  and  Timely  Questions  to  Be 
Disrussed  in  One-Day  Convention  that 
Will  Be  Devoted  Entirely  to 
Business 


The  third  semi-annual  convention  of 
the  Ohio  Circulation  Managers’  Asso¬ 
ciation  will  be  held  in  the  Hotel  Ohio, 
Youngstown,  on  October  15.  The  prom¬ 
ises  for  a  very  good  attendance,  due 
largely  to  the  many  important  problems 
that  are  confronting  circulation  man¬ 
agers,  which  will  be  discussed  fully. 
There  will  only  be  a  one-day  ses.sion, 
devoted  entirely  to  business. 

The  programme  includes  the  follow¬ 
ing  sr)eakers  and  subjects:  Morning — 
C.  S.  Wilson,  Columbus  Dispatch,  “The 
Discontinuance  of  Service  Copies  to 
Hailroad  and  Street  Car  .Men — What  Kf- 
fect  Did  It  Have  on  Transfers?”  Hugh 
Akin,  Columbus  Citizen,  “The  Effects  of 
Hoy  Promotion”;  Clem  O’Hourke,  Day- 
ton  Journal  and  Herald,  "What  Are  the 
Effects  of  Placing  Mail  Sub.scriptions  on 
a  Paid-in-Advance  Hasi.s,  When  They 
Have  Previously  lleen  on  a  Ocdit  Bas¬ 
is?”  luncheon:  address  by  E.  K.  Doug- 
la.s,  editor  of  the  Vindicator. 

.\ftcrnoon  .session — John  J.  <Juillen, 
Canton  Itepository,  "What  Is  Meant  by 
‘No  Promotion?’ — Order  Is.sued  by  War 
Industries  Hoard”;  John  J.  Kirk,  Cleve¬ 
land  Plain  Dealer,  “What  We  Have 
Done  to  Meet  the  Requirements  of  the 
War  Industries  Board”;  George  Fries, 
Times-Star,  “Combination  Carriers — 
What  Advantage  It  Has  Over  Individual 
Service”:  D.  Victor  Adler,  Springfield 
News,  “Exclusive  Carriers  Service — 
What  Advantage  It  Has  Over  the  Com¬ 
bination  Carriers  for  Evening  Papers”; 
H.  J.  l^'llman,  Y'oungstown  V’indicator, 
“How  to  Get  an  Increa-se  from  News 
Stands  on  a  Non-Returnable  Basis”; 
ly^slie  Neafie,  Toledo  Blade,  Little  Bit 
of  Future”;  selection  of  next  meeting 
place;  election  of  officers;  adjournment. 


UF  INTEREST  TO 
CIRCULATORS 


The  Curtis  I’ubli.shing  Company  has 
announced  the  ai)pointment  of  M.  E. 
Douglas  as  manager  of  the  circulation 
department,  effective  September  11.  At 
the  same  time,  R.  L.  Flanders  was  ad¬ 
vanced  from  the  Boston  circulation 
branch  office  to  manager  of  the  .sales  di- 
vi.sion  of  the  department.  P.  J.  Kelly, 
formerly  Connecticut  superintendent  of 
agencies,  is  now  in  charge  of  the  Boston 
circulation  office. 

F.  W.  McCormick  and  K.  W.  Husted, 
•of  the  circulation  department  of  the 
St.  Paul  Daily  News,  have  enli.sted  for 
training  in  the  Dunwoody  Naval  Insti¬ 
tute  in  Minneapolis,  bringing  the  num¬ 
ber  of  Daily  News  employees  serving  un¬ 
der  the  flag  up  to  sixty-seven.  Clarence 
Fischer,  eighteen,  carrier  for  the  News, 
has  arrived  safely  in  France  with  a  regi¬ 
ment  of  engineers.  His  brother  Ray¬ 
mond,  twenty,  al.so  a  News  carrier,  has 
lieen  drafted  and  expects  soon  to  be 
called  to  the  colors. 

L.  1.^  Ricketts,  former  circulation 
manager  for  the  Des  Moines  Capital,  is 
now  in  charge  of  the  army  Y.  M.  C.  A. 
■athletics  in  northern  Scotland,  according 
to  letters  received  by  his  friends  on  the 
staff  of  local  newspapers. 


If  you  want  to  buy  or  .sell  anything 
u.sed  in  the  publication  of  a  newspaper, 
put  your  m<-.s.sage  through  Editor  & 
Prm.isHKR’s  cla.ssifled. 


Every  Stale  in  the  Union  Represented 
in  Effort  to  Get  Public  to  Subscribe 
in  Warriors’  Names 


Every  State  in  the  Union  is  repre¬ 
sented  in  the  movement  to  send  news¬ 
papers  from  their  home  towns  to  the 
enlisted  men  who  are  serving  in  the 
army,  the  navy,  and  in  other  war  ac¬ 
tivities  in  camps  at  home  dr  abroad. 
The  movement  is  the  outgrowth  of  Col. 
William  Boyce  Thompson’s  scheme  to 
send  their  home  papers  to  the  men  en¬ 
listed  from  Westchester  County.  It  was 
made  nation-wide  only  a  month  or  so 
ago,  but  already  3,716  newspapers,  daily 
and  weekly,  have  pledged  themselves  to 
push  the  work. 

The  movement  is  organized  by  the 
Home  Paper  Service  of  America,  Madi¬ 
son  Avenue.  The  officers  are:  William 
Boyce  Thomp.son,  president;  John  A. 
Sleicher,  vice-president;  .Thomas  D. 
Thacher,  secretary:  Henry  S.  Brown, 
assistant  secretary,  and  Walter  J.  Fahy, 
treasurer. 

The  promotion  work  is  being  done  by 
a  campaign  committee,  of  which  Court- 
land  Smith  is  chairman.  The  other 
memljers  are  William  H.  Johns,  George 
Ade,  Henry  S.  Brooks,  and  Russell  R. 
Whitman. 

They  agree  to  print  an  advertisement 
calling  upon  the  public  to  make  dona¬ 
tions  to  pay  for  subscriptions  for  papers 
to  be  sent  to  the  soldiers  and  sailors, 
the  explanation  for  the  request  being 
that,  under  the  ruling  of  the  War  In- 
du.stries  Board,  all  publishers  that  were 
sending  their  journals  free  to  the  sol¬ 
diers  would  have  to  de.sist,  and  if  the 
men  were  to  get  their  papers  it  was 
to  be  done  through  bona-flde  paid-in¬ 
advance  sub.scriptions. 


Midwest  (Circulators  to  Meet  Nov.  12 
The  regular  .semi-annual  meeting  of 
the  Midwc.st  Circulation  Managers’  As- 
•sociation,  which  was  to  be  held  at  St. 
Joe,  Mo.,  on  October  8,  has  been  post¬ 
poned  to  meet  at  the  .same  place  on  No¬ 
vember  12,  1918.  The  postponement 
was  rhade  on  account  of  the  enormous 
business  transacted  by  the  circulation 
department  in  and  around  the  1st  of 
October.  A  large  attendance  from  Ne¬ 
braska,  Missouri,  Oklahoma,  Colorado, 
and  Kansas  is  expected  at  the  meeting. 


Paper  for  Base  Hospital  Corps 
The  “9”  Times  is  the  title  of  a  lively 
liffe  newspaper  publi.shcd  at  the  U.  S. 
Ba.se  Hospital  No.  9,  in  France.  The 
paper  contains  stories  of  war  expe¬ 
riences  of  the  men  of  the  Ho.spital  Ser¬ 
vice,  and  is  publi.shed  every  two  weeks. 
The  editor-in-chief  is  Private  James  R. 
Harrison,  formerly  of  the  Central  News 
Service,  in  New  York,  and  the  manag¬ 
ing  editor  is  Private  William  L.  Hanley. 
They  are  assisted  by  a  staff  of  associate 
editors. 


Moving  After  Seventy-Five  Years 
Ci,ARK8Viu.E,  Tenn.,  Sept.  23. — After 
a  continued  occupation  of  ohe  building 
for  .seventy-five  years,  the  Leaf  Chroni¬ 
cle  has  moved  to  South  Second  Street. 
The  new  location  will  afford  much  bet- 
*cr  light  and  more  room.  Carl  Page, 
•tty  editor  of  the  Leaf  Chronicle,  who 
was  placed  in  Class  4  in  the  army  draft 
has  applied  at  draft  headquarters  to  be 
placed  in  Class  A-1  and  sent  with  the 
next  increment  of  men  sent  from 
Clarksville.  This  action  followed  the 
recent  death  of  Mr.  Page’s  parents. 


TIPS  FOR  THE  AD 
MANAGER 


Morsk  International  Agency,  449 
Fourth  Avenue,  New  York.  Again 
I)taciRg  copy  with  newspapers  on  ex¬ 
isting  contracts  for  Weir  Stove  Com¬ 
pany,  Taunton,  Mass. 

P.  F.  O’Kekvk  Adv.  Agency,  Boston, 
Ma.ssachusetts.  Again  placing  ordens 
with  .some  western  newspapers  for  the 
Plymouth  Rubber  Company,  Canton, 
Mass. 

Pepsin  Syrup  Co.,  Monticello,  Ill.,  Plac¬ 
ing  new  schedules  with  newspapers  for 
Dr.  Caldwell  Syrup  of  Pepsin. 

Power,  Alexander  &  Jenkins,  Detroit 
Michigan.  Placing  orders  with  news- 
liapcrs  in  selected  sections,  for  the  Du¬ 
plex  Manufacturing  <”o.,  Detroit,  Mich¬ 
igan. 

Fred.  M.  Randall  Co.,  Detroit,  Mich¬ 
igan.  Reported  will  make  a  list  of  farm 
papers  during  November  for  the  Alad- 
di:i  Co.,  Bay  City,  Mich. 

Simpson  Advertising  Semvicb  Co.,  St. 
Louis,  Mo.  Placing  advertising  for  the 
Pilot  Wheel  Feed  Association,  Memphis, 
Tenn. 

Vredbnburgh-Kennedy  Co.,  171  Madi¬ 
son  Avenue.  Again  placing  copy  with 
newspapers  in  selected  sections  for  H. 
Planten  &  Son,  Brooklyn,  N.  Y. 

Street  &  Finney,  Inc.,  171  Madison 
Avenue,  New  York  city.  Placing  ad- 
verti.sing  for  the  La  France  Manufac¬ 
turing  Co.,  Philadelphia. 

J.  H.  Cross  Co.,  Philadelphia.  Placing 
contracts  for  H.  R.  Lathrop  &  Co.,  New 
York,  4  inches  single  column,  of  Wer- 
nert  Tooth  Powder,  in  a  selected  list  of 
newspapers  in  the  Elast;  campaign  to 
extend  throughout  the  country  shortly. 

Frank  Kiernan  Co.,  135  Broadway. 
Sending  out  3,000-line  contracts  to  a 
number  of  papers  in  New  York,  Con¬ 
necticut,  and  New  Jersey  for  the  “Jum¬ 
bo”  Truck.  They  have  recently  finished 
a  New  York  city  campaign,  and  orders 
are  now  ready  for  the  Cuba,  West  In¬ 
dies,  and  South  American  papers. 

Hall  &  Emory,  Portland,  Ore.,  are 
li.sting  advertising  for  Holly  Condensed 
Milk  and  Holly  Rice  &  Milk,  products  of 
the  Holly  Rice  &  Cereal  Company.  The 
campaign  will  be  oilened  in  a  limited 
number  of  cities  and  gradually  extended. 

Williams  &  Cunningham,  Mailers 
Building. — Placing  fall  ads  in  news¬ 
papers  and  magazines  for  “Lucky 
Strike”  Cigarettes,  the  Kabo  cor.set  and 
Hart,  Schaffner  &  Marx.  Newspaper 
lists  just  made  up  for  “Zonite”  (an 
unti.septic  chemical),  manufactured  by 
the  Foose  Chemical  Co. 

William  H  Rankin  Co.,  Chicago. 
Again  making  contracts  with  some 
Western  newspapers  for  Cheney  Talking 
Machine  Co. 

Ruthrauff  &  Ryan,  404  Fourth  Ave¬ 
nue.  Placing  adverti.sing  for  the  Pelton 
Publishing  Co.,  Meriden,  Conn.;  Ameri¬ 
can  Commerce  Association,  Chicago,  and 
the  Parent’s  Association  Now  Method  in 
Child  Training,  449  Fourth  Avenue,  New 
York. 

Frank  Seaman,  470  Fourth  Avenue, 
Plac-ing  orders  with  some  Eastern  news¬ 
papers  for  U.  S.  R.  R.  Administration 
Consolidated  Ticket  Office,  Lehigh  Val¬ 
ley  R.  R.  Co.,  New  York. 

Sehl  Advertising  Agency,  Chicago. 
•Placing  contracts  with  newspapers  in 
selected  sections  for  the  Calumet  Bak¬ 
ing  Powder  Co.,  Chicago. 

Willis  Sharp  Kilmer,  Binghamton, 
N.  Y.  Again  making  contracts  with 
newspapers  generally. 


Otto  J.  Koch  Advertising  Agency, 
Milwaukee.  Placing  orders  with  news¬ 
papers  in  selected  sections  for  Fisher 
Manufacturing  Co.,  Milwaukee. 

Lord  &  Thomas,  Chicago.  Again  plac¬ 
ing  copy  with  newspapers  in  selected 
sections  for  Mary  T.  Goldman,  St.  Paul, 
Minn. 

H.  K.  McCann  Co.,  61  Broadway, 
New  York.  Placing  5-ln.  s.  c.  9  t.  and 
6-in.  d.  c.  4  t.  orders  with  newspapers 
generally  for  Borden’s  Condensed  Milk 
Co.,  108  Hud.son  Sftreet,  New  York. 

Matos  Advertising  Co.,  Philadelphia. 
Placing  copy  on  contracts  for  G.  W. 
Fort  Co.,  Philadelphia. 

Collin  Armstrong,  Inc.,  1457  Broad¬ 
way.  Will  shortly  place  orders  with 
newspapers  in  Philadelphia,  Boston,  and 
some  New  England  cities  for  Edward 
Lassere,  Inc.,  Wincarnls. 

N.  W.  Ayer  &  Son.  Mint  Products 
Co.,  Tintex,  N.  Y.,  have  transferred  theii 
adverti.sing  business  to  Ayers  again, 
placing  orders  with  new.spapers  in  se¬ 
lected  sections  for  Durham  Hosiery 
Mills,  Durham,  N.  C. 

George  Batten  Co.,  Fourth  Avenue 
Building.  ,Vgain  placing  order  with 
newspapers  in  cities  where  they  have 
agents  for  Stein-Block  Co.,  Rochester. 

Botsford,  Constantine  &  Tyler,  Port¬ 
land,  Ore.  Contemplate  making  up  ilst 
of  new.spapers  and  farm  papers  during 
November  for  Charles  K.  Spalding  Log¬ 
ging  Co.,  Salem,  Ore. 

Brown,  Goodman,  Schraeder  &  Taylor, 
Detroit,  Mich.  Placing  orders  with 
some  Southern  and  Western  newspapers 
for  Arrow  Products  Co.,  Peoria,  Ill. 

Chesman,  NBI.SON  &  Co.,  Chattanooga, 
Tenn.  Making  6,000-line  contracts  with 
a  selected  list  of  newspapers  for  the 
Nashville  Medicine  Co.,  Nashville,  ’Tenn. 

Critchfield  Co.,  Chicago.  Again  mak¬ 
ing  contracts  with  some  Ohio  news¬ 
papers  for  the  Pennsylvania  Railroad 
Co.;  placing  schedules  with  some  West¬ 
ern  newspapers  for  Charles  A.  Krause 
Milling  Co.,  Milwaukee. 

Doolby-Brennan  Co.,  Chicago.  Again 
placing  5,000-line  contracts  with  large 
city  newspapers  for  Cheek-Neal  Coffee 
Co.,  Nashville,  Tenn. 

Federal  Advertising  Agency,  6  East 
39th  Street,  New  York  city.  Placing 
180-line  three-tiipe  orders  with  some 
large  city  newspapers  for  Century 
Music  Co.,  New  York. 

Chas.  H.  Pulj,er  Co.,  Chicago.  Re¬ 
ported  will  make  up  lists  during  No¬ 
vember  using  new.spapers  and  other  me¬ 
diums  for  Benetol  Co.,  Minneapolis. 

Hoyt’s  Service,  120  West  32d  Street. 
New  York.  .Again  placing  orders  with 
new.spapers  in  selected  sections  for  Den- 
tlnol  &  Pyorrhocide  Co.,  New  York. 


AD  FIELD  PERSONALS 


The  Geo.  B.  David  Co.,  Inc.,  has  been 
appointed  to  represent  the  Glens  Falls 
(N.  Y.)  Po.st-Star  in  the  national  adver¬ 
tising  field. 

Harry  Dailey,  of  the  display  ad  force 
of  the  St.  Paul  Dispatch-Pioneer  Press, 
is  back  at  work  after  four  months  of 
Illness. 

J.  E.  Sullivan,  formerly  with  the 
D’Arcy  Advertising  Co.,  and  A.  A.  Jost, 
adverti.sing  manager  of  the  California 
Tanning  Co.,  St.  Louis,  Mo.,  who  have 
Keen  doing  publicity  work  for  the  navy 
fcince  they  enll.sted  several  months  ago, 
have  gone  to  the  Great  Lakes  Naval 
Training  Station  to  enter  the  officers’ 
training  school. 
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ill  doing  so  Lieutenants  Goward  and 
Tales  were  killed. 

“Goward  was  hit  once  in  each  shoul- 
('.cr  and  a  couple  of  times  in  the  stom¬ 
ach.  If  his  name  is  published  in  the 
papers,  toll  dad  to  call  up  his  father 
and  tell  him  that  Eddie  died  at  the 
head  of  his  men  and  vnat  his  men 
would  have  gone  through  h - for  him. 

“He  was  con.sidered  one  of  the  brav¬ 
est  men  In  the  regiment  and  had  a  very 
rosy  future  before  him.  He  Is  buried 
where  he  fell,  on  the  slat-  of  a  hill  near 
Gourmant.” 


The  Following  Newspapers  are  Members  of 


TAKES  FIRST  PLACE 
ON  WORLD’S  WAR 
HONOR  ROLL 


THE  AUDIT  BUREAU  OF 
CIRCULATIONS 


And  grant  the  right  to  the  organization  to  examine,  through  qualified  auditors 
or  independent  auditing  concerns,  who  are  certified  public  accountants,  any 
and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other  records 
considered  by  the  Board  of  Control  necessary  to  show  the  quantity  of  circu¬ 
lation,  the  sources  from  which  it  is  secured,  and  where  it  is  distributed. 


Citizen  Man  Wounded 
Corporal  Edgar  Price,  a  reporter  on 
the  Hrooklyn  Citizen  for  more  than  five 
years,  was  severely  wounded  in  action 
on  August  4.  Corporal  Price  went 
overseas  .several  months  ago  after  train¬ 
ing  at  Camp  Upton  and  Camp  Gordon, 
Va.  He  is  a  member  of  the  326th  In¬ 
fantry. 


AI.ABAMA 

Blrminchain  . NEWS 

Average  rirrulation  for  June,  1018,  Dally 
4.S.3UU;  Sunday,  53,705.  Printed  2,805,884 
llnea  more  advertising  than  Ita  neareat  com¬ 
petitor  in  1017. 


MISSOURI 

St.  Louia  . POST  DISPATCH 

Daily  Evening  and  Sunday  Morning. 

Is  the  only  newspaper  in  ita  territory  with 
the  beautiful  Kotogravure  Picture  Section. 
Tiie  POST-DISPATCH  aella  more  papers  in 
St.  Doula  and  aubiirba  every  day  in  the 
year  than  there  are  homes  in  the  city. 
Circulation  for  entire  year  1017 : 

Sunday  average . 301.208 

Daily  and  Sunday . 1M.59I 

NEW  JERSEY 

Elizabeth  . JOURNAL 


CALIFORNIA 

Los  Angeles . EXAMINER 

A.  B.  C.  Audit  reports  show  largest  Morning 
and  Sunday  circulation.  Greatest  Home 
Delivery. 


ITALIAN  JOURNALISTS 
END  MISSION 


Paterson 


PRESS-CHRONICI-B 


GEORGIA 

AtUnta  . DAILY 

GEORGIAN  AND  SUNDAY  AMERICAN. 
Circulation  dally  62.537 ;  Sunday  105.287. 
The  largest  3c  afternoon  circulation  In 
America.  The  greatest  Sunday  circulation 
in  this  section  of  the  South. 


PlainOeid  . 
NEW  YORK 
Buffalo. . . . 


Trip  Has  Been  an  Inspiration,  Says  Aldo 
Cassuto  —  Staggered  by  America’s 
Sirength,  Unity,  Resources,  and 
Spirit — Awed  and  Overjoyed 


COURIER  NEWS 


Sergeant  C.  E.  Denon. 


COURIER  A  ENQUIRER 


The  first  of  the  New  York  World’s  fam¬ 
ily  to  give  his  life  overseas,  for  dem¬ 
ocracy  was  Sergeant  Charles  E.  Denon, 
confirmation  of  whose  death  In  action 
was  received  in  a  telegram  from  th-i 
War  Department  to  his  family  at  Rich¬ 
mond  Hill,  L.  I.  Sergeant  Denon,  be¬ 
fore  he  enli.sted  in  the  old  69th  New 
York,  was  employed  In  the  World'e 
press  room,  where  his  father  and  broth¬ 
er  now  work. 

The  family,  however,  had  known  for 
i>  week  that  Charles  had  been  killed 
or  July  31  in  the  battle  that  resulted  in 
Ibe  Germans  being  driven  across  the 
Ourcq  River,  as  a  letter  from  a  com¬ 
rade  at  that  time,  saying,  “Charlie  has 
rone  to  Happyland,”  brought  the  sad 
news.  For  bravery  displayed  on  the 
field  Sergeant  Denon  had  been  decorated 
with  the  French  War  Cro.ss. 

Sergeant  Denon,  who  passed  his  tweii- 
ty-seventh  birthday  in  France,  had 
l)een  an  employee  of  the  World  for  ten 
year.s.  He  sailed  for  France  with  his 
ipgiment  in  October,  1917,  at  that  time 
having  been  a  corporal  In  F  Company, 
2d  Battalion. 


New  York  City _ IL  PROGRESSO  ITALO- 

AMERICANO. 


The  official  mission  of  Italian  journal¬ 
ists  has  ended  its  tour  of  inspection  of 
the  war  preparations  of  the  United 
States,  and  is  In  New  York  for  a  brief 
stay  before  returning  to  Italy.  The  par¬ 
ty  travelled  more  than  8,000  miles  and 
.saw  every  important  development  of 
w’ar-time  industry  in  the  country. 

“We  come  back,”  says  Aldo  Cassuto, 
one  of  the  party,  “after  a  trip  which  has 
been  an  inspiration.  We  newspaper  men 
are  trained  observers  who  were  sent  by 
our  Government  on  the  invitation  of 
the  United  States  Government  to  write 
what  we  might  believe  Interesting  about 
America’s  war-time  activities.  We  are 
simply  staggered  by  America’s  .strength, 
unity,  resources,  and  spirit.  We  have 
seen  America’s  mailed  fist  and  the  arm 
behind  it,  and  I  may  simply  say  that 
we  are  awed  and  overjoyed. 

“All  that  Italy  has  ever  asked  of 
America  is  being  turned  out  as  If  by 
magic,  and  the  ships  which  may  bring 
it  all  to  my  stricken  country  roll  and 
slide  off  the  ways  with  a  speed  that  is 
beyond  comprehension.” 


LLINOIS 

Joliet  (Circulation  18,100  HBRALD-NKWa 


New  York  City . DAT 

The  National  Jewlah  Dally  that  no  general 

advertiser  should  overlook. 

OHIO 

Youngstown . VINDICATOR 

PENNSYLVANIA 

Erie . TIMES 


IOWA 


Dea  Moines . SUCCESSFUL  FARMING 

More  than  800.(K10  circulation  guaranteed 
and  proven  or  no  pay.  Member  Audit  Bureau 
of  Circulations. 


Wilkes  Barre . TIMES  LEADER 

TENNESSEE 

Nashville  .  BANNER 

TEXAS 

Houston . CHRONICLI 

The  CHimnlrle  guarantees  a  circulation  ol 
50.U00  daily  and  5S,(IU0  Sunday. 

VIRGINIA 

Harrisonburg . DAILY  NEWS  RECORD 

lairgest  circulation  of  any  daily  paper  In  the 
famous  valley  of  Virginia. 

WASHINGTON 

Seattle .  POST  INTELLIGENCER 


LOITISTANA 
New  Orleans 


TIMES  PICAYUNE 


MINNESOTA 

Minneapolis 


TRIBUNE 


Morning  and  Evening. 


MONTANA 

Butte . 

Average  dally,  14,005;  Sunday, 
6  months  ending  April  1,  1918. 


. ..  MINER 
23,676,  for 


ROLL  OF  HONOR 


GEORGIA 

Athens  .  BANNER 

A  gilt  edge  subscription — not  a  mere  circuia 
tlon  claim. 


The  following  puhllshers  guarantee  circulation 
and  willingly  grant  any  advertiser  the  privilege 
of  a  careful  and  exhaustive  Investigation: 


ILLINOIS 

Chicago 


Men  W ould  Go  Through  Hell 
for  Him,  His  Sergeant  Says 


SRANDINAVEN 


Chicago  Daily  News  War  Book 
The  Chicago  Daily  News  has  publish¬ 
ed  a  War  Book  for  American  soldiers, 
sailors,  and  marines.  It  is  a  compact 
volume  of  nearly  200  pages,  convenient 
for  the  pocket,  and  contains  a  wealth  of 
material  of  a  technical  kind  as  well  as 
features  of  general  Intere.st  and  value. 
The  introduction  is  by  Marshal  Joffre, 
who  commends  the  matter  pertaining 
to  the  French  army  and  the  general 
contents  of  the  volume  in  the  highest 
terms.  The  book  is  given  free  to  every 
man  in  uniform  who  calls  for  it  at  the 
office  of  the  Dally  News,  and  is  sent  to 
the  men  in  the  service  to  any  address 
for  ten  cents,  the  cost  of  postage.  Civ¬ 
ilians  may  purcha.se  it  for  25  cents.  It 
is  a  most  valuable  book  of  reference  for 
any  newspaper  office,  and  the  Daily 
News  deserves  great  credit  for  the  pub¬ 
lic  service  it  has  rendered  in  editing  and 
publishing  it. 


NERRASKA 

Linc-oln...(Clr.  128.381) ..  .FREIE  PRESSE 


KENTUCKY 

Loultvllle.  Ky.. MASONIC  HOME  JOURNAL 
(Semi-Monthly.  32  to  64  page*. I  Guaranteed 
largest  circulation  of  any  Masonic  publica¬ 
tion  In  the  world.  In  excess  of  90.000  loplea 
monthly. 


Tells  How  Philadelphia  Newspaperman, 
a  Lieutenant,  Died  in  Action  in  France 
— Was  Evening  Bulletin  Reporter 


PENNSYI.VANIA 

Johnstown . 


DAILY  DEMOCRAT 


Lieut.  Edward  B.  Goward,  of  1616 
North  Marshall  Street.  Philadelphia, 
formerly  a  reporter  on  the  Philadelphia 
Evening  Bulletin,  has  lieen  killed  In 
action  in  France. 

Word  of  his  death  came  in  a  letter 
written  by  Charles  McFadden,  Thlnl 
Supply  Sergeant,  Company  M.  109th 
Infantry,  to  his  father,  Charles  McFad- 
tien.  jr.,  of  4032  Walnut  Street,  Phila¬ 
delphia. 

Sergeant  •  McFadden  writes  of  Lieu¬ 
tenant  Goward: 

“He  w'as  put  In  command  of  our  com- 
pi'ny  with  IJeutenant  Fale.s,  a  pal  of 
tnine  from  the  officers  training  school, 
as  second  In  command.  After  two  days 
of  fighting  through  the  woods,  we  had 
to  advance  down  a  hill,  acro.ss  a  small 
river  and  up  another  hill,  all  in  the 
open. 

“The  boche  were  entrenched  around' 
the  edge  of  a  wood,  with  a  bunch  of 
machine  guns.  We  took  the  woods,  but 


We  spend  more 
than 


Pacific  Coast  Representative  of 


per  year  to  produce  the  features 
which  have  created  the  greatest 
newspaper  following  in  the  world- 

“Hearst’s  Features  Always  Lead” 

Write  for  booklet. 

**HaU  Million  Dollar  Fcatnro  Service" 


SAN  FRANCISCO  OFFICE 

of  the 

Editor  and  Publisher 

742  Market  Street 

SAN  FRANCISCO 


Hudler  Buys  Another  Paper 
Noblesvilij:,  Ind.,  Sept.  24.  —  Daily 
M.  Hudler,  publi.sher  of  the  Times,  has 
added  another  to  his  string  of  three 
Indiana  newspapers,  the  latest  being 
the  I-Apel  News.  Mr.  Dudley  is  en¬ 
larging  his  plant  here. 


The  International  Feature  Service 

729  Savandi  Ava.  New  York,  N.  Y. 
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$69  PER  TON  THE  NEW 
CANADIAN  PRICE 


(^ommi^!<ione^  Pringle  Issuer  Order 
Fixing  New  Maximum  Rate  for  Newb 
Print— Western  Canada  to  Pay 
$74  —  Prices  Retroactive 


Montiikai,,  Que.,  Septenuber  26. — Cana¬ 
dian  new.sprint  manufacturers  aia  to  re¬ 
ceive  $69  per  ton  for  their  news  print 
in.stead  of  the  $57  they  have  been  get- 
ting,  according  to  a  decision  just  made 
l»y  Caper  Controller  Pringle.  The  price 
of  news  was  advanced  $12  per  ton.  In 
the  case  of  the  Fort  Francis  Company 
there  was  an  advance  allowed  of  $17. 

Further,  the  new  price  is  retroactive 
to  July  1  and  extends  forward  to  De- 
ceml>€r  1.  At  the  end  of  that  time  the 
manufacturers  are  hoping  to  secure  an¬ 
other  upward  revision.  They  claim 
that  they  made  out  a  case  for  $80  a  ton 
pai«-r,  but  in  reality  are  pretty  well 
plea.sed  at  the  advance  already  granted. 
It  Is  estimated  that  the  advances  will 
mean  an  incrca.se  of  $7,500,000  in  reve¬ 
nue,  provided  the  .same  advances  apply 
to  news  print  they  sell  in  the  ITnited 
States.  The  new  prices  follow: 

Koll  news  in  car  lots,  $3.45  ix>r  hun¬ 
dred. 

Hull  news  in  less  than  car  lots,  $3.52  ^ 
per  hundred. 

Sheet  news  in  car  Jots,  $3.80  per  hun¬ 
dred. 

Sheet  news  in  less  than  car  lot.s, 
$3.92 V4  l>er  hundred. 

All  prices  f.  o.  b. 

The  new  price  is  considered  high,  as 
the  ofhcial  price  in  the  United  States  is 
$62  pc  r  ton,  and  it  has  bc‘en  generally 
conceded  that  manufacturing  co.sts  in 
the  Ilominion  are  on  an  average  alMUt 
$5  p<‘r  ton  lower  than  in  the  States. 

It  Is  understood  here  that  there  is  no 
immediate  prospect  for  a  revi.sion  by 
the  United  States  Federal  Trade  Coni- 
mis.sion  of  the  maximum  price  as  fixed 
by  that  leody,  which  price  has  been  ap- 
IM-aled  to  the  Federal  ('ourts  and  no  de¬ 
cision  has  as  yet  been  rendered.  As  the 
Federal  Trade  Commission’s  price  rules 
with  al)Out  fifty  per  cent,  of  the  total 
production,  the  outlook  for  the  moment 
.seems  to  mean  that  Canadian  publish¬ 
ers  must  pay  a  higher  price  than  pub¬ 
lishers  in  the  State.s. 


Fairfield  Resigiui  from  Am.  Hebrew 
\V.  K.  Fairfield  has  resigned  as  ad¬ 
vertising  manager  of  the  American  He¬ 
brew,  New  York,  and  is  succeeded  by 
Mrs.  Harriet  M.  Levy.  .Mr.  F'airfield 
was  for  many  yc-ars  a.ssociated  with  the 
Hearst  new.spapers,  for  a  time  as  pub¬ 
lisher  of  the  Hoston  American. 


Pratt  Lertureb  on  Advertising 
Ix'wellyn  Pratt,  first  vice-president  of 
the  Associated  Advertising  Clubs  of  the 
World,  lectun‘d  in  the  auditorium  of 
the  Central  llranch  of  the  Chicago  Y. 
M.  C.  A.  Thursday  night,  in  the  adver¬ 
tising  course  given  by  that  organiza¬ 
tion. 


Chapin  Pleads  Insanity 
Charles  K.  t?hapin,  formerly  manag¬ 
ing  eilitor  of  the  New  York  Kvening 
World,  who  is  awaiting  trial  on  a  charge 
of  killing  his  wife  In  the  Cumlierland 
Hotel  on  fteptember  16,  has  changed  his 
plea  of  not  guilty  to  one  of  not  guilty 
on  the  ground  of  insanity. 


William  H.  Kiefer,  formerly  of  *he 
Frank  Sr‘aman  Agency,  is  now  connect¬ 
ed  with  the  New  York  office  of  the  Farm 
Journal,  of  Philadelphia. 
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U.  S.  EDITORS  WILL 
HEARTEN  BRITISH 


Representative  Newspaper  Leaders  ol 
America  to  Tell  English  of  Warm 
War  Spirit  of  People  of 
This  Country 

The  party  of  American  editors  and 
publishers  who  were  Invited  by  the 
Hritish  Information  Bureau  to  visit 
Great  Britain  numbers  among  its  mem¬ 
bers  men  prominent  in  newspaper  work 
of  this  country.  They  will  go  to  many 
places  in  the  British  Isles,  observing 
war  preparations,  and,  doubtless,  make 
a  visit  to  the  flgbting  front. 

The  object  of  the  visit  is  dual.  The 
editors  will  have  ample  opportunity  to 
address  British  audiences  and  rarry  to 
them  the  spirit  of  camaraderie  preva¬ 
lent  In  the  United  States,  thereby  bring¬ 
ing  the  peoples  of  the  two  nations  closer 
together.  They  will  also  gather  a  mass 
of  information  concerning  the  spirit  of 
the  British  people,  which  they  will  con¬ 
vey  to  the  American  public  through 
their  newspapers  on  their  return.  The 
list  of  the  members  of  the  party  follows: 

H.  V.  Jones,  Minneapolis  Journal;  E. 
H.  Butler,  Buffalo  News;  E.  W.  Barrett, 
Birmingham  Age-Herald;  E.  P,  Glass, 
Birmingham  News;  W.  A.  Patterson, 
Western  Newspaper  Union;  A.  M.  Mc¬ 
Kay,  Salt  L>ake  City  Tribune;  Lafayette 
Young,  Jr.,  Des  Moines  Capital;  E.  Lan¬ 
sing  Ray,  St.  Louis  Globe-Democrat; 
Edgar  Piper,  Portland  Oregonian;  C.  A. 
Rook,  Pittsburgh  Dispatch;  P.  R.  Kent, 
Baltimore  Sun;  E.  H.  O’Hara,  Syracuse 
Herald. 


PAPER  COMMITTEE 
WORKING  FOR  LOANS 


Thorough  Canvass  to  Be  Mgde  of  Puli- 
lishing  and  Printing  Plants  to  Assure 
Full  Bond  Subscriptions  hy  Those 
Employed  in  Allied  Trades 


Emil  M.  Scholz,  publi.sher  of  the 
Evening  Post  and  chairman  of  the  New 
York  Liberty  Loan’s  Committee  on 
Newspapers,  Publications,  Printing,  and 
Allied  Interests,  presided  at  a  meeting 
of  the  Committee  on  Wednesday,  held 
in  the  board  rooms  of  the  As.sociated 
press. 

Charles  Scribner  made  an  inspiriting 
address,  emphasizing  the  fact  that  every 
person  who  solicits  subscriptions  for 
the  fourth  issue  la  a  direct  delegate  of 
the  Treasury  Department,  clothed  with 
authority  to  .sound  the  call  to  .service  in 
the  ear  of  every  listening  American. 
He  said  that  the  Government  expects 
every  man  to  do  his  duty  and  that  the 
short  cut  to  the  winning  of  the  war 
would  be  an  ovcrsub.scription  of  at  least 
50  per  cent. 

About  three  hundred  cards  of  news¬ 
papers  and  printing  plants  were  distrib¬ 
uted  by  Secretary  Victor  L.  Stephen- 
•son  to  those  present  who  were  named 
chairmen  of  committees  to  canvass 
every  firm  and  corporation  in  the  allied 
fields. 

Among  those  volunteering  for  .ser¬ 
vice,  who  were  represented  at  the  meet¬ 
ing  in  person  or  by  proxy,  were  the 
following:  W.  E.  Lewis,  Telegraph;  E. 
P.  Call,  Journal  of  Commerce;  Joseph 
Cashman,  Wall  Street  Journal;  R.  R. 
Whitman,  New  York  Commercial;  Vic¬ 
tor  Polochek,  American  and  Journal; 
Hugh  O’Donnell,  Times;  A.  B.  Chivers, 
Glol)e;  Paul  Block,  Mall;  Hal  Mok,  Her¬ 
ald  and  Telegram;  R.  H.  lA^e,  Tribune; 
George  Hurst,  icinancial  America;  R.  B. 
McClean,  the  Post;  8.  Cousins,  Ameri¬ 
can  Banker;  B.  Waxclbaum,  Jewish 
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Morning  Journal;  Herman  Bidder, 
Staats-Zeitung;  F.  L.  Frugone,  Bolle- 
tino  Del  Serra,  and  Leon  H.  Rouse, 
pre.sident  Big  Six. 

J.  M.  Imrie  Scores  Pringle 
in  News  Print  Wrangle 

Declares  Canadian  Commissioner  Did  Not 
Allow  Publishers  Time  to  Ex¬ 
amine  Records  of  Hearings 

Toronto,  September  23. — Reasons  for 
the  non-appearance  of  the  publishers  at 
the  resumed  news  print  Inquiry  at  Ot¬ 
tawa  on  September  12  and  13,  and  a 
prote.st  against  the  hurried  action  of  the 
Commissioner,  are  contained  in  an  open 
letter  to  Commissioner  Pringle  from 
John  M.  Imrie,  secretary  of  the  Canadian 
Press  A.ssoclation’s  special  news  print 
paper  committee,  which  received  wide 
publicity  in  the  press  of  Canada  on  Sat¬ 
urday. 

"I  again  beg  to  call  your  attention," 
writes  Mr.  Imrie,  "as  I  did  in  connection 
with  the  public  hearing  on  the  12th  Inst., 
to  the  fact  that  the  course  you  have 
seen  fit  to  take  in  resuming  public  hear¬ 
ings  under  the  circum.stances  has  made 
it  impossible  for  the  new.spapers’  com¬ 
mittee,  In  justice  to  the  interests  it  rep¬ 
resents,  to  be  represented  at  this  hear¬ 
ing.  It  is  with  deep  regret  that  the 
committee  finds  itself  obliged  to  take 
this  position,  and  it  does  so  only  be- 
cau.se  the  sudden  resumption  of  public 
hearings  and  your  Intimation  that  a  new 
price  must  be  fixed  by  October  1  have 
convinced  the  committee  of  the  utter 
futility  of  attempting  to  cover  the  great 
mass  of  material  accumulated  oy  your 
auditor  and  your  expert  In  time  for  it 
to  have  its  proper  bearing  on  the  new 
price.” 

Less  Than  a  Week’s  Notice 

Mr.  Imrie  points  out  that  the  auditor 
required  six  months  to  investigate  the 
manufacturers’  records,  and  until  a  week 
ago  none  of  the  results  of  the  investiga¬ 
tion  were  made  known  to  the  publish¬ 
ers’  committee.  It  had  been  understood 
that  ample  time  would  be  allowed  for  a 
study  of  the  records.  Instead  loss  than 
a  week’s  notice  was  given  of  the  holding 
of  the  hearing,  and  the  auditors’  report 
was  received  only  five  days  before  its 
date.  There  was  such  a  great  mass  of 
material,  and  it  was  so  evident  that 
more  information  on  some  points  was 
needed,  that  it  was  entirely  lmpos.sible 
to  deal  with  it  in  time.  Accordir.gly  the 
Government  counsel  was  notified  that 
the  publi.shers  could  not  be  ready. 

References  are  made  to  two  or  three 
items  in  the  auditor’s  report  as  furnish¬ 
ing  abundant  justification  for  the  ob¬ 
jections  made  to  the  Government  to  the 
Increase  in  price  recommended  in  the 
rommls.slon’s  interim  report  of  .January 
18.  Continuing,  Mr.  Imrie  says: 

“We  understand  the  mass  of  material 
prepared  by  Mr.  Clarkson  was  added  to 
at  the  hearing  last  week  by  the  inclu¬ 
sion  of  the  entire  record  of  the  pro¬ 
ceedings  in  the  news  print  paper  inves¬ 
tigation  by  the  Federal  Trade  Commls- 
■ion.  Those  proceedings  covered  mills 
in  the  United  States  as  well  as  in  Can¬ 
ada  and  were  affected  by  principles  and 
conditions  that  have  no  bearing  upon 
the  que.stion  of  what  would  be  a  fair 
price  for  Canadian  manufacturers  to 
charge  Canadian  newspapers.  The  pro¬ 
ceedings  occupied  upwards  of  sixty  days, 
and  the  record  of  them  probably  runs 
into  eight  or  ten  thousand  pages.  We 
have  not  a  copy  of  that  record.  We  had 
a  representative  present  for  only  a  few 
days  in  the  earlier  stages  of  the  pro¬ 


ceedings.  It  would  be  impossible  for  us 
to  secure  a  copy  of  the  record  and  even 
read  it,  let  alone  analyze  it,  by  the  23d. 

Right  of  Appeal 

“You  seem  to  feel  that  because  both 
the  manufacturers  and  the  newspapers 
have  the  right  of  appeal  to  an  appellate 
tribunal  your  inve.stigatlon  need  not  be 
thorough.  But  surely  that  right  to  ap¬ 
peal  does  not  justify  the  taking  away 
from  one  of  the  Interested  parlies  the 
right  of  having  before  you  facts  that 
admittedly  should  be  before  you  when 
your  deci.slon  is  reached. 

“What  is  the  necessity  for  this  sudden 
ru.shlng  through  of  an  Investigation  to 
prepare  for  which  your  auditor  has  been 
working  for  more  than  six  months,  and 
expert  for  more  than  four  months?  Why 
is  it  necessary  to  fix  a  price  on  Octo¬ 
ber  1  any  more  than  on  September  15 
or  November  1?  The  delaying  of  the 
inve.stigatlon  for  the  few  weeks  that 
would  have  been  necessary  in  erder  to 
make  proper  u.se  of  the  material  your 
auditor  and  expert  have  accumulated 
could  not  have  resulted  in  any  inju.stice 
to  the  manufacturers.  They  are  fully 
protected  by  the  provision  in  the  Gov¬ 
ernment’s  orders  that  makes  the  pre.s- 
ent  price  subject  to  revision  after  the 
Inve.stigatlon  has  Ix'en  completed,  and 
provides  that  the  new  price  may  be 
made  retroactive.” 


NEW  ENGLAND  COUNCIL  ELECTS 


P.  F,  O'Keefe  Heads  A.  A.  A.  A.  in  Local 
Section — Harold  Barber  Secretary 
Boston,  September  25. — The  New 
England  Council  of  the  American  Asso¬ 
ciation  of  Adverti.sing  Agencies  held  its 
annual  meeting  at  the  Exchange  Club 

Los  Angeles,  fourth  City  in  U.  S- 
In  volume  of  advertising  published 

(See  N.  Y.  Evening  Post  report  for  July.) 

The  importance  of  Los  Angeles  as  a 
“National  Market"  has  been  definitely 
established.  No  City  on  the  face  of 
the  globe  presents  a  more  promising 
field  to  the  wide-awake  merchant. 
Probably  the  greatest  single  factor  in 
educating  600,000  Angelenos  in  the  use 
of  Nationally  advertised  products  has 
been  the  Los  Angeles  Evening  Herald, 
the  largest  daily  newspaper  in  the  West¬ 
ern,  half  of  the  United  States. 

Member  Ai*dit  Bureau  of  Circulations. 
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yesterday  and  elected  P.  F.  O’Keefe,  of 
the  O'Keefe  Advertising  Agency,  chair¬ 
man;  John  J.  Morgan,  of  the  J.  J.  Mor¬ 
gan  Advertising  Agency,  vlce-ch.nirman, 
and  Harold  Barber,  of  the  J.  W.  Bar¬ 
ber  Agency,  secretary. 

The  New  England  Council  now  con¬ 
sists  of  the  following  Bo.ston  merchan- 
di.sing  and  advertising  organizations: 
Amsterdam  Agency,  Inc.,  Horace  A. 
Ayres  &  Co.,  J.  W.  Barber  Adverti.sing 
Agency,  George  Batten  Company,  Inc., 
-\.  \V.  Ellis  Company,  H.  D.  Humphrey 
Company,  John  J.  Morgan  Advertising 
Agency,  Inc.,  P.  F.  O’Keefe  Adverti.sing 
Agency,  Franklin  P.  Shumway  &  Co., 
Walter  B.  Snow  and  staff,  J.  Walter 
Thompson  (.’ompany,  and  Walton  Ad¬ 
verti.sing  &  Printing  Company. 


The  Net  Paid  Circulation  of 
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RELY  ON  NEWSPAPER 
ADS  FOR  SUCCESS 


Public  Press  Will  Flood  the  Country 
with  Display  Copy  Prepared  by 
Experts  to  Make  Campaign 
Sure  and  Quirk. 

Washington*,  September  25. — Greater 
dependence  than  ever  before  is  being 
placed  upon  new.spaper  advertising  for 
the  success  of  the  fourth  Liberty  Loan. 
Men  trained  in  the  work  have  been  call¬ 
ed  upon  to  furnish  copy  for  pages,  half- 
pages,  and  .smaller  adverti.sements,  to 
bring  home  to  the  people  of  the  country 
the  importance  of  every  one  .sub.scribing 
to  the  bonds  to  the  fullest  extent,  and 
they  have  responded  splendidly.  Plc- 
torially  and  textually  the  adverti.sements 
are  calculated  not  only  to  .sell  the  bond 
Issue,  but  also  to  advertise  the  war  and 
awaken  the  enthusiasm  of  the  people  to 
the  support  in  every  way  of  the  “boys 
over  there.” 

Designs  and  copy  for  the  advertise¬ 
ments  already  have  been  prepared  and 
will  be  supplied  free  in  the  form  of 
newspaper  mats  to  daily  or  weekly  pub¬ 
lications.  The  Government  will  not 
pay  new.spapers  for  the  publication,  but 
local  committees  have  lieen  canvassing 
merchants  and  business  interests  in  each 
community  to  pay  for  the  space. 

Some  of  the  headlines  for  the  adver¬ 
tisements  and  their  authors  are: 

“The  Enemy  Is  Watching.  The  Su¬ 
preme  Moments  of  Our  Struggle  with 
Germany  Have  Now  Come,”  by  Secre¬ 
tary  Haker. 

“Dollars  that  Fight,”  by  Senator 
I»dge. 

“The  .\rmy  and  Navy  Will  Dig  the 
Huns’  Grave,  but  We  Mu.st  Furnish  the 
Spade,”  by  Billy  Sunday. 

“Money  Makes  the  Ship  Go.”  '  by 
Charles  M.  Schwab. 

“What  Do  You  Mean,  ‘.Afford?’”  by 
George  .\de. 

Hudyard  Kipling,  Samuel  Gomper.s, 
Wilbur  D.  Nesbitt,  Dr.  Frank  Crane, 
and  George  M.  Cohan  are  among  those 
who  have  written  for  the  advertise¬ 
ments. 

Arrangements  for  strangling  hun¬ 
dreds  of  millions  of  dollars’  worth  of 
oil  stocks  and  other  speculative  securi¬ 
ties  which  the  Government  con.siders 
unnecessary  in  the  war  emergency  and 
hindrances  to  the  sale  of  Liberty  Bonds 
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have  been  made  by  the  Capital  Issues 
Committee.  Within  a  few  weeks  the 
committee  hopes  to  stop  absolutely  the 
sale  of  all  stocks  and  bonds  not  pre¬ 
viously  submitted  to  the  committee  or 
its  district  agencies  for  examination  to 
determine  whether  the  issues  could  not 
better  be  postponed  until  atfer  the  war. 

Although  this  is  only  part  of  the 
Government's  programme  for  con.serv*- 
ing  credit  along  with  materials  and 
men,  the  action  was  hastened  by  reports 
that  promoters  are  taking  millions  of 
dollars  of  Liberty  Bond."--  in  exchange  for 
stocks  of  doubtful  value,  luring  in¬ 
vestors  with  the  .specious  plea  that  by 
this  moans  their  money  does  double  ser¬ 
vice  for  the  Government.  The  traffic  in 
doubtful  securities  alone,  heretofore  not 
.submitted  to  the  Capital  Issues  Com¬ 
mittee.  amounts  to  between  $250,000,000 
and  $500,000,000  a  year,  the  Committee 
estimated. 

John  S.  Drum,  San  Francisco  banker 
and  member  of  the  Capital  I.ssues  Com¬ 
mittee,  will  have  charge  of  the  national 
campaign  again.st  unrecognized  securi¬ 
ties,  as.sisted  by  Paul  A.  Sinsheimer,  of 
San  Francisco. 

“Economic  vigilance  committees”  will 
be  organized  immediately  in  each  Fed¬ 
eral  Iteserve  District,  with  at  least  one 
member  in  every  city  of  more  than 
15,000  population  to  gather  and  report 
information  concerning  operation  of  in¬ 
dividuals  and  corporations  trying  to  sell 
securities  without  the  approval  of  the 
Capital  I.ssues  Committee. 

It  -was  announced  that  these  agencies 
have  been  promised  the  cooperation  of 
the  Investment  Bankers’  Association, 
Associated  Advcrti.sing  Clubs,  American 
Bankers’  A.s.soclation,  .\merican  News¬ 
paper  Publishers  Association,  and  other 
organizations.  All  committeemen  will 
serve  without  pay. 

The  committee  will  report  on  all  seem¬ 
ingly  unnecessary  projects,  such  as  con¬ 
struction  of  new  buildings.  Industry  ex- 
tonslon.s,  and  road  Improvements.  Later, 
when  arrangements  for  supervision  of 
bank  loans  for  capital  purposes  Is  work¬ 
ed  out,  this  information  will  be  used  in 


For  Prompt  Service 

TYPE 

Printers'  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

“American  Type  the  Best  in  Any  Case” 

AMERICAN 
TYPE  FOUNDERS  CO. 

Boston  Pittsburgh  Kansas  City 

New  York  Cleveland  Denver 
Philadelphia  Detroit  Los  Angeles 

Baltimore  Chicago  San  Francisco 
Richmond  Cincinnati  Portland 
Atlanta  St.  Louis  Spokane 

Buffalo  Minneapolis  Winnipeg 


The 

PITTSBURG  PRESS 
Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 
Member  A.B.C. 

ForeUm  Aivertiting  ReprttmktaHve*. 

I.  A.  KLESN.  JOHN  OLAkS. 

UetropoIlUn  Tower,  Peoples  Oae  Bide. 
New  York  Cbleaco. 


an  effort  to  cut  oft  the  supply  of  credit 
to  no-essential  construction. 


GIVES  LUNCHEON  FOR  AD  MEN 


H.  Walton  Heegstra  Holds  Get-Together 
Meeting  of  150  Representatives 

Chicago,  September  23. — H.  Walton 
Heegstra,  head  of  the  advertising  agency- 
operated  under  the  .same  name  in  the 
fCimball  Building,  25  East  Jackson 
Boulevard,  entertained  to-day  approxi¬ 
mately  150  local  and  out-of-town  news¬ 
paper,  advertising,  trade  journal,  and 
farm-pap)er  representatives  at  luncheon 
in  the  ballroom  of  the  Hotel  I.*  Salle. 

The  object  of  the  gathering — reputed 
to  be  the  first  of  its  particular  kind  held 
here — was  to  promote  a  closer  fellowship 
between  the  related  branches  of  the  pub¬ 
lishing  and  adverti.sing  businesses,  and, 
through  that  more  intimate  acquain¬ 
tance,  to  impress  all  with  the  urgent 
current  need  of  greater  cooperation  be¬ 
tween  all  advertising  men  who  are  in¬ 
terested  in  »*eally  Intensive,  construc¬ 
tive  work  for  their  client.s. 


OBITUARY  NOTES 

Daniel  M.  Hassett.  for  thirty  years 
the  Camden,  N.  J.,  representative  of  the 
Philadelphia  Public  Ledger,  died  from 
a  complication  of  ailments  brought  about 
by  throat  hemorrhages.  Mr.  Hassett  was 
fifty-nine  years  old  and  was  one  of  the 
most  widely  known  news  gatherers  In 
Camden. 

Harwood  p.  Smith,  a  member  of  the 
.staff  of  the  New  York  Time.s,  Is  dead  as 
a  rc.sult  of  Injuries  received  when 
struck  by  a  trolley  car  in  Newark.  He 
■was  on  his  way  from  his  office,  alighted 
from  a  car  near  his  home,  50  Milford 
Avenue,  and  was  struck  by  a  car  going 
in  the  opposite  direction. 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Publithtr 

“TTi#  oaly  Buffalo  aewtpaper  that  caa- 
aen  it*  advertitmg  column*.  Manv  of 
our  advertioer*  u*e  our  column*  cxclu*ive' 
ly.  TKe  abova  i*  ana  of  the  many  rea- 
•cn*  tvky 

MEMBEE  A.  B.  C 
fgrgitn  AAggrtinng  Riprtt*ntut%v»t 
KELLY-SMITH  i  COMPANY 
jsa  Fifth  Avenue  Lrttoa  Buildin. 

NEW  YORK  CHICAGO 


Takes  Over  Vienna  Paper 
Washington,  September  25. — Official 
advices  received  here  are  to  the  effect 
that  the  Zeit,  of  Vienna,  has  become 
the  property  of  the  Austro-Hungarian 
Foreign  Office  at  Vienna.  The  Zeit  is 
said  to  be  one  of  the  most  Important 
journals  in  that  country.  Its  drasti¬ 
cally  independent  attitude  is  said  to 
have  di.spleased  the  powers  that  be  In 
Berlin. 


Auction  Sale 

The  undersigned  assignee  will  sell  at 
public  auction  the  machinery  and  good 
will  of  the  Argus  &  Mercury  Publishing 
Company,  former  publishers  of  the  Mid¬ 
dletown  Daily  Argus  and  Semi-weekly 
Mercury,  at  the  Argus  Building  Nos.  fl¬ 
it  King  Street,  Middletown,  New  York, 
on  October  9th,  1918,  at  ten  o’clock  A.  M. 

Excellent  opportunity.  City  of  17,- 
000.  Only  Democratic  Daily  in  this  sec¬ 
tion  of  Orange  County. 

Duplex  tubular  rotary  press,  24  page; 
Complete  stereotyping  outfit: 

Gordon  job  press; 

Golding  job  press,  11x21; 

Two  electric  motors; 

Two  revolution  Scott  cylinder  press; 
Model  2  Mergenthalcr  linotype; 

Model  5  Mergenthalcr  linotype; 

Power  paper  cutter; 

Stitching  machine; 

Type  and  type  cabinets; 

Pre.ss  room  sundrie's  and  supplies; 
Dalton  adding  machine; 

Linotype  metal; 

Job  and  print  paper. 

Office  furniture  and  three  typewriters; 
and  other  acces.sories  needed  in  a  moa- 
ern  new.spaper  and  job  plant. 

Al.so  Model  14  Mergenthalcr  linotype 
subject  to  a  chattel  mortgage  thereon 
held  by  the  Mergenthalcr  Linotype  Com¬ 
pany.  Terms  ca.sh. 

Dated,  Middletown,  N.  Y.,  September 
24th.  1918. 

CHARLBIS  C.  REDFIELD, 
Assignee  of  the  Argus  and  Mercury 
Publishing  Company. 


Why  Does 

Qlfje  Detroit  Jfree  Jrefiig 

"MicMean’g  Oreatett  Neviipaptr," 

Carry  more  adTertialnc  In  the  foreign  field 
than  any  other  Detroit  newapaperl 

because: 

The  Free  Preaa  haa  both  quantity  and  Qntittj 
In  circulation  and  ia  the  only  morning  newa- 
pai>er  aerrlng  Detroit  and  aurroundlng  tar- 
rltory.  ^ 

VERREE  *  IFamlg.  i  NewYork 

CONKLIN 


The 

Pittsburgh 
Post 


has  the  second 
largest  morn¬ 
ing  and  Sunday  circu¬ 
lation  in  PittsburgL 


Take  It  To 

POWERS 

Open  24  Hours  out  of  24 

The  Fastest  Engravers 
on  Earth 

Powers  Hioto  Engraving  Co. 

154  Naggau  St.,  Tribuna  Bldg. 
New  York  City 
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THROUGH  THE  CLASSIFIED  COLUMNS 

of  EIditor  &  Publisher  j/om  may  find  the  man  you  need  in  your  organization — 
get  in  touch  with  the  opportunity  you  seek — sell  o  newspaper  or  any  part  of  a 
newspaper  plant — in  short,  you  may  make  these  classified  columns  serve  you  just 
•as  profitably  as  your  own  classified  columns  serve  your  readers. 


SITUATIONS  WANTED 

Advertisements  under  this  classifica~ 
tion,  ten  cents  per  line,  each  insertion. 
Connt  sis  words  to  the  line.  Tor  those 
unemployed,  not  to  exceed  (0  words, 
two  insertions  FREE. 


News  Editor 

Now  employed,  seeks  position  in  a  field 
which  offers  larger  opportunity.  Will 
consider  only  a  place  that  is  perma¬ 
nent,  and  can  furnish  the  best  of  refer¬ 
ences.  Address  I.,  927,  care  Editor  and 
Publisher. 


Advertising  Man 

now  employed,  wants  position  as  ad¬ 
vertising  manager  on  daily  paper  in 
city  of  75,000  to  160,000.  Has  had  de¬ 
partment-store  adverti.sing  experience, 
and  has  made  a  success  in  newspaper 
field.  Can  furnish  proof  of  ability  and 
character  to  any  one  interested.  Ad¬ 
dress  I.,  924,  care  Eiditor  and  Publisher. 


Advertising  Solicitor 

Experienced  and  competent  advertising 
solicitor  and  copy  writer,  with  good 
record  as  newspaper  manager  desires 
permanent  position.  On  recent  Third 
Liberty  Loan  drive  I  sold  over  82,000 
agate  lines  of  patriotic  advertising  to 
non-advertisers  at  the  one-time  rate. 
College  man,  41  married,  temperate, 
tactful  willing  worker.  $40  week  and 
transportation.  Particularly  desires 
management  of  run-down  daily  where 
can  get  block  of  stock  for  building  it 
up.  Address  H.  821,  care  of  Editor  and 
Publisher. 


Editor’s  Assistant 

Capable  of  light  editorials,  paragraphs, 
can  also  handle  city  desk  and  look  sffter 
make  up  at  liberty  in  ten  days  from 
date  of  this  issue.  Can  do  one  man's 
work  and  do  it  well,  but  not  two.  Best 
of  references.  Address  H.  820,  care  of 
Fldltor  and  E*ublisher. 


Advertising  Manager 

Able  newspaper  man,  having  built  three 
daily  newspapers  to  a  successful  point, 
is  available  to  some  newspaper  owner, 
who  wants  a  high  grade  executive  as 
business  manager  or  advertising  mana¬ 
ger.  Must  be  good  proposition.  Box 
No.  H.  824,  care  of  Editor  and  Publish¬ 
er. 


Editorial  Writer 

Manager  of  editorial  page  and  editorial 
writer  of  ripe  experience  of  large  met¬ 
ropolitan  dally  wishes  to  change  loca¬ 
tion.  References  and  proof  of  ability 
furnished.  Salary  $76  a  week  to  start. 


HELP  WANTED 

Advertisements  under  this  classifica¬ 
tion,  twenty  cents  per  line.  Count  six 
words  to  the  line. 


Reporter 

All  round  newspaper  reporter,  who  can 
take  Associated  Press  phone  service. 
Permanent  position.  Night  work.  The 
Observer,  Washington,  Pa. 


Austin  American  largest  circulation 
central  Texas,  only  morning  newspap¬ 
er,  only  Austin  member  A.  B.  C.  Offi¬ 
cial  newspaper,  city  of  Austin,  full  leas¬ 
ed  wire  Associated  Press,  has  opening 
for  first-class  capable  reporter,  and 
advertising  solicitor  who  thoroughly 
understands  writing  copy  and  making 
lay-outs,  etc.  Write  at  once  giving  full 
information  and  lowest  salary.  Ex¬ 
penses  to  Austin  not  paid.  Austin 
American,  Austin,  Tex. 


FOR  SALE 

Advertisements  under  this  classiflca- 
tton,  twenty  cents  per  line.  Count  six 
words  to  the  line. 


Notice  of  Sale  of  The  Morning 
Sentinel,  Inc. 

The  undersigned  receiver  will  sell  at 
public  auction  the  plant,  good  will,  and 
all  the  physical  property  of  The  Morn¬ 
ing  Sentinel,  Incorporated,  at  the  office 
of  The  Morning  Sentinel,  at  No.  24 
Market  Street,  Amsterdam,  N.  Y., 
Thursday  morning,  October  3.  1918,  at 
10  o'clock.  The  Morning  Sentinel  is 
the  official  city  paper,  and  is  the  only 
Democratic  daily  published  in  Mont¬ 
gomery  County.  The  equipment  con- 
si.sts  of  one  Duplex  eight-page  news¬ 
paper  press,  two  linotypes,  circular 
saw,  electric  motors,  melting-pot,  and 
casting-box  for  advertising  matrices, 
job  cylinder,  and  three  job  presses,  ad¬ 
verti.sing  and  job  type,  power  paper- 
cutter,  cabinets,  desks,  typewriters,  and 
other  accessories  needed  in  a  modern 
newspaper  and  job  plant.  For  further 
information  apply  to  the  undersigned 
receiver  or  his  attorney. 

Dated  Amsterdam,  N.  Y.,  September 
10,  1918. 

E.  H.  PARKIS. 

Receiver  of  The  Morning  Sentinel,  Inc. 

J.  W.  FERGUSON. 

Attorney  for  Receiver,  Amsterdam. 

N.  Y. 


Editorial  Executive 

and  writer,  now  assistant  editor  larg¬ 
est  daily  in  Eiastem  community  of  600,- 
000  desires  change  of  position.  Compe¬ 
tent  to  take  entire  charge,  or  of  an> 
department.  Address  H.  819,  care  of 
Editor-Publisher. 


Business  Manager 

Seeks  a  change  from  present  position. 
E^xperienced  man  who»know3  how  to  get 
results  either  on  afternoon  or  morn¬ 
ing  paper.  Has  been  instrumental  in 
bringing  several  properties  into  good 
producer.s.  Present  large  property 
l)rought  from  a  big  loser  to  money¬ 
maker.  E^amiliar  with  all  branches  of 
newspaper  work.  Married:  temperate: 
not  afraid  of  a  big  job.  Address  I,  923, 
care  Editor  and  Publisher. 


Circulation  Manager 

Draft  exempt.  Fifteen  years’  experience. 
Receipts  doubled  in  present  position 
over  last  year.  Familiar  with  all  cir¬ 
culation  schemes.  Reference  if  re¬ 
quested.  Open  for  position  October  1st. 
Minimum  salary  fifty  dollars,  or  salary 
and  commission.  South  preferred.  Ad¬ 
dress  I,  914,  care  of  Eidltor  &  Publisher. 


Advertising  Manager 

wants  position  on  daily  in  city  of  40,000 
to  100,000.  Can  fill  imsition  as  General 
or  Business  Manager.  Having  handled 
all  departments.  Now  on  prosperous 
daily  in  city  of  over  40,000.  Forty-.six, 
married,  references.  Address  I,  918, 
care  of  EMitor  &  Publisher. 


News  Service  Man 

experienced,  wants  to  leave  New  York. 
Capable  of  handling  telegraph  or  sport¬ 
ing  desk  but  would  prefer  outside  work. 
Married,  sober,  and  reliable.  H.  836, 
care  Editor  and  Publisher. 


City  Editor 

Experienced  city  editor,  evening  paper 
midwest  city  of  86,000.  Also  tempo¬ 
rary  position  with  possibility  of  Its  be¬ 
ing  i>ermanent  for  telegraph  editor.  Ad¬ 
dress  H.  882,  ears  of  Editor  and  Pub¬ 
lisher,  tr;  -r-riU 


Advertising  Solicitor 

who  has  had  small  city  experience,  by 
rapidly  growing  daily  paper.  Addre.ss 
I,  912,  care  of  Editor  and  Publisher. 


Advertising  Man 

Bright  young  man.  One  with  some  ex¬ 
perience  in  advertising  agency  details 
preferred.  Good  opportunity  if  he  has 
the  right  stuff.  Reply  by  letter  only, 
giving  salary  desired,  age,  draft  status, 
previous  experience,  and  reference.  Ad¬ 
dress  I.,  921,  care  Editor  and  Publisher. 


Magazine  Subscription  Getter 

Wish  to  start  a  mail  campaign  for  sub¬ 
scriptions — highest  class  national  mag¬ 
azine.  Want  bright  man  or  woman  of 
experience  who  knows  tried-out  meth¬ 
ods  to  take  charge.  Address  1..  9ij0, 
care  Editor  and  Fhiblisher. 


News  City  Editor 

Southern  California  dally  in  city  of  40,- 
000  has  opening  for  competent  all- 
around  newspaper  man  as  news-city 
editor.  Must  have  tact  in  meeting  peo¬ 
ple,  ability  to  handle  considerable  vol¬ 
ume  of  work  in  finished  shape,  and  good 
judgment  as  to  news  valuea  Married 
man  preferred:  references  required.  Ad¬ 
dress  I.,  925,  care  Editor  and  Publi.sher. 


Editorial  Man 

The  Millville  Republican,  Millville,  N.  J., 
has  an  opening  for  a  good  man  to  act 
as  reporter  and  editor,  secure  the  news, 
and  prepare  his  copy,  to  take  charge 
of  a  branch  office,  where  he  will  be  in 
full  control.  Good  position,  permanent 
to  right  man.  Location  good,  working 
conditions  pleasant.  This  is  an  unusual 
offer  to  right  party.  State  salary  and 
particulars  in  first  letter. 


Telegraph  and  Reportorial 
Man 

Wanted — 'Thoroughly  qualified  trained 
man  for  combination  telegraph  and  re¬ 
portorial  work.  Applicant  wire  and  fol¬ 
low  with  letter,  aiddressing  “Arizona  Re¬ 
publican,"  Phoenix.  Arizona. 


Linotype 

Three  Model  1  machines,  with  complete 
equipment  of  molda  magazines,  auid 
matrices.  New  Haven  Union  Co.,  New 
Haven,  Conn. 


Linotype 

Model  No.  1,  Serial  No.  8010,  and  Model 
No.  1,  Serial  No.  8011,  with  1  magazine, 
linera  ejector  blades,  font  of  matrices 
(for  each  machine).  Tribune  Printing 
Co.,  Charleston,  W.  Va. 


Goss  Rotary  Press 

Goss  rotary  straight-line  press,  prints 
8,  10,  12,  or  16  pages.  Complete  stero 
outfit  In  excellent  running  condition. 
Guaranteed.  Address  F.  P.  Alcorn,  47 
W,  34th  St.,  New  York  city. 


Goss  Four  Deck 
Single  Width  Press 

for  sale.  Two  folders.  4  to  32  pages. 
Equipped  with  Kohler  system.  Address 
I,  915,  care  of  Elditor  &  Publisher. 


Linotype 

model  5,  good  condition.  Can  be  seen 
running.  Address  I,  916,  care  of  Edi¬ 
tor  &  Publisher. 


Linotype 

model  3,  two  letter,  good  condition.  Now 
running.  Address  I,  917,  care  of  Editor 
&  Ehiblisher. 


M  I  SCELLANEOUS 

Advertisements  under  this  ctcusifica- 
tion,  twenty  cents  per  line.  Count  six 
words  to  the  line. 


Four  Turtles 

large  enough  to  take  eight  columns.  Ad¬ 
dress  I,  911,  care  of  Editor  and  Pub¬ 
lisher.  r  ;;;  ^ 


$100,000  for  Investment 

in  a  daily  newspaper  property  located 
near  New  York  City.  Offering  must 
interest  a  practical  newspaper  pub¬ 
lisher.  Proposition  R.  P. 

Charles  M.  Palmer 

N ewspaper  Properties 
225  Fifth  Avenue,  New  York 


CONSOLIDATION 

is  the  recognized  route  to  large  returns  in 
nearly  every  line  of  commercial  industry. 

We  believe  that  publishing  properties 
offer  one  of  the  most  attractive  of  alt  the 
fields  for  merger  and  consolidation. 

We  have  a  record  of  results  in  this 
difficult  work  that  you  should  investigate. 

HARWELL  &  CANNON 

Newspaper  and  Magazine  Properties 
TIMES  BUILDING  NEW  YORK 


Readers  Decide 

— The  HABIT  of  appreciation 
shows  in  circulation  gains. 

Get  the  features  that  have 
WON  the  biggest  audience. 

Lsi  us  tsnd  you  Mumplet  sf  sur  tst- 
sred  ttmits,  doily  and  Sunday 
pages  im  blast  and  tolars. 

Newspaper  Feature  Service 

II.  KOBNIGSBKRG,  Manager 
S7  wear  jgra  tr..  New  Yobs 


The  True  News 


—FIRST- 


Always-Accurately 

loteniatioiial  News  Semce 

World  Bldg.  New  York 


GOSS  OCTUPLE 
STRAIGHTLINE  PRESSES 

with  Two  or  Four 
‘  Folders 

For  sale  by 

WALTER  SCOTT  &  COMPANY 

Plainfield,  New  Jersey 


We  can  increase  your  business — ^you 
want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how  press 
clipping  can  be  made  a  business- 
builder  for  you. 

BURRELLE 

14S  Lafayette  St,  New  York  City. 
Established  a  Quarter  of  a  Century. 
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WILEY  IN  FULL  CHARGE 
OF  CIN.  ENQUIRER 


Made  General  Manager  with  Control  of 
All  Departments — Edward  Flicker 
Retires,  but  Is  Retained  in 
Advisory  Capacity 


W.  F.  Wiley,  for  many  years  manag¬ 
ing  editor  of  the  Cincinnati  Enquirer, 
has  been  appointed  general  manager  of 
that  newspaper,  in  full  charge  of  all 
departments.  The  appointment,  which 
was  made  by  the  executors  of  the  es¬ 
tate  of  John  R.  McLean,  became  effec¬ 
tive  September  15. 

Edward  Flicker,  business  manager  of 
the  Enquirer,  retires  from  active  par¬ 
ticipation  in  the  conduct  of  the  news¬ 
paper  property,  but  has  been  retained 
by  the  McLean  estate  in  an  advisory 
capacity.  Mr.  Flicker  has  been  bu.siness 
manager  of  the  Enquirer  for  the  past 
fifteen  years.  He  has  been  connected 
with  the  paper  for  twenty-nine  years  in 
all,  and  it  is  believed  by  his  friends  that 
ere  long  he  will  re-enter  the  newspaper 
field  in  .soTie  important  executive  capa¬ 
city.  It  is  understood  that  G.  W. 
Preston,  who  has  but  lately  joined  the 
staff,  will  become  business  manager, 
and  William  K.  Nottingham,  formerly 
of  the  Washington  Post,  has  been  ap¬ 
pointed  assistant  business  manager. 

H.  M.  Potter,  who  has  been  city  edi¬ 
tor  of  the  Enquirer  for  several  years, 
succeeds  Mr.  Wiley  as  managing  editor. 
Mr.  Potter’s  sucpessor  on  the  city  desk 
has  not  been  announced. 


CONSOLIDATE  TOY  ADVERTISING 


Four  St.  Louiit  Department  Stores  Join 
in  Ejirly-Shopping  Campaign 

Four  department  stores  of  St.  Louis, 
Famous  &  Barr  Co.,  B.  Nugent  &  Bro., 
Scruggs,  Vandervoort,  Barney  &  Stlx, 
Baer  &  Fuller,  have  joined  in  a  co¬ 
operative  adverti.sing  campaign  for 
their  toy  departments,  using  display 
space  in  which  to  get  over  to  the  people 
the  rulings  of  the  War  Industries  Board 
in  regard  to  gift-buying  and  the  policy 
of  doing  away  with  the  last-week  rush 
In  the  storea 

This  is  believed  to  be  the  first  instance 
in  which  competitors  have  combined  in 
an  advertising  campaign,  and  its  results 
are  being  watched  with  interest.  It  Is 
not.  of  course,  the  intention  of  these 
stores  to  extend  the  joint  advertising 
policy  to  other  lines  ol  merchandi.se ;  but 
the  situation  regarding  toys  and  the 
Government’s  ruling  that  the  children 
must  not  be  deprived  of  them,  together 
with  the  nece.ssity  for  handling  holiday 
trade  with  the  normal  force  of  •sales 
people,  offered  a  special  opportunity  for 
thi.s  advertising  experiment. 


Editors  and  Advertising  Men 
Boom  Canada's  Loan 

(Continued  from  page  6.) 
promote  the  sale  of  Victory  Bonds 
locally. 

All  the  press  publicity,  on  the  other 
hand,  is  looked  after  by  the  Canadian 
Pre.ss  Association.  This  body  has  under¬ 
taken  full  responsibility  in  this  regard, 
and  a  considerable  sum  of  money  has 
been  placed  at  its  disposal  for  both  paid 
advertising  and  news  featurea  To  carry 
cut  the  work,  three  committees  have 
been  formed,  the  general  executive  com¬ 
mittee,  a  display  advertising  committee, 
and  a  Dominion  press  news  and  feature 
committee.  ’The  first  consists  of  the 


president  of  the  Association,  W.  J<  Tay¬ 
lor,  Woodstock  Sentinel-Review;  the 
chairmen  of  the  other  two  committees, 
and  John  M.  Imrie,  manager  of  the  As¬ 
sociation.  George  E.  Scroggie,  Toronto 
Mail  and  Empire,  is  chairman  of  the 
display  advertising  committee,  and  John 
R.  Bone,  Toronto  Star,  is  chairman  of 
the  press  news  and  feature  committee. 

So  far  as  the  display  advertising  is 
concerned,  the  task  of  preparing  the 
copy  and  placing  the  business  has  been 
undertaken  by  the  thirteen  agencies  rep¬ 
resented  in  the  Canadian  Association  of 
Adverti.sing  Agencies.  These  have 
pooled  their  services  and  are  working 
together  as  one  composite  organization. 
Special  offices  have  been  opened  in  To¬ 
ronto.  and  already  advertising  prelimi¬ 
nary  to  the  loan  campaign  is  appearing 
in  the  press.  ’The  work  of  the  Canadian 
Association  of  Adverti.sing  Agencies  is 
under  the  direction  of  a  committee  con¬ 
sisting  of  J.  E.  McConnell,  McConnell  & 
Fergu.son,  Ix)ndon,  chairman;  C.  T. 
Pearce,  A  McKlm,  Ltd.,  Montreal;  E. 
Desbarats,  Desbarats  Advertising 
Agency,  Montreal;  X.  J.  Denne,  Smith, 
Uenne  &  Moore,  Toronto;  C.  T.  Solomon, 
and  J.  P.  Patterson,  Norris-Patter.son, 
Toronto. 

Sfiecial  arrangements  have  been  made 
with  r**gard  to  the  remuneration  of  the 
cooperating  adv'crti.sing  agencies.  It  was 
agreed  that  Instead  of  the  usual  com- 
ml.s.sion  there  should  he  paid  by  tho.se 
publishers  who  allow  a  commis.sion  on 
commercial  advertising  a  flat  commis¬ 
sion  of  15  per  cent  without  further 
deduction  in  the  way  of  cash  or  other 
di.scount.  This  sjrecial  commission  will 
be  deducted  by  the  three  agencies  hav¬ 
ing  charge  of  the  placing  of  the  adver¬ 
tising  and  distributed  among  the  mem¬ 
bers  of  the  organization  upon  a  mutual¬ 
ly  satisfactory  basis,  having  regard  to 
the  work  performed  by  each  member. 
The  net  revenue  to  the  press  from  the 
di.splay  advertising  campaign,  it  is  esti¬ 
mated,  will  be  in  the  neighborhood  of 
$175,000.  All  daily  and  town  and  vil¬ 
lage  weekly  newspapers  and  a  large  list 
of  trade  and  class  papers  will  be  used. 

Prominent  Editors  at  Work 

The  press  news  and  feature  commit¬ 
tee  will  have  charge  of  all  the  material 
to  be  supplied  for  the  news  and  editorial 
columns  of  the  press.  Its  membership 
consists  of  one  prominent  editor  from 
each  province,  and  includes  the  follow¬ 
ing:  A  F.  Macdonald,  Halifax  Chron¬ 
icle,  for  Nova  Scotia;  F.  B.  Elli.s,  St. 
John  Globe,  for  New  Brun.swick;  J.  R. 
Burnett,  Charlottetown  Guardian,  for 
Prince  Edward  I.sland;  E.  F.  Slack, 
Montreal  Gazette,  for  Quebec;  M.  O. 
Hammond,  Toronto  Globe,  for  Ontario; 
J.  W.  Dafoe,  Manitoba  Free  Press,  for 
Manitoba;  VV.  F.  Kerr,  Regina  Leader, 
for  Sa.skatchewan;  M.  R.  Jenning.s,  Ed¬ 
monton  Journal,  for  northern  Alberta; 
J.  VV.  VVood-s,  Calg,ary  Herald,  for  south¬ 
ern  Alberta,  and  John  Nel.son,  Van¬ 
couver  VV'orld,  for  British  Columbia, 
The.se  members  of  the  Dominion  com¬ 
mittee  are  in  turn  chairmen  of  prov¬ 
incial  committees,  each  of  which  will 
study  the  needs  of  the  publications  in 
their  respective  constituencies. 

It  I.s,  perhaps,  significant  that  in  the 
organization  of  the  pre.ss  news  and  fea¬ 
ture  committees  throughout  the  Do¬ 
minion  there  is  close  cooperation  with 
the  general  bond  selling  organization. 
Thus  both  Mr.  Taylor  and  Mr.  Bone  are 
members  of  the  Dominion  Victory  Loan 
Executive  Committee,  and  in  most  of 
the  provinces  the  chairman  of  the  pro¬ 
vincial  press  news  and  feature  commit¬ 
tee  is  a  member  of  the  provincial  com¬ 
mittee  of  the  bond  selling  organization. 


In  this  way  there  is  close  cooperation 
throughout,  FVrther  than  that,  it  is 
found  that  in  many  cities  and  towns  the 
local  newspaper  publishers  are  members 
of  the  local  publicity  committees. 


Ton  MUST  Um  the 

LOS  ANGELES 

EXAMINER 

t«  wvM'  tkm  GSKAT  SOUTHWEST 

MoSSraAF**”  150,000 

MtmbttA.  B.  C. 


U.  S.  P.  O.  REPORT 
For  the  period  ending  April  1,  1918 

The  New  Orleans  Item 

Daily . 62,141 

Sunday  . 80,288 

Average  . 64,733 

Foreliin  repretentative$ 

THE  JOHN  BUDD  COMPANY 

Npw  York  Chirsso  St.  Ixialk 


Canadian  Press  Clippings 

The  problem  of  cOTerlng  the  OkDkdUD 
Ptcid  U  aniwered  by  obtatnlog  ttae  aemce 
of 

The  Dominion  Press 
Clipping?  Ap^ency 

which  fivea  the  clippinga  on  all  mattera  of 
Intereat  to  you,  printed  in  oeer  95  per  cent, 
of  the  newapapera  and  pnbllcatlona  of 
CANADA. 

We  corer  every  foot  of  Canada  and  New- 
fonndlaLd  at  our  head  office. 

74-79  CHDHCH  ST..  TOBONTO,  CAN. 

Piice  of  aemce,  regular  preaa  clipping 
ratea — apecial  ratea  and  diaconnta  to  ^ada 
and  Newapapera. 


Service 


Thorough  Trade  Investigations, 
before  and  after  the  inauguration 
of  your  Boston  campaign,  will 
help  you  get  more  business. 

Merchandising  Service  Depart¬ 
ment  of  the 

Boston  American 


FOR  SALE 

A  Scott  Press  with  stereotype 
equipment:  5  linotype  models,  2,  4 
and  5.  The  property  was  owned  by 
the  Lynn  News  Company,  recently 
taken  over  by  the  Lynn  Telegram. 
Also  Keystone  Type  Equipment  and 
many  fonts  of  the  latest  display  type. 
Apply, 

LYNN  TELEGRAM-NEWS 

LYNN,  MASS. 


Hemstreet’s 


PRESS  CLIPPINGS 

Tenth  Avenue  at  45th  Street 
New  York 


Can  Find  Them 

The  man-problem  in  newspaper  organ¬ 
izations  grows  more  acute  with  the  new 
draft.  It’s  nO't  easy  to  find  the  man 
you  need — but  it’s  possible.  Use  Editor 
&  Publisher’s  classified. 


WeHas^  WhK  Uy  11\i5  E.Vemnq 

Jll  WSdlificmad 

Some  small,  short  cloud-pushers  to 
pep”  up  your  readers.  The  order 
to  cut  has  come.  The  big  stuff 
is  under  the  ban  of  the  War 
Industries  Board. 

The  International  Syndicate 

Features  for  Newspapers 
Est’d  1899  BALTIMORE.  MD. 


The  McClure  Newspaper  Syndicate 
Fnturet  Include 

Dally  Comlca,  Four-color  Comic  Mata  and 
Supplementa,  Faahlon  and  Houaehold  S«r- 
▼icea.  War,  DetectlTO  and  General  Fiction 
Serlala,  Daily  Short  Storiea,  Chtldren'a  Bed¬ 
time  Storiea, 

and  Numerous  TimelY  Star  Features  Such  as 
Brand  Wbitlock’a  Story  of  Belginm,  Baldar- 
aton’a  War  Articlaa,  “With  Our  Boya  In 
France,”  by  Henry  J.  Allen,  and  a  Timely 
Weekly  Humor  Saties  by  John  Kendrick 
Banas. 

Send  /or  Our  ZAtt  of  Borvteeo  and  Fries 
For  Four  Territory. 

Tha  McCliae  Newspaper  Synificale 
120  West  32nd  Street.  New  York  aty 


TODAY’S 

HOUSEWIFE 

One  of  the  necessary  magazines 
in  the  present  crisis  in  world  af¬ 
fairs — A  National  Authority  on 
better  home  making. 

GEORGE  A.  McClellan 
President 


Stir 

Pittaburg  Dtattalrl; 

for  nearly  four  score  years  has 
sold  good  merchandise  for  adver¬ 
tisers. 

WALLACE  G.  BROOKE 
Brunswick  Building,  New  York 

THE  FORD-PARSONS  CO., 

Peoples  Gaa  Building,  Chicago 

H.  C.  ROOK 

Real  Estate  Trust  Building,  PkiladcIpUa 


To  Reach  the  Rich'Trade 
o/  Kansas 

tEopeba  SBatlp  Capital 


Net  Circulation 
(latest  Gorernment  report) 

34,48  7 

Its  sales  promotion  department 
is  at  the  service  of  advertisers. 
And  it  really  promotes. 


Publisher 


Member  A.  B.  C. 
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Almost  surrounded 
by  Water 

the  South  profits  by  the 
food  riches  of  the  Ocean, 
Gulf,  and  the  great  Rivers; 

and  by  unequalled  facilities  for  transport¬ 
ing  and  exporting  its  products  to  the  very 
ends  of  the  World! 

FARTHESTsouth  is  FLORIDA,  ^'peninsula”  state, 
with  over  1200  miles  of  coast,  one  third  on  the 
Atlantic,  two-thirds  on  the  Gulf. 

Thought  of  Florida  brings  perfume  of  flowers 
and  orange  blossoms,  of  luscious  fruits  and  early 
vegetables,  of  the  BIG  fish  of  fine  flavor  and 
great  sport;  last  but  not  least,  of  that  opulent 
society  {periodical  visitor  to  the  land  of  blue 
skies  and  balmy  air),  that  spends  and  SPENDS! 

Think  of  its  oranges  and  grape  fruit ;  of  the  “goodies”  it 
ships  north  to  the  big  hotels  that  cater  to  wealthy  epicures; 
think  of  what  it  supplies  to  its  own  palatial  hostelries  where 
opulence  PAYS  for  luxury! 

Think  of  its  cigars  of  “name  and  price”  the  world  over ;  of 
its  naval  stores,  exported  to  the  tune  of  $100,000,000 
annually!  of  its  50,000  farms  which  produced  in  1917  to 
the  value  of  over  $  1 00,000,000. 

Florida  passes  along  a  measure  of  its  fertility  for  horticul¬ 
ture  and  agriculture,  producing  and  marketing  four-fifths  of 
the  phosphate  fertilizer  product  of  the  United  States. 

Yes,  the  South  is  malting  more  money  than  usual  and  in  ever  increas¬ 
ing  ratio.  Farthest -South,  nrhere  the  orange  blossoms  grow,  is 
getting  Us  share  and  has  NOW  plenty  oj  money  to  buy  what  it  Wants 
and  not  worry. 

A  judicious  advertiser  who  will  spend  a  little  money  now  in  the  papers 
should  receive  quick,  profitable  returns. 

Of  course  these  army  camps  and  training  stations  etc  are  making 
unusual  business  in  Florida. 

Arcadia,  Dnrr  Field  Aern  Training  Station  Field  Nn.  2  and  Carlston 
Field,  Aero  Training  Station  Field  No.  1. 

Fort  Barancat,  Forts  Barancas,  Pickens  and  McRee. 

Fort  Dade,  Fort  Dade. 

Fort  De  Soto,  Fort  De  Soto. 

Key  West,  Fort  Taylor,  Key  West  Barracks  and  Aero  Training  Station. 
Jacksonville,  Camp  Johnston,  Quartermaster  Corps  Training  Camp. 
Miami,  Aero  Training  Station. 

Pensacola,  Aero  Training  Station. 

All  the  Southern  States  have  Government  sta¬ 
tions  or  industries. 


ifli 


Think  of 


Florida 


i  ALABAMA 

i  Net  Paid  2,500 


i 

p  Birminghara  Age-Herald 
p  Birmingham  Age-Uerald 
p  Birmingham  Ledger 
P  Birmingham  News 
P  Birmingham  News 
%  Mobile  News  Item 
p  Mobile  Re^tter 
P  Mobile  Register 
p  Montgomery  Adrertiser 
p  Montgomery  Adrertiaer 

^  Jackaonrille  Metropoiia 
p  Jacksonriile  Timea-Union 
p  Pensacola  Journal 
P  Pensacola  Journal 

^  Atlanta  Georgian 
P  Atlanta  Sunday  American 
p  *Augusta  Chronicle 
p  Augusta  Herald 
p  Augusta  Herald 
p  Columbus  Ledger 
P  Macon  Telegraph 
p  Macon  Telegraph 
^  Sarannah  News 


(B) 

(K) 

(E^ 

(S) 

(£) 

(M) 

(S) 

(M) 

(S) 

FLORIDA 

(K) 

(MSS) 

(M) 

(S) 

GKURGIA 

(E) 


Circulation  lines 
(M)  22,516  .07 

(S)  31,604  .08 

(K)  40,504  .07 

(E^  50,000  .08 


10,000  i 

lines  i 


56,000  .10 

7,993  ,03 


5,385  .0172 
6,500  .0172 


w.  Augusta  Herald  (E) 

m  Augusta  Herald  (S) 

P  Columbus  Ledger  (E) 

P  Macon  Telegraph  (M) 

P  Macon  Telegraph  (S) 

A  Sarannah  News  (M&S) 

1  KENTUCKY 

p  Lonisrille  Courier-Journal  (M) 

P  Louisrille  Courier-)  ournal  (S) 

P  Louisville  Times  (E) 

P  Louisville  Herald  (M) 

P  Louisville  Herald  (S) 

i  LOUISIANA 


(S)  105,287 

(M&S)  11,321 


41,078  ,1250 

61,815  .15 

57,372  .10 

55,786  .07 

48,562  .07 


P  New  Orleans  Times-Picayune  (M)  65,500  .10 

p  New  Orleans  Times-Picayune  (S)  81,250  .12 

P  New  Orleans  Daily  States  (E)  I 

i  New  Orleans  Daily  SUtes  (S)  1 

P  New  Orleans  Item  (E)  62,141  .12 

P  New  Orleans  Item  (S)  80,288  .15 

P  NORTH  CAROLINA 

p  Asheville  Times  (E)  8,710  .025 

P  Charlotte  Observer  (M)  13,696  .055 

P  Charlotte  Observer  (S)  -J®* 

P  Greensboro  Daily  News  (M)  12,753  .045 

P  Greensboro  Daily  News  (SI  18,219  ,06 

P  Winston-Salem  Sentinel  (E)  7,084  .02 

f  SOUTH  CAROLINA 

P  Charleston  American  (M)  I  I}.}*}  I  "S??* 

P  Charleston  American  (S)  I  ll.ljl  f 

^  Columbia  Record  (E)  •??? 

P  Columbia  Record  (B)  ®*^*® 

P  Columbia  State  (M)  'S? 

P  Columbia  State  ’ni 

P  Greenville  News  (M&S)  ®’®55 

P  Spartanburg  Tour.  &  Car.  Spartan  (E)  3,790  > 

i  Spartanburg  Vlerald  (M)  5,394  L  .03 

ol... _ 1 _ _  rm  6.611  I 


p  Mew  urieans  iimes-ricayu 
p  New  Orleans  Daily  States 
p  New  Orleans  Daily  States 
P  New  Orleans  Item 
P  New  Orleans  Item 
i  NOR 

p  Asheville  Times 
p  Charlotte  Observer 
m  Charlotte  Observer 
p  Greensboro  Daily  News 
m  Greensboro  Daily  News 
P  Winston-Salem  Sentinel 
I  SOU- 

P  CHiarleston  American 
P  Charleston  American 
P  Columbia  Record 
p  Columbia  Record 
P  Columbia  State 


P  Spartanburg  Herald 


(S) 

TENNESSEE 

(E) 


9,620  .03 

3,790  1 
5,394  L  .03 

6,611  J 


..03  I 


P  ‘Chattanooga  News  (E)  20,686 

p  Chattanooga  limes  (M)  26,341 

P  Chattanooga  Times  (B)  21,682 

P  Knoxville  Sentinel  (E)  23,279 

P  Knoxville  Journal-Tribune  (M)  I 

p  Knoxville  Journal-Tribune  (B)  f  ' 

P  Memphis  Commercial  Appeal  (M)  81,185 

p  Memphis  Commerical  Appeal  (S)  118,359 

P  Nashville  Banner  (E)  i  .<070 

P  Nashville  Banner  (S)  i 

P  ‘Nashville  Tennesseean  (M)  53,000 

P  ‘Nashville  Evening  American  (E)  20,000 

P  ‘Sunday  Tennesseean  &  American  (S)  40,000 

P  VIRGINIA 

p  Newport  News-Times-IIerald  (E)  16.082 

p  Newport  News  Dailv  Press  (S&M)  16.082 

P  Norfolk  Ledger- Dispatch  (E)  46,998 

%  Richmond  News  Leader  (E)  39,401 

p  Roanoke  Times  (M&S)  10,567 

f  Roanoke  World-News  (E)  9,918 

p  Government  Statements  April  1,  1918. 

p  ‘Publishers’  statement 


25,000  .04 

81,185  .12 

18,359  .14 

46,078  j 
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Let  Every  Newspaper  Urge 

Ever/  Reader  to  Buy 
Liberty  Bonds  to  the 
Limit,  and  Then  Some! 


c  If  each  newspaper  would  but  centre  its  activities  for  the  next  three  weeks 
from  to-day  to  urge  every  reader  to  buy  Liberty  Bonds  to  the  limit,  and  then 
some,  there  would  be  an  over-subscription  to  the  $6,000,000,000  in  a  week. 

c  This  is  no  over- statement.  The  people  must  be  shown  that  they  MUST 
pledge  themselves  out  of  future  earnings,  invest  to  what  they  now  consider  the 
possible  limit  of  their  savings,  and  then  find  new  ways  of  doing  more. 

Buying  Liberty  Bonds  is  the  best  way  the  stay-at- 
homes  can  help  “Win  the  War/' 

Buying  Liberty  Bonds  is  the  best  way  we  can  show 
our  boys  at  the  front  that  we  are  back  of  them. 

Buying  Liberty  Bonds  is  not  spending  the  money, 
but  investing  it  in  the  best  security  on  earth. 

Buying  Liberty  Bonds  is  ‘  a  Patriotic  Duty  and  an 
absolute  “everybody  necessity.’' 

CL  Let  us  pound  it  home  to  the  people  as  we  have  never  done  before  to  help  win 
the  war  quickly,  save  hundreds  of  thousands  of  lives,  and  get  back  to  normal 
conditions  as  soon  as  possible. 


New  York,  September  28,  1918. 


JASON  ROGERS, 

Publisher,  New  York  Globe. 
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